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Valstybinis turizmo departamentas prie Ukio
ministerijos (toliau vadinama - Perkancioji
organizacija), atstovaujamas direkctorés Jurgitos
Kazlauskienés, veikiantios pagal Departamento
nuostatus, ir

O; Communicatieadviesbureau B. V., atstovaujama
Hans  Dijkman, veikian¢io pagal  projekto
vadovo/direktoriaus jgaliojimus (toliau vadinama —
Paslaugy teikéjas)

toliau kartu 3ioje Paslaugy viesojo pirkimo-
pardavimo  sutartyje  vadinami ,Salimis*, o
kiekvienas atskirai — , Salimi*,

sudaré Sig Paslaugy vieSojo pirkimo—pardavimo
sutartj, toliau vadinamg , Sutartimi®, ir susitaré del
toliau isvardinty salygy.

1. SAVOKOS

1.1 Sutarties sglygose vartojamos savokos:

1.1.1. Perkandioji  organizacija - Lietuvos
Respublikos viedyjy pirkimy jstatyme nurodyta
perkancioji organizacija, perkanti Sutarties sglygose
nurodytas Paslaugas i§ Paslaugy teikéjo;

1.1.2. Paslaugy teikéjas — fkio subjektas, kuriuo
gali bdti fizinis asmuo ar privatus arba viedasis
Juridinis asmuo. ar tokiy asmeny grupe, teikiantis
paslaugas, pagal 3ig Sutartj;

1.1.3. Subteikéjas - tretysis asmuo, Paslaugy teikéjo
Pasiilyme jvardintas kaip Subteikéjas, arba Kiti
tretieji asmenys, paskirti Paslaugy teikéjo suteikti dalj
Paslaugy Sutartyje nustatyta tvarka;

1.1.4. Intelektinés nuosavybés teisés — patentai,
prekiy Zenklai, paslaugy Zenklai, pramoniniy
pavyzdziy teisés (registruojamos arba ne), paraiskos
bet kurioms minétoms teisems jregistruoti, autoriy
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CONTRACTNO _5"3 __ ONPUBLIC
PURCHASE - SALE
OF SERVICES OF IMPLEMENTATION OF
THE ADVERTISING CAMPAIGN OF
LITHUANIA NATURAL AND CULTURAL
HERITAGE OBJECTS (RESOURCES) IN THE
KINGDOM OF THE NETHERLANDS

JE-6/ -2017

Vilnius

The State Department of Tourism under the
Ministry of Economy (hereinafier — the Contracting
Authority), represented by director general Jurgita
Kazlauskiené., acting on the basis of regulations of
the Department, and

0, Communicatieadviesbureau B. V. , represented
by Hans Dijkman, acting on the basis of responsible
projectleader/director  (hereinafter -  Service
Provider),

hereinafter together in this Contract of Public
Purchase-Sale of Services — the Parties, and each
separately — the Party,

have concluded this Contract of Public Purchase—
Sale of Services, hereinafter — the Contract, and
agreed on the below specified terms and conditions.

1. TERMS

1.1. For the purposes of the Contract the following
terms are used:

1.1.1. Contracting Autherity — means the contracting
authority specified in the Law of the Republic of
Lithuania on Public Procurement that purchases from
the Service Provider the Services specified in the
Terms and Conditions of the Contract;

1.1.2. Service Provider — means an economic entity,
that may be either a natural person, or a private legal
person, or a public legal person, or a group of such
persons, providing services under this Contract;

1.1.3. Sub-supplier — means a third person identified
as the Sub-supplier in the Service Provider’s Tender,
or other third parties designated by the Service
Provider for the provision of the part of Services in
accordance with the procedure laid down in the
Contract;

1.1.4. Intellectual property rights — means patent,
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teisés. duomeny baziy teisés, firmos zenklai ar
pavadinimai ir kitos panadios teises ar jsipareigojimai
nepriklausomai nuo to, ar jie registruoti Lietuvoje ar
kitose 3alyse, ar neregistruotini;

I.1.5. Paslaugos - tai visos paslaugos ir (ar) prekes.
del kuriy Perkancioji organizacija vykde viedajj
pirkima pagal Pirkimo dokumentus ir kurias
isipareigojo  suteikti ir (ar) pristatyti Paslaugy
teikéjas, jskaitant zemiau nurodytas paslaugas ir (ar)
prekes;

1.1.6. Paslaugy suteikimo terminas - laikas,
skai¢iuojamas nuo Paslaugy teikimo pradzios iki
pabaigos, jskaitant Paslaugy perdavimg Perkanciajai
organizacijai;

1.1.7. Paslaugy perdavimo-priémimo aktas -
dokumentas, jforminantis Paslaugy perdavimg-
priémimg, pasirafomas vadovaujantis Sutarties 3.3.1
punktu;

1.1.8. Projektas - | Lietuvos gamtos ir kultiiros
paveldo objekty (idtekliy) pristatymas ltalijos,
Pranciizijos, Ispanijos, Belgijos, Nyderlandy
atvykstamojo turizmo rinkoms* (unikalus kodas:
05.4.1-LVPA-V-812-01-0004), kurio vykdytoja yra
Perkan¢ioji organizacija;

1.1.9. Pasiiilymas — tai Paslaugy teikéjo Pirkimo
dokumentuose  nustatyta  tvarka Perkanéiajai
organizacijai pateikty dokumenty visuma, siiilant
suteikti Paslaugas uZ Siame pasiiilyme nurodyta
kaina. Pasiralydamas 8ia Sutartj Paslaugy teikéjas
patvirtina, kad 3i Sutartis nepriestarauja Paslaugy
teikéjo pasiiilymui;

1.1.10.  Pirkimo dokumentai - Perkangiosios
organizacijos rastu pateikiami tiekéjams dokumentai,
apibidinantys perkamg objekts ir pirkimo salygas:
skelbimas, techniné specifikacija, Sutarties projektas,
kiti dokumentai ir dokumenty paaiskinimai
(patikslinimai);

1.1.11.  Konfidenciali informacija — su Sutartimi
ir jos vykdymu susijusi informacija, nepaisant jos
pateikimo bido, formos ir laikmenos, kurios
atskleidimas gali padaryti turting ar neturting zalg
Paslaugy teikeéjui, Perkandiajai organizacijai ar
tretiyjy asmeny interesams ir/ar kurios atskleidimo
teisé néra Saliy patvirtinta.

2. SUTARTIES DALYKAS

2.1, Sularties dalykas yra Lietuvos kultiiros ir
gamtos  paveldo objekty (i3tekliy) reklamos
kampanijos Nyderlandy Karalystéje igyvendinimo
paslaugos (toliau - Paslaugos). Teikiamy Paslaugy
techniné specifikacija, apimtys pateikiami Sutarties 1
priede.

trade mark, service mark, industrial sample rights —'
(registered or not), applications for registration of any 1
of the aforementioned rights, copyrights, database
rights, logos or trade names and other similar rights or
obligations regardless of whether they are registered in
Lithuania or other countries, or are not subject to
registration;

I.1.5. Services — means all services and/or goods with
respect to which the Contracting Authority conducted
the public procurement according to the Contract
Documents and which the Service Provider has
committed to supply and/or deliver, including the
below specified services and/or goods;

1.1.6. Time limit of supply of Services — means time
calculated from the beginning until the end of supply
of Services, including the transfer of Services to the
Contracting Authority;

1.1.7. Deed of transfer-acceptance of Services —
means a document that formalises the transfer-
acceplance of Services and is signed in accordance
with subparagraph 3.3.1 of the Contract;

1.1.8. Project — means “Presentation of the Lithuanian
natural and cultural heritage objects (resources) to
inbound tourism markets of Italy, France, Spain,
Belgium and Netherlands* (code: 05.4.1-LVPA-V-
812-01-0004), the promoter of which is the
Contracting Authority;

1.1.9. Tender - means the totality of documents
submitted by the Service Provider (o the Contracting
Authority in accordance with the procedure laid down
in the Contract Documents offering to provide the
Services for the price indicated in the Tender. By
signing the Contract, the Service Provider confirms
that the Contract does not contradict the Service
Provider’s tender;

1.1.10. Contract Documents — means written
documents submitted by the Contracting Authority to
Service Providers and defining the object and
conditions of the procurement: notice, technical
specification, draft Contract, other documents and their
explanations (updates);

1158 i 10 19 Confidential information - means
information related to the Contract and its
performance, regardless of the way, format and
medium of its submission, the disclosure of which
might result in property or non-property damage to the
Service Provider, Contracting Authority or interests of
third parties and/or the right of disclosure of which has
not been confirmed by the Parties.

2. SUBJECT MATTER OF THE CONTRACT

2.1. The subject matter of the Contract shall be the
services of implementation of the advertising
campaign of the Lithuanian natural and cultural
heritage objects (resources) in the Kingdom of the
Netherlands (hereinafler — Services). The Technical
Specification and the extent of Services being supplied
are provided in Annex 1 to the Contract.
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kategorija.
2.3.  Paslaugy
Karalystéje.
2.4, Paslaugy suteikimo terminas - nuo Sutarties
pasiradymo dienos iki 2017-06-30. Sutartiniy
jsipareigojimy ivvkdymo terminas iskilus
nenumatytoms aplinkybéms, kuriy nebuvo galima
numatyti pirkimo ir/ar Sutarties vykdymo metu
(pasikeitus reklamos kampanijos laikui, Paslaugy
teikéjui dél pateisinamy priezaséiy nespéjant laiku
suteikti numatyty Paslaugy, Perkantiajai
organizacijai dél pateisinamy priezaséiy nespéjant
laiku priimti suteikty Paslaugy ir pan.), Salims radtu
isreifkus tam sutikimg gali bati pratestas, bet ne
ilgiau kaip 2 ménesiams. Pratesimy skaidius — ne
daugiau kaip | kartas.

suteikimo  vieta:  Nyderlandy

3. SUTARTIES KAINODAROS TAISYKLES
IR MOKEJIMO SALYGOS

3.1. Sutarties kaina;

Nr. | Paslaugy Kaina EUR su
pavadinimas PVM

1 2 3

1. Reklamine
kampanija radijuje

2. Viedyjy rysiy
kampanijai kelioniy |
tinklarastyje ir
ziniasklaidos atstovy
i Nyderlandy
Karalystés atranka

Bendra Sutarties kaina,

EUR su PVYM: SEHN

*PVM netaikomas uz paslaugas usienyje

3.2. | Sutarties kaing yra jskaiciuota Paslaugy kaina,
visos iSlaidos ir mokes¢iai. Paslaugy teikéjas j
Sutarties kaing privalo jskaiiuoti visas su Paslaugy

teikimu  susijusias  i$laidas, jskaitant,  bet
neapsiribojant:

3.2.1.visas su  dokumenty, Kuriy reikalauja
Perkangioji organizacija. rengimu ir pateikimu

susijusias i8laidas;

3.2.2. aprupinimo jrankiais, reikalingais Paslaugoms
suteikti, islaidas.

Jokios papildomos Paslaugy teikéjo itlaidos prie
Siame punkte numatytos atlyginimo  sumos
nepridedamos ir nekompensuojamos.

3.3, Mokéjimai atlickami eurais tokia tvarka:

3.3.1. Paslaugy  perdavimas  ir  priémimas
iforminamas Paslaugos perdavimo-priémimo aktu,
kuris pasiraomas Paslaugy teikéjo ir Perkangiosios
organizacijos jgalioty atstovy;

3.3.2. Perkantioji organizacija sumoka Paslaugos
teikéjui avansa. iki 30 procenty Sutarties kainos per 5
upenkias} darbo dienas nuo 1é8y gavimo.

| 227 The CPV code of Services — 79341000-6,

category 13.

2.3, The place of supply of Services: the Kingdom
of the Netherlands.

2.4.  Deadline for the provision of the services: from
the day of signing the contract till 30-06-2017. The
term of performing the contractual obligations in the
event of unforeseen circumstances which could not
have been foreseen in procurement and/or contract
performance time (the changes in advertising campaign
period, the supplier is unable to provide services within
the agreed time frame due to justifiable reasons, the
Contracting Authority is unable to accept the fulfilled
services within the agreed time frame due to justifiable
reasons and so on), can be extended with a written
consent of the parties, but for no longer than 2 months.
Number of extensions - no more than 1 time.

3. CONTRACTUAL RULES OF PRICING AND
PAYMENT CONDITIONS

3.1. Contract price:

Seq. Name of Contract price in
No Services EUR, incl. VAT
2 3
Advertising
1. | campaign on the
radio
The public

relations campaign
in the travel blog
and selection of
representatives of
the media from the
Kingdom of the
Netherlands
Total Contract price, in
EUR including VAT:
* Not VAT applicable for services abroad

19.800,00

3.2. The Contract price shall include the Service
price, all expenses and fees. The Service Provider must
include in the Contract price all expenses related to the
supply of Services, including, but not limited to:

3.2.1. all expenses related to the preparation and
submission of documents that are required by the
Contracting Authority;

3.2.2. expenses of provision with tools necessary for
the provision of Services.

Additional expenses s of the Service Provider shall not
be added to the amount of remuneration provided for
in this paragraph and shall not be compensated.

3.3. Payments shall be made in euro as follows:
3.3.1. the transfer and acceptance of Services shall be
documented by the Deed of transfer — acceptance of
Services signed by authorised representatives of the
Service Provider and the Contracting Authority;

3.3.2. The Contracting Authority pays advance

!
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3.3.3. uz faktiskai suteikias Paslaugas Perkancioji
organizacija pagal gautas saskaitas - faktiras
Paslaugy teikéjui  atsiskaito per 7 (septynias)
kalendorines dienas nuo atsiskaitymui su Perkanc¢iaja
organizacija skirty ES paramos 13y pervedimo i
Perkanéiosios organizacijos Projektui skirtg sgskaitg
dienos. Perkan¢ioji organizacija jsipareigoja, kai tai
objektyviai pagrjsta (mokéjimo pradymy ES paramos
léSas administruojanciai institucijai), atsiskaityti su
Paslaugy teikéju uz tinkamai suteiktas Paslaugas ne
veliau kaip per 60 (3eSiasdeSimt) kalendoriniy dieny
nuo Paslaugy teikéjo pateiktos saskaitos - faktiiros,
Paslaugy perdavimo-priémimo akto pasiraiymo ir
ataskaitos uZ suteiktas Paslaugas patvirtinimo dienos.
Nurodytas 60 (3eZiasdedimt) kalendoriniy dieny
terminas  netaikomas dél nuo  Perkanciosios
organizacijos nepriklausanéiy aplinkybiy, nustatyty
Lietuvos Respublikos finansy ministro 2014-10-08
isakymu  Nr.  1K-316  patvirtinty Projekty
administravimo  ir  finansavimo taisykliy  (su
pakeitimais ir papildymais) (TAR, 2014-10-09, Nr.
2014-13940) 239 p. ir 240 p.: jei ES paramos léas
administruojanti ir (ar) iSmokanti institucija galutinio
mokejimo pradymo tikrinimo metu, atlieka projekto
patikrg vietoje ar turi jvertinti projekto pajamas
nustatyta tvarka arba gauti kity institucijy ar eksperty
iSvadas dél produkty ir (ar) rezultaty kokybeés
patvirtinimo  arba, kai ES paramos lédas
administruojanti ir (ar) i¥mokanti institucija galutinio
mokéjimo pradymo tikrinimo metu jtarusi, kad vra
projekto sutarties paZeidimy, nustatyta tvarka atlieka
jtariamo pazeidimo tyrima ir kai yra sustabdytas lésy
ismokéjimas. Tokiu atveju Perkanéioji organizacija
privalo informuoti Paslaugy teikéja apie pateikto
mokéjimo pradymo tikrinimo termino pratgsimg,
sprendimo del paZeidimo priémima, lésy ismokéjimo
atnaujinima. apmokeéjimo terminus.

3.3.4. Perkantioji organizacija u? suteiktas Paslaugas
Paslaugy teikejui atsiskaito mokeéjimo pavedimu |
Paslaugy teikéjo nurodyta banko sgskaits.

3.4. Sutartyje nustatyta fiksuota kaina, kuri negalés
buti keitiama, iSskyrus 3.4.1 - 3.44 punktuose
numatytus atvejus:

3.4.]. Sutarties kaina sutarties galiojimo laikotarpiu
pasikeitus PVM gali bati atitinkamai  kei¢iama.
Sutarties kaina perskai¢iuojama jg keidiant tokiu
procentu. kokiu pakito mokes¢io dydis. Sutarties
Kainos pakeitimas jforminamas Zaliy susitarimu,
pasiraSomu abiejy sutarties aliy, perskaitiuota kaina
isigalioja nuo kitos dienos. Nuo Sios dienos
suteiktoms Paslaugoms bus mokama perskaiiuvota
kaina.

3.4.2. Sutarties kaina automatikai sumaZinama, jei
paaiskéja, kad faktilkai suteikty Paslaugy apimtis,
kuri fiksuojama Saliy pasirasomuose Paslaugy (jy
daliy) perdavimo-priémimo aktuose, yra mazesné
negu Paslaugy apimtis, kuri buvo nurodyta kaip
numatoma Paslaugy apimtis Paslaugy teikéjo

payment to the Service Provider, up to 30 percent of
the Contract price within 5 (five) working days since
receiving the funds.

3.3.3. The Contracting Authority shall make payment
to the Service Provider for the actually supplied
Services according to the received invoices within 7
(seven) calendar days of the transfer to the account of
the Project of the EU support funds allocated to the
Contracting Authority. The Contracting Authority
undentakes, in those cases where it is objectively
Justified (to the authority administrating the EU
support funds of payment claims), to pay to the Service
Provider for the properly supplied Services no later
than within 60 (sixty) calendar days of the day of issue
of the invoice by the Service Provider, signing of the
deed of transfer — acceptance of Services and approval
of the report on the supplied Services. The specified
time limit of 60 (sixty) calendar days shall not apply in
the event of circumstances that do not depend on the
Contracting Authority as specified under paragraphs
239 and 240 of the Rules on the Administration and
Funding of Projects (as amended and supplemented)
(RLA, No 2014-13940, 9 October 2014) approved by
Order No 1K-316 of the Minister of Finance of the
Republic of Lithuania of 8 October 2014, where the
authority that administrates and/or disburses the EU
support funds at the time of checking the final payment
claim conducts an on-the-spot check of the project or
has to assess the project revenues in accordance with
the established procedure, or to obtain conclusions of
other authorities or experts regarding the approval of
the quality of products and/or results, or where the
authority that administrates and/or disburses the EU
support funds suspecting infringements of the project
agreement at the time of check of the final payment
claim conducts an investigation into the suspected
infringement and the payment of funds is suspended.
In that case the Contracting Authority must notify the
Service Provider of the extension of the time limit of
checking the submitted payment claim, the adoption of
the decision on the infringement, the renewal of the
disbursement of funds, and the payment deadlines;
3.3.4. The Contracting Authority shall make payment
to the Service Provider for the supplied Services by
payment order {o the bank account indicated by the
Service Provider.

3.4. The fixed price specified in the Contract shall not
be changed, except in the cases provided for in
subparagraphs 3.4.1 - 3.4.4:

34.1. upon change of VAT during the Contract
validity period the Contract price may be respectively
changed. The Contract price shall be recalculated by
changing it by the percentage of change of the tax rate.
The change of the Contract price shall be documented
by agreement of the Parties signed by both Parties to
the Contract, and the recalculated price shall enter into
force from the next day. As from that day the
recalculated price shall apply to the supplied Services.
34.2. The Contract price shall be automatically

1
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sumokéjus Paslaugy teikejui sumas, numatytas Saliy
pasiradytuose Paslaugy perdavimo-priémimo aktuose,
Perkan¢ioji organizacija laikoma pilnai atsiskaigiusi
su Paslaugy teikéju uz pagal Sia Sutanj suteiktas
Paslaugas. Salys aitkiai susitaria, kad 3i nuostata
negali buti aiSkinama kaip Paslaugy teikéjo teise
nesuteikti dalies Paslaugy, kurias Jis jsipareigojo
suteikti 3a Sutartimi ir / ar kaip salinanti ar
apribojanti Paslaugy teikéjo atsakomybe uz Sioje
Sutartyje jvardinty Rezultaty pasiekimo
neuztikrinima.

3.4.3. Sutarties kaina gali biiti mazinama bet kuriuo
Sutarties galiojimo laikotarpiu, Jei tai pasidilo ar tam
rastu pritaria  Paslaugy teikéjas, su kurivo buvo
sudaryta Sutartis (pvz., dél rinkos kainy sumazéjimo,
Paslaugy teikéjo galimybiy pritaikyti nuolaidas
atsiradimo ar pan.). Sutarties kainos pakeitimas
iforminamas  Saliy susitarimu, pasirafomu abiejy
Saliy, perskaiciuota kaina Jsigaliaja nuo kitos dienos.
Si nuostata negali biti aitkinama kaip Sutartj
sudariusio Paslaugy teikéjo teisé nesuteikti dalies
Paslaugy, kurias ji jsipareigojo suteikti ia Sutartimi
ir/ ar kaip Salinanti ar apribojanti Paslaugy teikéjo
atsakomybe uZ  Sutartyje ivardinty  rezultaty
pasiekimo neuztikrinimg.

3.4.4. Jei ES paramos légas administruojanti ir (ar)
i¥mokanti institucija, jvertinusi ir nusta&iusi produkty
ir (ar) rezultaty kokybés ir (ar) kiekio (apimties)
neatitikimy ir (ar) Sutarties pazeidimy dél Paslaugy
teikéjo kaltes, neismoka léy arba Ju dalies, Sutarties
kaina gali biiti atitinkamai mazinama. Tokiu atveju
Paslaugy  teikéjas  turi idradyti  Perkanéiajai
organizacijai krediting (PVM) saskaitg faktiira.

3.4.5. Jeigu susitarta dél tarpiniy mokéjimy, tarpiniy
mokéjimy suma priklauso nuo faktiZkai suteikty
Paslaugy,

4. PIRKIMO SUTARTIES SALIU TEISES IR

PAREIGOS
4.1.  Paslaugy teikéjas jsipareigoja:
4.1.1. teikti Paslaugas Perkaniajai organizacijai

pagal Sutartj ir Perkangiosios organizacijos pateiktus
uzsakymus uZ Paslaugy Kaina, savo rizika bei
saskaita kaip jmanoma ripestingai bei efektyviai,
iskaitant, bet neapsiribojant, Paslaugy teikimg pagal
geriausius  visuotinai  pripazjstamus profesinius,
techninius standartus ir praktika, panaudodamas visus
reikiamus jgidZius, Zinias.
| 4.1.2. nedelsdamas rastu

informuoti  Perkanéiajg

reduced if it transpires that the amount of actually |
supplied Services recorded in the deeds of transfer —
acceptance of Services (their parts) signed by the
Parties is smaller than the amount of Services indicated
as the envisaged amount of Services in the Service
Provider's Tender and/or Contract. When the
Contracting Authority pays to the Service Provider the
amounts provided for in the deeds of transfer —
acceptance of Services (their parts) signed by the
Parties, it shall be considered that the Contracting
Authority has made the full payment to the Service
Provider for the Services supplied under this Contract.
The Parties hereto explicitly agree that this provision
may not be interpreted as the Service Provider's right
not to supply part of Services, which the Service
Provider has committed to supply under this Contract
and/or as otherwise climinating or restricting the
Service Provider’s liability for the failure to ensure the
achievement of the Results specified in this Contract.
3.4.3. The Contract price may be reduced during any
period of validity of the Contract, on proposal or
written consent of the Service Provider with whom the
Contract was concluded (e.g., when market prices
reduce, or the Service Provider has a possibility to
apply discounts, etc.). The change in the Contract price
shall be formalised by agreement of the Parties signed
by both Parties, and the recalculated price shall apply
from the next day. This provision may not be
interpreted as the Service Provider's right not to supply
part of Services, which the Service Provider has
committed to supply under this Contract and/or as
otherwise eliminating or restricting the Service
Provider's liability for the failure to ensure the
achievement of the Results specified in this Contract.
34.4. If EU support funds administering and (or)
paying out authority has assessed and established
products, and (or) quality of results and (or) the
amount (scope) of discrepancies and (or) breaches of
Contract by the fault of Service Provider, not pay
funds or the part of it, the Contract price may be
reduced respectively. In this case Service Provider
shall issue a credit transfer to the account (VAT) to the
Contracting Authority.

3.4.5. If the agreed interim payments, interim payment
amount depends on the Services actually provided.

4. RIGHTS AND OBLIGATIONS OF THE
PARTIES TO THE PURCHASE CONTRACT

4.1. The Service Provider undertake:

4.1.1. to supply Services to the Contracting Authority
according to the Contract and orders submitted by the
Contracting Authority for the Price of Services, at own
risk and for own account, with maximum care and
effectiveness, including, but not limited to, the supply
of Services according to the best generally recognised
professional and technical standards and practices,
using all required skills and knowledge;

4.1.2. to immediately notify the C9ntracling Authority
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organizacija apie bet kurias aplinkybes, kurios trukdo
ar gali sutrukdyti Paslaugy teikéjui uzbaigti Paslaugy
teikimag nustatytais terminais:

4.1.3. po Paslaugy suteikimo nedelsdamas perleisti
nuosavybés teise j Paslaugy teikimo rezultata, jeigu
toks sukuriamas. Intelektinés nuosavybés teisiy
peréjimui taikomos Sutarties 6 dalyje nurodyvtos
nuostatos;

4.1.4. uztikrinti  i5  Perkanéiosios organizacijos
Sutarties vykdymo metu gautos ir su Sutarties
vykdymu susijusios informacijos konfidencialumg
bei apsauga:

4.1.5. nenaudoti Perkanciosios organizacijos
Paslaugy Zenkly ar pavadinimo Jjokioje reklamoje,
leidiniuvose ar kitur be ifankstinio rastitko
Perkanciosios organizacijos sutikimo:

4.1.6. uztikrinti, kad Sutarties sudarymo momentu ir
visa jos galiojimo laikotarpj Paslaugy teikéjo
specialistai turéty reikiama kvalifikacija ir patirj,
reikalingas norint teikti Paslaugas;

4.1.7. Perkantiajai organizacijai rastu paprasius
grazinti visus 1§ Perkanéiosios organizacijos gautus,
Sutargiai vykdyti reikalingus dokumentus;

4.1.8. rastu suderinti su Perkancigja organizacija
pasiiilyme ir Sutartyje nurodytus Subteikéjus (jei jie
pasitelkiami) atsiradus biitinybei keisti Juos: naujieji
Subteikéjai  turi  atitikti pirkimo  sglygose
Subteikéjams  keliamus  reikalavimus. Paslaugy
teikéjas yra atsakingas uz Subteikéjo, Jjo jgaliowy
atstovy ir specialisty veiksmus arba neveikimg taip,
kaip atsakyty uz savo paties veiksmus ar neveikima;
4.1.9. vykdyti privalomus visuomenés informavimo
veiksmus: uZtikrinti, kad Projekte dalyvaujantiems
asmenims (Projektg vykdantiems asmenims, Projekto
tikslinems grupéms, Projekto rezultatus
naudojantiems asmeniimns) biity prane&ta apie Projekto
finansavima i§ Europos regioninés plétros fondo
pagal Europos Parlamento ir Tarybos reglamenta
(ES) Nr. 1303/2013 (XII priedo 2.2 punktas); visose
Projekto  vykdytojo jgyvendinamose informavimo
apie Projektg priemonése turi biti naudojamas 2014-
2020 m. ES fondy investicijy zenklas (2014-2020 m.
ES fondy investicijy Zenklo naudojimo vadovas,
http://www esinvesticijos.It/t/2014-
2020_ES_fondu_zenklas)  (su pakeitimais  ir
papildymais). Pries naudodamas §j Zenkla, Paslaugy
teikéjas tai turi suderinti su Perkantigja organizacija.
Taip pat vadovaujantis Lietuvos Respublikos finansy
ministro 2014-10-08 jsakymu Nr. 1K-316 patvirtinty
Projekty administravimo ir finansavimo taisykliy (su
pakeitimais ir papildymais) (TAR, 2014-10-09, Nr.
2014-13940) 37 skirsniu Paslaugy teikéjas turi
visuose dokumentuose, elektroninése ir interneto
laikmenose, spaudoje, reklaminése kampanijose,
i8kabose ir kt. eksponuoti ES struktiiriniy  fondy
vieginimo logotipa (pateikia Perkan¢ioji
organizacija);

4.1.10. pateikti i3samig suteikty Paslaugy ataskaitg
pagal Techninés specifikacijos reikalavimus;

in writing of all circumstances that prevent or are
likely to prevent the Service Provider from supplying
Services by the fixed deadlines:

4.1.3. after supply of Services. to immediately transfer
the right of ownership to the result of the supply of
Services, if any. The transfer of intellectual property
rights shall be subject to the provisions of Part 6 of the
Contract;

4.1.4. to ensure the confidentiality and protection of
the information received from the Contracting
Authority during performance of the Contract and
related to the Contract;

4.1.5. not to use the Contracting Authority’s Service
marks or name in any advertising, publications or
clsewhere without advance written consent of the
Contracting Authority;

4.1.6. 10 ensure that at the moment of conclusion of
the Contract and over its validity period the Service
Provider’s specialists have the required qualification
and experience necessary for the supply of Services;
4.1.7. at the written request of the Contracting
Authority, to return all documents received from the
Contracting Authority necessary for the performance
of the Contract;

4.1.8. 10 agree with the Contracting Authority in
writing on the Sub-suppliers (if any) specified in the
tender and Contract, to replace them, where
appropriate; the new Sub-suppliers must meet the
requirements established for Sub-suppliers in the
procurement conditions, The Service Pravider shall be
responsible for acts or omissions of the Sub-supplier.
authorised representatives and specialists thereof, as
for his own acts or omissions;

419. to carry out the mandatory actions of
informing the public: to ensure that persons
participating in the Project (persons implementing the
Project, target groups of the Project, persons using the
Project results) are notified of the Project funding from
the European Regional Development Fund in
accordance with Regulation (EU) No 1303/2013 of the
European Parliament and of the Council (paragraph
2.2 of Annex XII); the investment emblem of the EU
funds of 2014-2020 shall be used in all Project
information measures implemented by the Project
promoter (Guidelines on the use of the logo of
investments of the EU funds for 2014-2020,
http://www esinvesticijos.]|t/1t/2014-

2020_ES_fondu zenklas) (as amended and
supplemented). Prior to using the logo, the Service
Provider shall coordinate such use with the Contracting
Authority. Furthermore, in observance of Section 37
Rules on the Administration and Funding of Projects
(as amended and supplemented) (RLA, No 2014-
13940, 9 October 2014) approved by Order No 1K-316
of the Minister of Finance of the Republic of Lithuania
of 8 October 2014, the Service Provider shall
demonstrate the logo of promotion of the EU structural
funds (provided by the Contracting Authority) in all
documents, electronic and internet media, in press,
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Kitus  jsipareigojimus,
galiojan¢iuose  Lietuvos

4.1.11. tinkamai  vykdyti
numatvtus  Sutartyje ir
Respublikos teisés aktuose.
| 4.2. Paslaugy teikéjas turi teise:

4.2.1. gauti  Paslaugy kaing su salyga. kad jis
tinkamai vykdo &ig Sutartj;

4.2.2. Paslaugy teikéjas turi ir kitas $ios Sutarties ir

Lietuvos  Respublikoje  galiojandiy teisés akty
numatylas teises;

4.2.3. Sutarties  vykdymui pasitelkti Pasitlyme
nurodyta(us) Subteikéja(us): nepasitelkiama.

4.3.  Perkan¢ioji organizacija jsipareigoja:

4.3.1. Paslaugy teikéjui sudaryti visas salygas,
suteikti  informacija ar  dokumentus.  bitinus

| Paslaugoms teikti;

4.3.2. moketi Sutarties kaing uZ tinkamai suteiktas ir
kokybiskas Paslaugas pagal ios Sutarties salygas.
4.4. Perkantioji organizacija turi visas &os
Sutarties bei Lietuvos Respublikoje galiojanciy teisés
akty numatytas teises.

5. SUTARTIES [VYKDYMO UZTIKRINIMAS

5.1.  Pirkimo sutarties tinkamas jvykdymas yra
uztikrintas netesybomis — iki 20 procenty bauda nuo
sutartyje numatytos bendros Sutarties kainos.

5.2, Sutarties jvykdymo uztikrinimu garantuojama,
kad  Perkantiajai  organizacijai  bus atlyginti
nuostoliai, atsirad¢ Paslaugy teikéjui dél jo kaltés
pazeidus Sutartj.

5.3. Jei Paslaugy teikéjas nevykdo savo sutartiniy
isipareigojimy ar vykdo juos netinkamai, Perkancioji
organizacija pareikalauja sumokeéti visg 20 procenty,
nuo Sutartyje numatytos bendros Sutarties kainos,
dydzio baudg ar jos dalj priklausomai nuo
nejvykdytos Sutarties dalies vertés. Prieg pateikdama
reikalavimg sumokéti bauda, Perkantioji organizacija
Ispéja apie tai Paslaugy teikéja, nurodydama, del
kokio pazeidimo pateikia i reikalavimg bei nurodo
protingg terming trilkumams pagalinti.

6. INTELEKTINES NUOSAVYBES TEISES

6.1. Visi rezultatai (jei tokie sukuriami), kaip
numatyta 4.1.3 Sutarties punkte, ir su jais susijusios
leises, jgytos vykdant Sutartj, iskaitant autorines ir
kitas intelektines ar pramoninés nuosavybés teises,
yra Perkantiosios organizacijos nuosavybe.

l

advertising campaigns, signboards, etc.);
4.1.10. to submit detailed report on the supplied
Services according to requirements of the T. echnical
Specification;

4.1.11. 1o properly fulfil other obligations provided for
in the Contract and applicable legal acts of the
Republic of Lithuania.

4.2. The Service Provider shall have the right to:

4.2.1. receive the price of Services which shall be
conditional upon his proper performance of this
Contract;

4.2.2. the Service Provider shall also enjoy other rights
provided for in this Contract and legal acts applicable
in the Republic of Lithuania;

4.2.3. involve the Sub-supplier(s) specified in the
Tender for the performance of the Contracl: not
engaged.

4.3.  The Contracting Authority undertakes to:

4.3.1. provide the Service Provider with all conditions,
information or documents necessary for the supply of
Services;

4.3.2. pay the Contract price for the properly supplied
Services of good quality according to the terms and
conditions of this Contract.

4.4.  The Contracting Authority shall enjoy all rights
provided for in this Contract and legal acts applicable
in the Republic of Lithuania,

5. SECURITY OF IMPLEMENTATION OF
THE CONTRACT

5.1.  Security of the proper implementation of the
Purchase Contract shall be a penalty — a fine of up to
20 % (twenty percent) from the total Contract price
provided for in the Contract.

5.2.  Security of the implementation of the Contract
shall guarantee the compensation for losses of the
Contracting Authority incurred due to breach of the
Contract by the Service Provider through the latter’s
fault.

53. If the Service Provider defaults on, or
inadequately fulfils, his contractual obligations, the
Contracting Authority shall claim the full or partial
payment of the fine of 20 % (twenty percent) from the
total Contract price provided for in the Contract,
depending on the value of the defaulted part of the
Contract. Prior to lodging the claim to pay the fine,
Contracting Authority shall notity the Service Provider
to the effect by indicating the infringement in respect
of which the claim has been lodged and the reasonable
time for elimination of weaknesses.

6. INTELLECTUAL PROPERTY RIGHTS

6.1. Al results (if any), as provided for in
subparagraph 4.1.3 of the Contract, and rights related
to them obtained when performing the Contract,
including copyrights and other intellectual property

rights shall belong to the Contracting Authority. |,
]
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6.2. Paslaugy teikejas uztikrina, kad jokios tre¢iujy
asmeny teisés néra pazeidziamos Sutarties vykdymo
metu ir  Sutarties  vykdymui néra naudojami
intelektinés nuosavybés teises saugomi objektai, j
kurivos  Paslaugy teikéjas neturi  intelektines
nuosavybés teisiy.

6.3. Paslaugy teikéjas isipareigoja  atlyginti
Perkanciajai organizacijai nuostolius, patirtus deél
treciyjy 3aliy ieskiniy deél patentiniy, prekiy Zzenkly,
autoriy ir gretutiniy teisiy paZeidimy, kylangiy del
Sutarties vykdymo, isskyrus atvejus, kai toks
pazeidimas atsiranda dél Perkanéiosios organizacijos
kaltés.

7. SALIU ATSAKOMYBE

7.1, Saliy atsakomybé yra nustatoma pagal
galiojantius Lietuvos Respublikos teisés aktus ir 3ig
Sutartj. Salys jsipareigoja tinkamai vykdyti savo
jsipareigojimus, prisiimtus $ia Sutartimi, ir susilaikyti
nuo bet kokiy veiksmy, kuriais galéty padaryti zalos
viena kitai ar apsunkinty kitos Salies prisiimty
isipareigojimy jvykdyma.

7.2. Neatlikus apmokéjimo nustatytais terminais.
Paslaugy  teikéjo  pareikalavimu Perkanéioji
organizacija privalo sumokéti Paslaugy teikéjui uz
kiekvieny uzdelsta dieng 0,02 %, delspinigiy nuo
laiku neapmokétos sumos uz kiekvieng uzdelsts
diena,

73, Jei Paslaugy teikéjas dél savo kaltes neatlieka
Paslaugy nustatytu terminu, Perkanéioji organizacija
turi teis¢ be oficialaus jspéjimo ir nesumazindama
kity savo teisiy gynimo budy pradéti skaidiuoti 0,02
% dydzio delspinigius nuo nesiteikty Paslaugy kainos
uz kiekvieng termino praleidimo dieng, nevirsijant 5
% bendros Sutarties kainos.

7.4.  Jei apskaiiuoti delspinigiai  virsija 5%
bendros Sutarties kainos, Perkangioji organizacija
gali, pries tai radtu jspéjusi Paslaugy teikéja:

7.4.1. isskaiciuoti  delspinigiy sumg i Paslaugy
teikéjui mokétiny sumy;

7.4.2. reikalauti sumokéti bauda;

7.4.3. nutraukti Sutartj,

7.5. Delspinigiy sumokéjimas neatleidzia Saliy nuo
pareigos  vykdyti  3ioje Sutartyje  prisiimtus
isipareigojimus.

8. NENUGALIMOS JEGOS APLINKYBES
(FORCE MAJEURE)

8.1 Sutarties galiojimo laikotarpiu Salys gali b
visiSkai ar i§ dalies atleidZiamos nuo atsakomybés deé|
vpatingy ir neijvengiamy aplinkybiy - nenugalimos
jégos (force majeure). nustatytos ir Salies jrodytos
pagal Lietuvos Respublikos Civilinj kodeksg, jeigu

6.2. The Service Provider shall guarantec that the |

Contract will be performed without infringing any
rights of third parties and that the objects to which the
Service Provider has no intellectual property rights and
which are protected by the intellectual property right
will not be used for the performance of the Contract.
6.3. The Service Provider undertakes to compensate
for losses incurred by the Contracting Authority as a
result of third parties’ actions regarding violations of
patent, trade mark, copyright or related rights, arising
from performance of the Contract, except in the cases
when such a violation arises through the fault of the
Contracting Authority.

7. LIABILITY OF THE PARTIES

7.1.  Liability of the Parties shall be established in
accordance with applicable legal acts of the Republic
of Lithuania and this Contract. The Parties hereto
undertake to properly fulfil their obligations assumed
by this Contract and to refrain from any actions
whereby they could cause damage to each other or
make the fulfilment of obligations assumed by the
other Party difficult.

7.2, In the event of the failure to make payment by
the established time limits, at the Service Provider’s
request, the Contracting Authority must pay to the
Service Provider late interest charges for each delayed
day in the amount of 0.02 % (two hundredths of one
percent) from the overdue amount for each delayed
day.

7.3.  If the Service Provider, through his fault, fails
10 carry out the Services by the established deadline,
the Contracting Authority shall have the right, without
official notice and without reducing its other remedies,
start calculating late interest charges of 0.02 % (two
hundredths of one percent) for each delayed day, but
not exceeding 5 % (five percent) of the total price of
the Contract.

74. Where the calculated late interest charges
exceed 5% (five percent) of the total price of the
Contract, the Contracting Authority may, by providing
prior written notice to the Service Provider:

7.4.1. deduct the amount of late interest charges from
amounts payable to the Service Provider;

7.4.2. charge a fine;

7.4.3. terminate the Contract.

7.5. Payment of late interest charges shall not relieve
the Parties from the duty to fulfil the obligations
assumed under this Contract,

8. FORCE MAJEURE

8.1. Over the period of validity of the Contract, the
Parties may be fully or partly relieved from liability
due to extraordinary and unavoidable circumstances —
force majeure identified and proved by the Party in
accordance with the Civil Code of the Republic of
Lithuania, if, within 3 (three) days, Ehc Party Adtifies |
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Salis per 3 (tris) dienas pranesé kitai Saliai apie kiiutj
bei jos poveikj jsipareigojimy vykdymui.
8.2, Nenugalima jéga (force majeure) nelaikomos
Salies veiklai turgjusios jtakos aplinkybes j kuriy
galimybe Salys. sudarydamos Sutartj, atsizvelge, L.y.
Liewvaje, jos iikyje pasitaikan&ios aplinkybés,
salygos,  valstybés ar  savivaldos mstitucijy
sprendimai,  sukéle  bet  kurios & Saliy
reorganizavima, likvidavima, privatizavima, veiklos
pobiidzio pakeitima, stabdyma (trukdymg), kitos
aplinkybés, kurios turéty biiti laikomos ypatingomis,
bet Lietuvoje Sutarties sudarymo metu yra tikétinos.
Nenugalima jega (force majeure) taip pat nelaikoma
tai, kad rinkoje néra reikalingy prievolei vykdyti
rekiy. Salis neturi reikiamy finansiniy istekliy arba
galies kontrahentai pazeid#ia savo prievoles.

9. SALIY PAREISKIMAI IR GARANTIJOS

9.1. Kiekviena i Saliy pareiskia ir garantuoja kitai
Saliai, kad:

9.1.1. Salis yra tinkamai jsteigta ir teisétai veikia
pagal 3alies, kurioje yra registruotas ar 3alies, i3
kurios jis atvyko, jstatymus:

9.1.2. Salis atliko visus teisinius veiksmus, bitinus,
kad Sutartis baty tinkamai sudaryta ir galioty, ir turi
visus teisés aktais numatytus leidimus, licencijas,
specialistus, reikalingus Paslaugoms teikti;

9.1.3. sudarydama Sutartj, Salis nevirdija savo
kompetencijos ir nepazeidzia Ja saistan¢iy jstatymy,
kity privalomy teisés akty, taisykliy, statuty, teismo
sprendimy, jstaty, nuostatuy, potvarkiy, jsipareigojimy
ir susitarimuy;

9.1.4.  §i Sutartis yra Saliai galiojantis, teisinis ir jg
saistantis jsipareigojimas, kurio vvkdymo galima
pareikalauti pagal Sutarties salygas.

10. KONFIDENCIALUMO JSIPAREIGOJIMAI

10.1. Sutartis ir visas (laiméjusio) Paslaugy teikéjo
pasitlymas, i$skyrus Konfidencialig informacija bus
viesinamas  Lietuvos Respublikos teises  akty
nustatyta tvarka.

10.2. Perkancioji organizacija kiekvienu atveju, pries
viedindama Sutartj ir Paslaugy teikéjo pasiiilyma bei
su  juo pateiktus  dokumentus, jvertina
konfidencialumo  zyma paZymétus  duomenis,
Perkan&ioji organizacija spresdama  dél pateiktos
informacijos  konfidencialumo taiko  skaidrumo,
proporcingume pringipus ir esant poreikiui kreipiasi |
Paslaugy teikéjs, pradydama patvirtinti  (pateikti
jrodymus), kuri informacija ar jos dalis yra laikytina
konfidencialia.

10.3. Konfidencialia informacija yra laikoma:

the other Party of the obstacle and its impact on the
fulfilment of obligations.

8.2.  Force majeure shall exclude the circumstances
affecting the Party’s activity that were taken into
account by the Parties when concluding the Contract,
l.e. circumstances, conditions occurring in Lithuania,
its economy, decisions of state or municipal bodies
leading to reorganisation, liquidation, privatisation of
either of the Parties, change of the nature, suspension
(interruption) of their business, other circumstances
that should be considered to be extraordinary, but can
occur in Lithuania at the time of concluding the
Contract. The absence of goods on the market
necessary for the fulfilment of the obligation, or the
lack of required financial resources by the Party or the
violation of obligations by the counterparties of the
Party shall also be excluded from the scope of foree
majeure.

9. REPRESENTATIONS AND GUARANTEES
OF THE PARTIES

9.1. Each of the Parties hereto represents and
guarantees to the other Party that:

9.1.1. the Party has been duly incorporated and is
legally operating in accordance with laws of a country
of his registration or origin;

9.1.2. the Party has performed all legal actions
necessary for the proper conclusion and validity of the
Contract, and possesses all permits, licenses and
specialists necessary for the supply of Services
required by legal acts;

9.1.3. by concluding the Contract, the Party is acting
within the limits of its competence, in compliance with
laws binding on it, other mandatory legal acts, rules,
statutes, court orders, articles of association,
regulations, decrees, obligations and arrangements;
9.1.4. this Contract is a valid, legal and binding
obligation of the Party the fulfilment of which may be
demanded in accordance with terms and conditions of
the Contract.

10. CONFIDENTIALITY OBLIGATIONS

10.1. The Contract and the whole tender of the
(successful)  Service Provider, excluding  the
Confidential Information, will be publicised in
accordance with the procedure laid down by legal acts
of the Republic of Lithuania,

10.2. In each case, prior to publicising the Contract
and the Service Provider's tender and its
accompanying documents, the Contracting Authority
shall assess the data that are referenced as confidential.
When deciding on the confidentiality of the provided
information, the Contracting Authority shall apply the
principles of transparency and proportionality and,
where appropriate, ask the Service Provider 1o confirm
(provide proof) as to what information or its par
should be considered to be confidential. i
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10.3.1. Paslaugy teikéjo  Pasiilyme nurodytos
Paslaugy kainos sudedamosios dalys (jei nurodyta
Paslaugy teikéjo);

10.3.2. kita informacija, kurios konfidencialuma
nurode Paslaugy teikéjas (komercine (gamybing)
paslaptis ir konfidencialieji pasilymy aspektai).

10.4. Konfidencialia informacija nelaikoma:

10.4.1. bendra pasiiilymo kaina;

10.4.2. informacija, kuri yra vicsai prieinama;

10.4.3. informacija. kuri yra valdoma Saliy be
apribojimy ja atskleisti;

10.4.4. informacija, pateikta
turéjusiuv - rasty patvirtintg
Konfidencialia informacija;
10.4.5. informacija, kuri privalo biti atskleista pagal
istatymus ar Kitus teisés aktus.

10.5. Salys uztikrina, kad:

10.5.1. Bus i3saugotas visos i3 kitos Salies gautos

tregiyjy
teise

asmeny,
atskleisti

informacijos,  kuri, atsizvelgiant | Lietuvos
Respublikos jstatymus, yra jslaptinta ar sudaro
valstybeés, tarnybos, komercine paslaptj,
Konfidencialia  informac ija. arba jai taikoma

duomeny apsauga, slaptumas ir isipareigoja naudoti
tokig informacija tik Sutarties vykdymo tikslais;
10.5.2. Imsis  visy butiny  atsargumo priemoniy
siekdamos uztikrinti, kad Konfidencial; informacija
nebuty atskleista ar naudojama ne Sutarties vykdymo
tikslais;

10.5.3. Konfidencialios informacijos atskleidimas
galimas tik esant ragytiniam kitos Salies sutikimui;
10.5.4. Konfidenciali informacija  gali bt
perduodama be isankstinio kitos Salies rastitko
sutikimo, kai 1o reikalaujama Lietuvos Respublikos
istatymy nustatyta tvarka (pvz.: kai to reikalauja
teisésaugos, kontrolés ir kitos institucijos);

10.5.5, Bet kokie Salies gauti dokumentai lieka juos
pateikusios Salies nuosavybe, jeigu Salys rasty
nesusitaria  kitaip. Medziaga saugoma Lietuvos
Respublikos jstatymais ar kiti teises aktais nustatyta
laikotarpj.

10.5.6. Sutarties nuostatos, numatanios  Saliy
isipareigojimus, susijusius  su  Konfidencialios
informacijos saugojimu, galioja ir Salims nutraukus
Sutartj ar pasibaigus Sutarties galiojimui, taip pat
galioja bet kuri kita nuostata, kai tiesiogiai arba
netiesiogiai nurodoma, kad Jjos galiojimas nesibaigia
nutraukus Sutartj,

11. SUTARTIES GALIOJIMAS

11.1. Swtartis jsigalioja nuo Jjos pasiraSymo dienos ir
galioja iki 2017-08-30.

11.2. Sutarties (joje numatyty terminy) pratesimo
galimybés:  Swtarties (sutartiniy _ jsipareigojimy)
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10.3. The following information shall be considered to |

be confidential:

10.3.1. the components of the price of Services
indicated in the Service Provider's Tender (if specified
by the Service Provider);

10.3.2. other information designated as confidential by
the Service Provider (commercial (industrial) secret
and confidential aspects of tenders).
10.4. The following information
considered to be confidential:

10.4.1. the total price of the tender;
10.4.2. the information available to the public;

10.4.3. the information possessed by the Parties
without any restrictions of its disclosure;

10.4.4, the information provided by third parties
authorised in writing to disclose the Confidential
Information;

104.5. the information that must be disclosed by
virtue of laws or other legal acts.

10.5. The Parties hereto ascertain that:

10.5.1. the confidentiality of all information received
from the other Party, which in accordance with laws of
the Republic of Lithuania is classified and constitutes
state, official, commercial secret, Confidential
Information or is subject to data protection, and
undertake to use such information only for the
purposes of performance of the Contract;

10.5.2. they will take all necessary precautions, in
order to ensure that the Confidential Information is not
disclosed and is not used not for the purposes other
than the performance of the Contract;

10.5.3. the Confidential Information may be disclosed
only having obtained a written consent of the other
Pany;

10.5.4. the Confidential Information may be
communicated without advance written consent of the
other Party, where so required in accordance with the
procedure laid down by laws of the Republic of
Lithuania (e.g., where law enforcement, control and
other bodies so request);

10.5.5. any documents received by the Party shall
remain the ownership of the Party submitting them,
unless the Parties agree otherwise in writing. The
material shall be retained for the period fixed by laws
or other legal acts of the Republic of Lithuania.

10.5.6. Provisions of the Contract defining obligations
of the Parties related to the keeping of Confidential
Information shall remain in force after termination of
the Contract by the Parties or afier its expiry; the same
applies to any other provision where it is directly or
indirectly specified that such provision survives the
termination of the Contract.

shall not be

11. CONTRACT VALIDITY

11.1. The Contract shall enter into force from the day
of its signing and shall remain effective till 30-08-
2017.

11.2. Possibilities of extension of the Comract.j(t_hcﬁ_j

|
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ivykdymao terminas iskilus nenumatytoms
aplinkybéms, kuriy nebuvo galima numatyti pirkimo
ir/ar Sutarties vvkdymo metu (pasikeitus reklamos
kampanijos laikui, Paslaugy teikéjui del pateisinamy
priezaséiy  nespéjant laitku  suteikti numatyty
Paslaugy, Perkanéiajai organizacijai dél pateisinamy
priezas¢iy nespéjant laiku priimti suteikty Paslaugy ir
pan.), Salims rastu isreiskus tam sutikima gali bt
pratestas. bet ne ilgiau kaip iki 2 ménesiy. Pratesimy
skai€ius — ne daugiau kaip 1 kartas.

11.3. Jei bet kuri Sios Sutarties nuostata tampa ar
pripaZjstama visitkai ar i§ dalies negalicjanéia, taij
neturi jtakos kity Sutarties nuostaty galiojimui,

11.4. Nutraukus Sutartj ar jai pasibaigus, lieka galioti
| Sios Sutarties nuostatos, susijusios su atsakomybe bei
atsiskaitymais tarp Saliy pagal 3ig Sutartj, taip pat
visos kitos $ios Sutarties nuostatos, kurios, kaip
aiskiai nurodyta, islieka galioti po  Sutarties
nutraukimo arba turi islikti galioti, kad biity visiskai
jvykdyta §i Sutantis,

12. SUTARTIES PAKEITIMAI

12.1. Sutarties  salygos  Sutarties galiojimo
laikotarpiu negali biti keiciamos, iSskyrus tokias
Sutarties sglygas. kurias pakeitus nebity pazeisti LR
vieSyjy pirkimy jstatymo 3 straipsnyje nustatyti
vieSyjy pirkimy principai ir tikslai bei tokiems
Sutarties sglvgy pakeitimams vra gautas VieSyjy
pirkimy tarnybos sutikimas. Sutarties salygy keitimu
nebus laikomas Sutarties salygy koregavimas joje
numatytomis aplinkybémis, jei 3ios aplinkybés
nustatytos aidkiai ir nedviprasmi¥kai bei buvo
pateiktos Pirkimo dokumentuose. Tais atvejais, kai
Sutarties salygy keitimo biitinybés nebuvo jmanoma
numatyti rengiant Pirkimo dokumentus ir (ar)
Sutarties sudarymo metu, Salys gali keisti tik
neesmines  Sutarties salygas. Sutarties salygy
pakeitimas turi biiti jformintas papildomu susitarimu
ir pasirasytas abiejy Saliy.

12.2. Sudarytos Sutarties Salis gali biiti pakeista tuo
iSimtiniu atveju, kai ji pertvarkoma, reorganizuojama
arba  dél Perkanciosios organizacijos  funkeijy
perdavimo  kitai  perkangiajai organizacijai ar
Paslaugy teikéjo funkeijy perdavimo . vidinio®
persitvarkymo atveju (kai su Sutartimi susijusios
funkcijos perduodamos pilnai kontroliuojamai jo
imonei, toliau liekant solidariai atsakingu u? Sutarties
vykdyma) Sutarties vykdymas perduodamas kitam
Ukio  subjektui (-ams). Dél Sutarties 3alies
pertvarkymo, reorganizavimo ar funkcijy perdavimo
neturi pablogéti Sutartj vykdysianéio ikio subjekto (-
y) galimybés tinkamai jvykdyti Sutartj palyginti su
tuo Tikio subjektu, su kuriuo buvo sudaryta Sutartis.
Kai Siame punkte numatytais atvejais  keidiama
Sutarties Salis (Paslaugy teikéjas), jis turi turéti ne

time limits provided for therein): The Contract term
(the term of performing the contractual obligations) in
the event of unforeseen circumstances which could not
have been foreseen in procurement and/or contract
performance time (the changes in advertising campaign
period, the supplier is unable to provide services within
the agreed time frame due to Jjustifiable reasons, the
Contracting Authority is unable to accept the fulfilled
services within the agreed time frame due to Jjustifiable
reasons and so on), can be extended with a written
consent of the parties, but for no longer than 2 months.
Number of extensions - no more than 1 time.

11.3. Any provision of this Contract which becomes
or is declared fully or partially invalid, shall not affect
the validity of other provisions of the Contract.

11.4. Upon termination or expiration of the Contract
its provisions related to liability and settlements
between the Parties under this Contract, as well as all
other provisions of this Contract, which, as clearly
stated, survive the termination of the Contract or must
remain in force for the purpose of full implementation
of this Contract, shall remain in force.

12. AMENDMENTS TO THE CONTRACT

12.1. The terms and conditions of the Contract may
not be changed during its validity period, except for
those conditions of the Contract, the change of which
would not lead to the violation of the principles and
goals of public procurement specified in Article 3 of
the Law of the Republic of Lithuania on Public
Procurement and and in respect of the change of which
the consent of the Public Procurement Office is
obtained. The adjustment of the terms and conditions
of the Contract under the circumstances provided for in
the Contract shall not be considered to be the change
of the terms and conditions of the Contract, where such
circumstances are stated clearly and unambiguously
and have been indicated in the Contract Documents. In
those cases where at the time of preparation of the
Contract Documents and/or conclusion of the Contract
it was impossible to foresee the need for the change of
the terms and conditions of the Contract, the Parties
may change only inessential terms and conditions of
the Contract. The change of terms and conditions of
the Contract must be documented by a separate
agreement and signed by both Parties.

12.2. The Party to the concluded Contract may be
replaced in the exceptional case when the Party is
under restructuring or reorganisation, or when the
Contracting Authority’s functions are assigned to
another Contracting Authority, or the performance of
the Contract is transferred to another economic entity
when the Service Provider’s functions are assigned as
a result of “internal” restructuring (when the Service
Provider transfers his functions related to the Contract to
his fully controlled company while being jointly and
severally liable for the performance of the Contract). As

| maZesng kvalifikacija nei tas. su kuriuo buvo

a result of restructuring, reorganisation or transfer, ofJ
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[ sudaryta Sutartis pagal kriterijus, kurie buvo nustatyti
| Pirkimo dokumentuose. Sie pakeitimai galimi be
VieSyjy pirkimy tarnybos sutikimo.

13. SUTARTIES PAZEIDIMAS

13.1. Jei kuri nors Sutarties Salis nevykdo arba
netinkamai vykdo kokius nors savo jsipareigojimus
pagal Sutartj, ji pazeid¥ia Sutartj.
13.2. Vienai Sutarties Saliai
nukentéjusioji Salis turi teise:
13.2.1. reikalauti kitos Salies vykdyti sutartinius
Isipareigojimus;

13.2.2. reikalauti atlyginti nuostolius;
13.2.3. reikalauti sumokéti Sutarties
punktuose nustatytus delspinigius;

i 13.2.4. reikalauti sumoketi bauda;
13.2.5. reikalauti sumazinti kaing, nustadius Sutarties
3.4.4 punkte numatytas aplinkybes;

13.2.6. nutraukti Sutartj;

13.2.7. taikyti kitus Lietuvos Respublikos teisés akty
nustatytus teisiy gynimo bidus.

13.3. Paslaugy teikéjas negali perleisti visy ar
dalies savo jsipareigojimy pagal 3ig Sutartj be
iSankstinio rastitko  Perkangiosios organizacijos
sutikimo.

13.4. Paslaugy teikéjas turi nedelsiant pranesti
Perkantiajai organizacijai apie bet kokius esminius
Paslaugy teikéjo asmens pasikeitimus, patvirtinant,
kad prielaidos, bitinos Sutaréiai vykdyti, nenustojo
galioli.

pazeidus  Sutartj,

72 ir 7.3

14. SUTARTIES VYKDYMO SUSTABDYMAS

14.1. Esant svarbioms aplinkybéms, Perkancioji
organizacija turi teise sustabdyti Paslaugy ar kurios
nors jy dalies teikima.

14.2. Jei Paslaugy teikimas stabdomas daugiau nei
90 (devyniasdesimt) dieny, ir stabdoma ne del
Paslaugy teikéjo kaltes, Paslaugy teikéjas gali
radytiniu  pranedimu Perkan¢iajai  organizacijai
pareikalauti atnaujinti Paslaugy teikima per 30
(trisdesimt) dieny arba nutraukti Sutartj.

14.3. Kai deél esminiy klaidy ar pazeidimy Sutartjs
lampa negaliojancia, Perkantioji organizacija stabdo
Sutarties vykdyma. Jei minétos klaidos ar pazeidimai
vyksta del Paslaugy teikéjo kaltés. Perkantioji

functions of the Party to the Contract, the possibilities
of the economic entity (-ies) that will perform the
Contract to properly perform the Contract should not
be worsened compared to the economic entity with
whom the Contract had been concluded. Where the
Party to the Contract (the Service Provider) changes in
the cases provided for in this paragraph, the Service
Provider’s qualifications shall not be lower than those
of the Service Provider with whom the Contract had
been concluded according to the criteria specified in
the Contract Documents. Such changes may be
introduced without consent of the Public Procurement
Office.

13. BREACH OF CONTRACT

I3.1. If either Party to the Contract does not fulfil or
inadequately fulfils any of its obligations under the
Contract, such Party shall be considered to be in
breach of the Contract.

13.2. Where one of the Parties to the Contract
breaches the Contract, the non-defaulting Party shall
have the right to:

13.2.]1. demand from the other Party the fulfilment of
the contractual obligations;

13.2.2. claim damages;

13.2.3. claim payment of late interest charges
specified in paragraphs 7.2 and 7.3 of the Contract;
13.2.4. claim payment of the fine;

13.2.5. require to reduce a price if it transpires the
circumstances specified in paragraph 3.44 of the
Contract;

13.2.6. terminate the Contract;

13.2.7. invoke other remedies provided for by legal
acts of the Republic of Lithuania.

13.3.  The Service Provider may not transfer all or
part of his obligations under this Contract without
advance written consent of the Contracting Authority.
13.4. The Service Provider must forthwith notify the
Contracting Authority of all essential changes in the
person of the Service Provider confirming  that
provisions necessary for the performance of the
Contract remain effective.

14. SUSPENSION OF CONTRACT
PERFORMANCE

14.1. Under significant circumstances the Contracting
Authority shall have the right to suspend the supply of
Services or any part thereof.

14.2. Where the supply of Services is suspended for
more than 90 (ninety) days and the suspension occurs
not through the Service Provider's fault. the Service
Provider may submit to the Contracting Authority a
written notification requesting to resume the supply of
Services within 30 (thirty) days or to terminate the
Contract.

14.3. Where due to material errors or infringements
the Contract becomes invalid, the Contracting

7;
|
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organizacija, atsizvelgdama j klaidos ar pazeidimo
masty, gali nevykdyti savo jsipareigojimo  mokeéti
Paslaugy teikéjui arba gali pareikalauti grazinti jau
sumokétas sumas ir pasinaudoti Sutarties jvykdymo
uztikrinimu.

14.4. Sutarties vykdymas stabdomas, kad baty
galima patikrinti, ar i§ tikryjy buvo padarytos
esminés  klaidos ar pazeidimai. Jei jtarimai
nepasitvirtina, Sutartis vél pradedama vykdyti.
Esminé klaida ar pazeidimas — tai bet koks Sutarties,
galiojantio teisés  akto paZeidimas ar reismo
sprendimo nevykdymas, atsirades dél veikimo ar
neveikimo.

14.5. Atsiradus nenumatytoms aplinkybéems, dél
kuriy Perkangioji organizacija ir/ar Paslaugy teikéjas
negali vykdyti Sutartiniy jsipareigojimy ar jy dalies,
Perkantioji organizacija savo iniciatyva ar Paslaugy
teikéjo pradymu turi teisg  sustabdyti Paslaugy
teikimg. Sutartyje nurodyty Paslaugy teikimas
sustabdomas terminui. kiek nenumatytos aplinkybés

tesiasi.  Sutartyje nurodyty  Paslaugy teikimo
sustabdymg Sutarties Salys fiksuoja suragant aki.
Paslaugy teikimo sustabdymo terminas
nejskai¢iuojamas j Paslaugy teikimo terming.

15. SUTARTIES NUTRAUKIMAS

15.1. Sutartis gali biiti nutraukiama radtisku Saliy
susitarimu.

15.2. Perkantioji organizacija, jspéjusi Paslaugy
teikeja pries 10 dieny, gali nutraukti Sutartj $iais
atvejais:

15.2.1. kai Paslaugy teikéjas
Isipareigojimy pagal Sutartj;
15.2.2. kai Paslaugy teikéjas suteikia netinkamos
kokybeés Paslaugas ir per pagristai nustatytg laikotarpj
nejvykdo Perkanéiosios organizacijos nurodymo
iStaisyti netinkamai ivykdytus arba nejvykdytus
sutartinius jsipareigojimus;

15.2.3. kai Paslaugy teikéjas perleidzia Sutartj be
Perkan¢iosios organizacijos zinjos:

15.2.4. kai Paslaugy teikéjas bankrutuoja arba yra
likviduojamas, kai sustabdo king veikla, arba kai
istatymuose ir kituose teisés aktuose numatyta tvarka
susidaro analogitka situacija;

15.2.5. kai keiiasi Paslaugy teikéjo organizacine
struktiira — juridinis statusas, pobudis ar valdymo
struktira ir tai daro jtaka tinkamam sutarties
ivykdymui, i§skyrus atvejus. kai dél §iy pasikeitimy
kei¢iama Sutartis;

15.2.6. kai Perkangioji organizacija Sios Sutarties
vykdymui negauna finansavimo:

15.2.7. kai Paslaugos tampa nebereikalingos.

15.3. Perkanéioji organizacija bet kada turi teise

nevykde savo

vienasaliskai nutraukii Sutartj, apie tokj Sutarties

Authority shall suspend the performance of the
Contract. Where the aforementioned errors  or
infringements occur through the Service Provider's
fault, the Contracting Authority taking account of the
extent of the error or infringement may refuse fulfilling
its payment obligation to the Service Provider or may
request the reimbursement of already paid amounts and
use the security of performance of the Contract,

14.4. The Contract performance shall be suspended in
order to check whether material errors or infringements
were actually made. If suspicions are not justified, the
performance of the Contract shall be resumed. The
material error or infringement - means any violation of
the Contract, applicable legal act or court order, arising
from acts or omissions.

145. In the event of unforeseen circumstances
preventing the Contracting Authority and/or the
Service Provider from fulfilment of all or part of their
Contractual obligations the Contracting Authority shall
have the right to suspend the supply of Services, on its
own initiative or at the Service Provider’s request. The
supply of Services specified in the Contract shall be
suspended for the duration of the unforeseen
circumstances. The Parties to the Contract shall
document the suspension of supply of Services
specified in the Contract by drawing up a deed. The
term of suspension of supply of Services shall not be
included in the term of supply of Services.

15. CONTRACT TERMINATION

15.1. The Contract may be terminated by written
agreement of the Parties.

15.2. The Contracting Authority, having notified the
Service Provider 10 (ten) days in advance, may
terminate the Contract in the following cases:

15.2.1. where the Service Provider defaults on his
obligations under the Contract;

15.2.2. where the Service Provider supplies Services
of inadequate quality and fails to fulfil the Contracting
Authority’s order to correct the inadequately fulfilled
or unfulfilled contractual obligations within the
reasonable time;

15.2.3. where the Service Provider transfers the
Contract  without knowledge of the Contracting
Authority;

15.2.4. where the Service Provider goes bankrupt or is
being liquidated, suspends his economic activity or
analogous situation occurs in accordance with the
procedure provided for by laws and other legal acts;
15.2.5. where the Service Provider's organisational
structure — legal status, nature or management structure
— changes,and this affects the proper performance of
the Contract, except in the cases when due to such
changes the Contract is amended:

15.2.6. where the Contracting Authority does not
receive funding for the performance of this Contract;
15.2.7. where Services become unnecessary.,

15.3. The Contracting Authority shall have the right |

sy~
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nutraukima praneidama Paslaugy teikéjui pries 20
(dvideSimt) darbo dieny,

154, Paslaugy teikéjas, pries 14 dieny |spéjes
Perkanciajg organizacijg gali nutraukti sutartj, jei:
15.4.1. Perkancioji organizacija nevykdo savo
jsipareigojimy pagal Sutartj ir kreipgsis | Perkanéigja
organizacijg Paslaugy teikéjas negauna atsakymo per
protingg terming;

15.4.2. Perkanéioji organizacija stabdo Paslaugy ar
Ju dalies teikimg daugiau kaip 90 (devyniasdegimt)
dieny dél Sutartyje nenurodyty ir ne dél Paslaugy
teikéjo  kales atsiradusiy  priezaséiy.  Tokio
nutraukimo atveju Perkanéioji organizacija atlygina
Paslaugy teikéjui suteikty Paslaugy verte ir jo patirtus
nuostolius dél Sutarties nutraukimo, Atlyginimo
dydis negali virSyti bendros Sutarties  kainos.
Paslaugy teikéjas neturi teisés i kokios nors patirtos
zalos kompensacijg.

15.5. Perkantioji organizacija po  Sutarties
nutraukimo turi  kiek galima grei¢iau patvirtinti
suteikty  Paslaugy vertg. Taip pat parengiama
ataskaita apie Sutarties nutraukimo dieng esandig
Paslaugy teikéjo skolg Perkantiajai organizacijai ir
Perkanéiosios organizacijos skola Paslaugy teikéjui.
15.6. Jei  Sutantis  nutraukiama Perkandiosios
organizacijos iniciatyva deél Paslaugy teikéjo kaltés,
Perkan¢iosios organizacijos patirti nuostoliai ar
islaidos i3ieskomi i$skai¢iuojant juos i§ Paslaugy
teikejui mokétiny sumy.

15.7. Sutartj nutraukus dél Paslaugy teikéjo kaltés,
be jam priklausanéio atlyginimo uz suteiktas
Paslaugas, atskai¢ius  Perkancios organizacijos
patirtus nuostolius, Paslaugy teikéjas neturi teisés i
kokiy nors patirty nuostoliy ar zalos kompensacija.
15.8. Sutan nutraukus  dél Perkanéiosios
organizacijos kaltés Paslaugy teikéjas turi teisg j jam
priklausantj  atlyginima u?  fakritkai suteiktas
Paslaugas bei nuostoliy atlyginima dél Sutarties
nutraukimo. Atlyginimo dydis negali vir§yii bendros
Sutarties kainos.

16. SUSIRASINEJIMAS

16.1. Sutarties Salys susiraginéja angly kalba. Visi
pranedimai, sutikimai ir kitas susizinojimas, kuriuos
Salis gali pateikti pagal Sia Sutartj, bus laikomi
galiojanéiais  ir jteiktais tinkamai, jeigu yra
asmeniskai pateikti kitai Saliai ir gautas patvirtinimas
apie gavima arba i8siysti registruotu pagtu, faksu,
elektroniniu  pastu (patvirtinant  gavima) toliau
nurodylais adresais ar fakso numeriais, kitais adresais
ar fakso numeriais, kurivos nurode viena Salis,

to unilaterally terminate the Contract at any time, |
notifying the Service Provider of such termination of
the Contract 20 (twenty) working days in advance,
15.4.
Contract, having notified the Contracting Authority to
the effect 14 (fourteen) days in advance, where:

15.4.1. the Contracting Authority defaults on its
obligations under the Contract and does not respond
within the reasonable time to the Service Provider's
notification;

15.4.2. the Contracting Authority suspends the supply
of all or part of Services for more than 90 (ninety) days
due to reasons that are not specified in the Contract
and that arise not through the Service Provider’s fault.
In the case of such termination, the Contracting
Authority shall reimburse to the Service Provider the
value of supplied Services and losses incurred thereby
due to the termination of the Contract. The amount of
reimbursement may not exceed the total price of the
Contract. The Service Provider shall have no right to
compensation for any incurred damage.

15.5. After termination of the Contract, the
Contracting Authority shall have to confirm the value
of provided Services as soon as possible. Also, a report
shall be drawn up on the Service Provider’s debt to the
Contracting Authority and on the Contracting
Authority’s debt to the Service Provider existing on the
day of the termination of the Contract.

15.6. Upon termination of the Contract on the
initiative of the Contracting Authority through the fault
of the Service Provider, losses or expenses incurred by
the Contracting Authority shall be recovered by
deducting them from the amounts due to the Service
Provider,

15.7. Upon termination of the Contract through the
fault of the Service Provider, the Service Provider shall
have no right to the compensation for any incurred
losses or damages, except for the remuneration due to
him for the supplied Services, after deducting the
losses incurred by the Contracting Authority.

15.8. Upon termination of the Contract through the
fault of the Contracting Authority, the Service Provider
shall have the right to the remuneration due to him for
the actually supplied Services and to the compensation
for losses as a result of the termination of the Contract.
The remuneration amount may not exceed the total
price of the Contract.

16. CORRESPONDENCE

16.1. The correspondence between the Parties to the
Contract shall be conducted in English language. All
notifications, consents and other communication, that
may be provided by the Party under this Contract, shall
be considered to be valid and duly delivered, when
they are handed over personally to the other Party and
the acknowledgement of their receipt is received, or
when they are sent by registered mail, fax, e-mail (with

the acknowledgement of receipt) to the below specified

s

/

The Service Provider may lerminate the |
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; pateikdama prane§ima.
16.2. Asmenys, atsakingi uz Sutarties vykdyma:

addresses or fax numbers, or other addresses or fax
numbers indicated by one Party when providing the

asmenimis priimti Sutarties vykdymo rezultatus,
pasiraSyti Paslaugy perdavimo - priémimo aktus ir
ivertinti suteikty Paslaugy kokybe.

17. GINCU NAGRINEJIMO TVARKA

17.1. Siai Swutar&iai ir visoms i§ Sios Sutarties
atsirandancioms  teiséms ir pareigoms taikomi
Lietuvos Respublikos jstatymai bei kiti norminiai
teisés aktai. Sutartis sudaryta ir turi bati ai¥kinama
pagal Lietuvos Respublikos teise.

17.2. Bet kokie nesutarimai ar ginéai, kylantys tarp
Saliy dél Sios Sutarties, sprendziami abipusiu
susitarimu. Nepavykus gingo iSspresti derybomis per
30 dieny nuo deryby pradzios, bet kokie gincai,
nesutarimai ar reikalavimai, kylantys i$ Sios Sutarties
ar susije su ja, jos paZeidimu, nutraukimu ar
galiojimu, sprendziami kompetentingame Lietuvos
Respublikos teisme. Deryby pradzia laikoma diena,
Kurig viena i§ Sutarties Saliy pateiké prafyma rastu
kitai Saliai su sitilymu pradéti derybas.

18. APSKAITA

18.1. Paslaugy teikéjas issamiai ir tiksliai tvarko
sgskaitas, jraSus ir kvitus, susijusius su visomis
Perkan¢iosios  organizacijos kompensuojamomis
iSlaidomis ir kitais Perkanciosios organizacijos
vykdomais mokéjimais, susijusiais su Paslaugomis.

18.2. Perkan&iosios organizacijos pradymu Paslaugy
teikéjas pateikia  Perkanciajai organizacijai  ar
nepriklausomam auditoriui bet kokiu protingu laiku
patikrinti visas saskaitas, jrasus ir kvitus. Paslaugy
teikéjas pateikia visus paaiskinimus, susijusius su
islaidomis, kurias Perkantioji organizacija praso

Perkan¢ioj Paslaugy teikéjas notification.
; organizacija 16.2. Persons responsible for the performance of the
Vardas, Jaraté Jazbutyté | Service Provider Contract:
, avardé Contracting Service Provider I
| | Adresas | Gedimino  pr. | Hans Dijkman Authority '
38, Vilnius Forename, | Jirate Hans Dijkman
Telefonas | 870664975 Industrieweg 58 surname Jazbutyte
3606 AS Maarssen Address Gedimino pr. | Industrieweg 58
Faksas 870664988 +31346557200 38, Vilnius 3606 AS Maarssen
El pastas | jurate jazbutyte | - Phone 870664975 +31346557200
@tourism. It Fax 870664988 -
E-mail jurate jazbutyte | hans@o2communica
16.3. Sios  Sutarties 17.2 punkte  nurodyti @tourism.lt tie.nl
kontaktiniai asmenys yra laikomi jgaliotais

16.3. Contact persons specified in this Contract
paragraph 17.2 above shall be considered to be persons
authorised to accept the results of performance of the
Contract, 10 sign the Deeds of transfer — acceptance
and assess the quality of supplied Services.

17. DISPUTE SETTLEMENT PROCEDURE

17.1. This Contract and all rights and obligations
arising from this Contract shall be governed by laws
and other regulatory enactments of the Republic of
Lithuania. The Contract has been concluded and
should be construed in accordance with law of the
Republic of Lithuania.

17.2. Any disagreements or disputes arising between
the Parties in respect of this Contract shall be settled
by mutual agreement. In the event of the failure to
settle the dispute by way of negotiations within 30
(thirty) days of the beginning of negotiations, any
disputes, disagreements or claims arising from or in
relation to this Contract, its violation, termination or
validity shall be adjudicated before a competent court
of the Republic of Lithuania. The beginning of
negotiations shall be the day on which one of the
Parties to the Contract submits written notice to the
other Party proposing to start negotiations.

18. ACCOUNTING

18.1. The Service Provider shall keep in a detailed and
precise manner the invoices, entries and receipts
related to all expenses compensated by the Contracting
Authority and other payments made by the Contracting
Authority in relation to Services.

18.2. At the request of the Contracting authority the
Service Provider commits to provide the Contracting
Authority all invoices, records and receipts related to
the performance of the contract and the Service
Provider shall provide the Contracting Authority any
clarifications related to the costs of the Contracling
Authority which are requested for explanation.

&fc )
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[ paaiskinti.

{ 183, Paslaugy teikejas uztikrina, kad minétos
saskaitos, jrasai ir kvitai bity saugomi dvejus metus
po Sutarties nutraukimo ar pasibaigimo ar kit Saliq
nustatytg laikotarpj.

19. BAIGIAMOSIOS NUOSTATOS

19.1. Sioje Sutartyje esminémis salygomis laikoma:
19.1.1. Sutarties kaina ir kainodaros taisyklés;
19.1.2. Sutarties galiojimo terminas;
19.1.3. Paslaugy suteikimo terminas (-al);
19.1.4. Sutarties dalykas.
19.2. Ne viena Salis neturi teisés perleisti visy arba
dalies teisiy ir pareigy pagal 3ig Sutartj jokiai tre¢iajai
Saliai be iSankstinio rastisko kitos Salies sutikimo.
19.3. Bet kokios nuostatos negaliojimas  ar
prieftaravimas Lietuvos Respublikos jstatymams ar
kitiems norminiams teisés aktams Sioje Sutartyje
neatleid?ia  Saliy nuo prisiimty jsipareigojimy
vykdymo. Siuo atveju tokia nuostata turi bt
pakeista atitinkanéia teisés akty reikalavimus kiek
Imanoma artimesne Sutarties tikslui bej kitoms jos
nuostatoms.
19.4. Jei pasikeicia Salies adresas ir / ar kit
duomenys, tokia Salis turi informuoti kita Salj
graneédama ne veliau kaip pries 3 darbo dienas. Jei
aliai nepavyksta laikytis Siy reikalavimy, ji neturi
teisés | pretenzija, jei kitos Salies veiksmai, atlikti
remiantis paskutiniais Zinomais jai  duomenimis,
priestarauja Sutarties sglygoms arba J1 negavo jokio
pranesimo, i8siysto pagal tuos duomenis.

19.5. Visus  kitus  klausimus, kurie neaptarti
Sutartyje, reguliuoja Lietuvos Respublikos teisés
aktai.

19.6. Sutartis yra Sutarties Saliy perskaityta, jy
suprasta ir jos autenti¥kumas patvirtintas  ant
kiekvieno Sutarties lapo kiekvienos Salies tinkamus
igaliojimus turinéiy asmeny parasais,

19.7. Si Sutartis sudaryta lietuviy kalba, 2 (dviem)
egzemplioriais, turin&iais vienoda teising galig ~ po
vieng kiekvienai Saliai.

19.8. Esant kokiy nors neatitikimy ar priestaravimy
tarp Sutarties nuostaty lietuviy kalba ir angly kalba,
pirmenybé teikiama Sutarties nuostatoms lietuviy
kalba

19.9. Sutarties priedai, kurie yra
neatskiriamos $ios Sutarties dalys:
19.9.1. 1 priedas . Paslaugy techniné specifikacija®.

sudétinés  ir

21 SALIU ADRESAI IR KITI REKVIZITAI

Perkancioji organizacija | Paslaugy teikéjas

18.3. The Service Provider shall guarantee that the
aforementioned invoices, entries and receipts  are
retained for two years afier the termination of the
Contract or for another period established by the
Parties.

19. FINAL PROVISIONS

19.1. For the purposes of this Contract the essential
terms and conditions shall comprise;

19.1.1. the Contract price and pricing rules;

19.1.2. the period of validity of the Contract;

19.1.3. the time limit(s) of the supply of Services;
19.1.4. the subject matter of the Contract,

19.2. Neither of the Parties shall have the right to
transfer all or part of the rights and obligations
according to this Contract to any third Party without
advance written consent of the other Party.

19.3. Any provision in this Contract which is invalid
or contradicts laws or other regulatory enactments of
the Republic of Lithuania shall not relieve the Parties
from the fulfilment of assumed obligations. In that case
such provision must be replaced by the provision
which complies with requirements of legal acts and is
as close as possible to the objective of the Contract and
the remaining provisions thereof.

194. In the event of change of the Party’s address
and/or other particulars, the Party must notify to the
effect the other Party no later than 3 (three) working
days in advance. The Party failing to comply with
these requirements shall have no right of claim, if the
other Party’s acts carried out on the basis of data last
known to it contradict the terms and conditions of the
Contract, or if it does not receive the notification sent
according to such data.

19.5. All other matters not covered by this Contract
shall be regulated by legal acts of the Republic of
Lithuania.

19.6. The Contract has been read and understood by
the Parties to the Contract, and its authenticity was
confirmed by duly authorised persons of each Party by
signing on each page of the Contract.

19.7. The Contract has been concluded in the
Lithuanian and English language in 2 (two) copies of
equal legal power, delivering one copy to each of the
Parties.

19.8. In the event of any inconsistencies or
contradictions between provisions of the Contract in
the Lithuanian and English languages, the Lithuanian
provisions of the Contract shall prevail.

19.9. The below specified Annexes to the Contract
constitute component and inseparable parts thereto:
19.9.1. Annex 1 “Technical Specification  of
Services”.

21. ADDRESSES AND OTHER
REQUISITES OF THE PARTIES

L

U’ alstybinis turizmo | O,
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Contracting Authority

Service Provider m
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Sutarties
| priedas

LIETUVOS GAMTOS IR KULTUROS PAVELDO OBJEKTUY (ISTEKLIU) REKLAMOS
KAMPANIJOS NYDERLANDU KARALYSTEJE IGYVENDINIMO PASLAUGY
TECHNINE SPECIFIKACIJA

Perkanéioji organizacija — Valstybinis turizmo departamentas prie Ukio ministerijos (toliau — PO).

Pirkimo objektas — reklaminés kampanijos paslaugos Nyderlandy Karalystéje, pristatangios Lietuvos kultiiros ir
gamtos paveldo objektus (isteklius) (toliau — reklamine kampanija).

Projektas — reklaminé kampanija jgyvendinama, vykdant projektg Nr. 05.4.1-LVPA-V -812-01-0004 _Lietuvos
gamtos ir kultiiros paveldo objekty (iStekliy) pristatymas Italijos, Pranciizijos, Ispanijos, Belgijos, Nyderlandy
atvykstamojo turizmo rinkoms*,

Kampanijos laikas — 2017 m. II-11] ketvirtis.

Kampanijos trukmé - 8 savaiteés,

Tiksliné auditorija — 25-60 m. Nyderlandy Karalystés gyventojai, besidomintys kelionémis, gamta, kultira ir
istorija (toliau - TA).

Tikslas: Paslaugy teikéjo (toliay — tickéjas) bus praioma igyvendinti reklamine kampanija Nyderlandy
Karalystéje, kurios metu Lietuva turi biti pristatyta kaip turtinga gamtos ir kultiiros paveldo objektais 3alis, Reklamineé
kampanija turi skatinanti turistus keliauti atsakingai. pazinti 3alies #mones ir tradicijas, skatinti tolerancija bei prisidéti
prie Lietuvos, kaip patrauklios turizmuj Zalies zinomumo didinimo bej teigiamo jvaizdzio formavimo. Lietuva turi biiti
pristatoma kaip jdomi, atvira Zalis, vadovaujantis komunikacine kryptimi, reprezentuojanéia Lietuva kaip 3alj, kurioje
viskas tikra, nesuvaidinta — tikri/gryni 4 mety laikai. tikras/natiralus maistas, tikri/nuosirdis zmonés, tikri/autentizki ir
unikallis kultdriniai renginiai, gamtos ir kultiiros paveldo objektai, tikra/unikali/nepamirstama patirtis. kurig galima
isgyventi tik Lietuvoje ir pan.

Reklaminé kampanija bus igyvendinama siekiant tikslo, nustatyto 2014-2020 mety Europos Sajungos fondy
investicijy veiksmy programos 5 prioriteto , Aplinkosauga, gamtos istekliy damus naudojimas ir prisitaikymas prie
klimato kaitos™ priemonés Nr. 05.4.1-LVPA-V-§12 ,-Nacionaliniy turizmo marsruty, trasy ir produkty rinkodara bei
turizmo Zenklinimo infrastruktiros plétra® projekty finansavimo sglygy aprase Nr. |, patvirtintame Lietuvos Respublikos
@kio ministro 2015 m. gruodzio 9 d. isakymu Nr. 4-778 - didinti kultdros ir gamtos paveldo objekty lankomumg ir
Zinomuma, jgyvvendinant remiama veiklg - nacionaliniy turizmo marsruty, turizmo trasy ir prioritetiniy turizmo produkty,
apimangiy kultiiros ir gamtos paveldo objektus, rinkodara.

Savokos techninéje specifikacijoje apibré¥iamos taip:

Gamtos paveldo objektai — tai vandens telkiniai ir jy pakrantés, gyvinija, rekreaciniai miskai. rekreacinés ir
saugomos teritorijos bei saugomi kragtovaizdzio objektai. kuriy vertybés sudaro galimybes naudoti juos jvairioms turizmo
rii§ims,

Kultaros paveldo objektai - taj archeologijos, istorijos, meno, mokslo ir technikos, urbanistikos paveldo
objektai. folkloras, kulinarija, tradicijos ir liaudies amatai, $ivolaikiniai meno kiiriniai ir mokslo laiméjimai, kolekeijos,
kiti kultdros objektai ir SAUgomos teritorijos, kuriy vertybés sudaro galimybes naudoti juos jvairioms turizmo rii§ims,

Atsakingas turizmas - turizmo riisis skatinanti optimaliai naudoti isteklius, iSsaugant gamtos isteklius ir gamtos
jvairove, gerbti turistus priimanéiy bendruomeniy sociokultirin autentidkuma, iSsaugant jy nekilnojamgjj ir gyvajj
kultiiros pavelda bei tradicines vertybes, prisidedant prie tarpkultirinio supratimo ir tolerancijos, palaikyti gyvybingas ir
ilgalaikes ekonomines veiklas, duodanéias socialing ir ekonoming nauda visoms dalyvaujanéioms interesy grupéms,
vietovei tinkamiausias turizmo formas ir pan.

Teikdamas paslaugas tiekgjas turi akcentuoti atsakingo turizmo skatinima — skatinti potencialius Lietuvos turistus
optimaliai naudoti iteklius. prisidéti prie gamtos ir kultiiros paveldo objekty i¥saugojimo bei pasaulio jvairoves
palaikymo, prisidéti prie tarpkultirinio supratimo ir tolerancijos bei pan. Tiekéjas turi sukurti komunikacijos tona,
skatinantj uZsienio turistus atsakingai keliauti po Lietuva. Komunikacijos tonas turi akcentuoti bent viena i§ atsakingo
lurizmo  principy: optimaly iStekliy  naudojima, pagarbg turistus priimanciy bendruomeniy  sociokultiiriniam
autentiskumui, prisidéjima prie tarpkultiirinio supratimo ir tolerancijos, gyvybingy ir ilgalaikiy ekonominiy veikly
palaikyma, duodanéiy socialing ir ekonoming naudg visoms dalyvaujan¢ioms interesy grupéms. vietovei tinkamiausiy
turizmo formy — gamtos ir kultiiros paveldo objekty lankymo skatinima.

Tiekejas turi siekti, kad reklaminé kampanija biity nukreipta ne tik I Lietuvos miestus, bet ir j 3alies regionus.
Padidéje turistu srautai regionuose skatinty Lietuvos zmoniy smalsuma ir norg puoseléti savo krasto tradicijas, prisidety
prie tarpkultiirinio supratimo ir tolerancijos. kultirine patirtimi praturtindama abi interesy grupes.

Reklaminés kampanijos Nyderlandy Karalystéje paslaugas turi sudaryti: 3 savai¢iy trukmés reklaminé
kampanija vienoje didZiausiy niiniy radijo stodiy, 8 savaitiy trukmés reklaminé kampanija viename didZiausiy
kelioniy tinklara$¢iy (angl. bloge) Nvderlandy Karalystéje ir Ziniasklaidos atstovy paZintiniams turams po Lietuvg
atranka, V4 i
I. Reikalavimai reklaminei kampanijai radijuje: L/%L“ﬁ/ - |
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I. Radijo reklamos kampanija turi biiti vykdoma vienoje i§ didziausiy nisiniy radijo sto¢iy Nyderlandy Karalystéje.
translivojantioje 24 val. per para kiasiking muzika. Pagrinding radijo stoties auditorijg turi sudaryti 30-60 m. amZiaus
klausytojai. Radijo stotis turi biiti transliuojama FM bangomis, valstybine olandy kalba. Reklamine kampanija radijuje
turi biiti jgvvendinama vadovaujantis | lenteléje nurodytais ir toliau isvardintais reikalavimais:

I.1. Reklaminé kampanija radijuje turi biti vykdoma 3 savaites nepertraukiamai.

1.2, Reklamos kampanijos radijuje koncepcija turi biti vieningo stiliaus ir apimti turinio sukirima: radijo klipy,
anonsy ciklo, pranesimy radijo stoties socialiniame tinkle bei informacijos pateikimo interneto svetainéje.

1.3, Reklaminés kampanijos koncepcija turi atitikti toliau isvardintus reikalavimus:

1.3.1. Reklamingje kampanijos koncepcijoje turi biti numatyta patraukliai pristatyti Lietuvos gamtos ir kultiiros
paveldo objektus ir skatinti atsakinga turizma. Lietuva turi biiti pristatoma Kkaip jdomi. atvira galis, vadovaujantis
komunikacine kryptimi, reprezentuojancia Lietuvg kaip 3alj, kurioje viskas tikra, nesuvaidinta — tikri/gryni 4 mety laikai,
tikras/natiiralus maistas, tikri/nuogirdis zmonés, tikri/autentitki ir unikalis kultdriniai renginiai, gamtos ir kultiiros
paveldo objektai, tikra/unikali/nepamirétama patirtis, kurig galima idgyventi tik Lietuvoje ir pan. Reklaminé kampanija
tures prisidéti prie Lietuvos, kaip patrauklios turizmui 3alies, Zinomumo didinimo bei teigiamo jvaizdZio uisienyje
formavimo.

1.3.2. Reklaminés kampanijos koncepcijoje numatytos priemonés, komunikacijos tonas. turinys, turi biti vieningo
stiliaus, nuosekliai suplanuoti.

1.3.3. Reklaminés kampanijos koncepcija turi buti suderinta su PO. Esant poreikiui koncepcija turi biiti tobulinama
tol, gaunamas PO tenkinantis ir kampanijos tikslus atitinkantis rezultatas.

1.4. Reklaminés kampanijos metu turi biiti sukurti radijo klipai, atitinkantys toliau i$vardintus reikalavimus;

1.4.1. Radijo klipuose turi biti patraukliai ir Siuolaikidkai, patraukiant TA démesj pristatomi jdomis turizmo
objektai, renginiai, jvykiai, apimantys Lietuvos gamtos ir kultiiros paveldo objektus. Komunikacijos tonas turi biiti
patrauklus tikslinei auditorijai, skatinantis apsilankyti Lietuvoje.

1.4.2. Klipai ir anonsaj turi biiti transliuojami tiesioginio eterio metu ir dubliuojami aktyvioje radijo stoties interneto
svetaingje.

1.4.3. Visas sukurtas audio priemones tiekéjas privalo derinti su PO, atsizvelgdamas j pastabas koreguoti ir
translivoti tik gaves PO patvirtinima rastu.

1.5, Reklaminés kampanijos metu turi pasirodyti praneSimas apie Lictuvos kultiiros ir gamtos paveldo objektus
radijo stoties socialiniame tinkle.

1.6.  Reklaminé kampanija turi apimti skilties apie Lietuvg ir vykdomg konkursa sukiirima radijo sloties
internetingje svetaingje. turintioje ne maziau kaip 100 tiikst. unikaliy lankytojy per menes;.

1.7 Reklaminé kampanija turi apimti Lietuvos gamtos ir kultiiros paveldo pristatyma ne maziau kaip |
naujienlaiskyje. kuris turi bati i3siystas ne mazesnei kaip 15 takst. auditorijai.

1.8.  Tiekéjas reklaminei kampanijai radijuje turi pasidlyti konkurso idéja, skatinan¢ig keliauti po Lietuvg ir
sudaran¢ig galimybe laiméti priza susijusj su Lietuvos turizmo galimybémis. Atitinkamai kuriami klipai turi bati
suplanuoti taip. kad nukreipty j radijo stoties tinklalapj, kuriame bus skelbiama informacija apie Lietuvy ir konkursa
pagrindiniam prizui laimeti. Konkurso organizavimo modelj, nugalétojo atrinkimo metodikq bei jo apdovanojimg siiilo ir
su PO derina tiekéjas.

1.8.1. Konkursui jsigytas prizas turi biti susijgs su turizmu ir kelionémis Lietuvoje, patrauklus tikslinei auditorijai.
Tiekéjas turi nusimartyti sanaudas reikalingas $iam ar analogiskam panasios vertés prizui jsigyti: pvz. savaitgaliné kelioné
2 asmenims | Lietuva, kurig sudaro lektuvo bilietai ir nakvyné ne maziau kaip 3 Zvaigzdutiy viedbutyje. Prizas
(kelialapis) turi  bati  pazenklinti Lietuvos prekés  Zenklo (pateiks PO) ir ES paramos  logotipu
(http://www esinvesticijos.I/1t/2014-2020 ES fondu zenklas. Zenklinimo maketai turi bt suderinti su PO. Prizas
laimetojui turi biiti issiunciamas pastu.

1.9.  Radijo reklamos kampanija turi pasiekti ne mazesn¢ kaip 120 tikst. unikaliy Nyderlandy Karalystés
auditorija.

1.10. Reikalavimai darby grafikui:

10.1. Tiekéjas turi per 2 darbo dienas po sutarties pasiradymo sudaryti ir su PO suderinti darby atlikimo grafika. Jame
turi biiti numatyti realdis ir tinkami veikloms jgyvendinti terminai, atsakingi asmenys bei suderinimui ir patvirtinimui
skirti terminai. Grafikas twri biti paruoStas taip, kad visi paruosiamieji darbai biity baigti iki numatytos reklaminés
kampanijos transliacijos pradzios.

10.2. Tiekejas turi parengti ir su PO suderinti klipy, pranesimy ir anonsy transliacijos tinklelj vadovaujantis |
lentele ne véliau kaip 2 sav. iki transliacijos pradzios. Tinklelis turi biti sudéliotas taip, kad biity pasickta kuo didesné TA
dalis. Tiekéjas, siekdamas pasiekti didesng auditorijos dalj siiilydamas transliacijos tinklelj gali numatyti didesnj anonsy
transliavimo skaiéiy.

1.11. Pasibaigus kampanijai tiekejas turi parengli ataskaitg apie reklaminés kampanijos radijuje rezultatus:

1111, Ataskaitg tiekéjas turi pateikti pries pasirasant darby priémimo - perdavimo aktg bei saskaitg.

1.11.2. Atspausdinty ataskaita, rastu ir vizualiai pagrindZiandia jvvkdytas veiklas (pagal kiekviena techninés
specifikacijos punkig). tiekéjas turi pateikli 2 egzemplioriais (spausdintg) ir elektroning jos versija USB laikmenoje (2

cgz.) kartusu 1.11.4 p. nurodyta medziaga. Y ;
oAt (,4’0/7
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1.11.3. Ataskaitoje turi bt pateikti visi scenarijai, jgyvendintas transliacijos tinklelis, prizo vizualizacija, laimérgjo
kontaktai, klipy programos 18 radijo stoties svelainés. pasiekty kiekvieny klipy. pranesimy, anonsy ir bendri auditorijy
skaiiai ir ki,

1.11.4. Prie ataskaitos turi bitj pridéti visos i§transliuotos kampanijos audio priemonés: klipai, anonsai. pranesimai
USB laikmenoje (2 egz.)

1.12. Paslaugos tiekéjas tri vykdyti privalomus visuomenes informavimo veiksmus: uztikrinti, kad Projekie
dalyvaujantiems asmenims (Projektg  vykdantiems asmenims, Projekto tikslinéms grupems. Projekto rezultatus
naudojantiems asmenims) biity pranesta apie Projekto finansavima is Europos regioninés plétros fondo pagal Europos
Parlamento ir Tarybos reglamenta (ES) Nr. 1303/2013 (Xl priedo 2.2 punktas); visose Projekto  vykdytojo
igyvendinamose informavimo apie Projekta priemonése turi bitj naudojamas 2014-2020 m. ES fondy investicijy zenklas
(2014-2020 m. ES fondy investicijy  zenklo naudojimo  vadovas, hnp:f/www.esinvesticijos.ll/ll/20I4-
2020_ES_fondu_zenklas) (su pakeitimais ir papildymais). Pries naudodamas struktiirinés paramos Zenkla, Paslaugos
teikéjas tai turi suderinti su PO.

1 lentelé Radijo kampanijos detalizavimas,

Eil. Nr. | Pirkimo objekio pavadinimas Mato vnt. Transliacijy/ete | Transliavimo Transliavimo Prizaj iﬂ
rio kiekis per 3 | intervalas, vieta Jju kiekis
savaites val.

l. | Anonsy (-25 trukmés) | Anonsas 42 (per pirms 7.00 - 24.00 Radijo stotyje -
sukiirimas ir  transliavimas, savaite) val,
pristatant  Lietuva ir raginant (translivojama
dalyvauti usukti j radijo stoties 7 dienas)
socialinj puslapj bei dalyvauti
- Konkurse dél pagrindinio prizo
2. | ~10s. trukmes radijo klipai 42 (per pirma 7.00 - 24.00 Radijo stotyje -
savaitg) val.
(transliuojama
7 dienas)
3. {2 radijo klipy (~45 s, trukmés) | Klipas 42 (per 2ir 3 10.30- 21.00 Radijo stotyje -
turizmo skatinimo Lietuvoje tema savaitg) val. (klipai
sukiirimas ir transliavimas transliuojami
tiesioginiame eteryje 3 kartus
dienoje)
4. | Radijo intemnetiniame tinklapyje | Paskyra Sukurta - Radijo stoties 1 prizas
vykdoma reklama paskyra, kurioje internetiniame
turés biiti tinklalapyje
paruoita trumpa
informacija
apie Lietuvg ir
vykstant]
| konkursa

II.  Reikalavimai vieSyjy rydiy kampanijai kelioniy tinklarastyje (angl. bloge):

5. Viedyjy rysiy kampanija turi bt vykdoma viename & didziausiy kelioniy tinklaragiy Nyderlandy
Karalystéje, luringiy ne mazesn; kaip 150 tiikst. unikaliy lankytojy skaigiy, orientuotg j 25-45 m. Nyderlandy Karalystes
gyventojy auditorija, Reklamine kampanija turi atitikti toliau 1$vardintus reikalavimus:

2.1. Viedyjy rysiy kampanija turi bt vykdoma 8 savaites (po | straipsnj kas 2 savaites),

2.2, Tiekéjas turi pasililyti kiirybidka ir vieninga, nuoseklia reklaminés kampanijos kelioniy tinklarastyje
koncepcija ir sukurti straipsniy vaizdinj ir tekstinj turinj. Reklaminés kampanijos koncepcija ir turinys turi patraukliai
pristatyti Lietuvos gamtos ir kultiiros paveldo objektus, skatinti atsakingg turizma ir reprezentuoti Lietuva kaip modernig
ir atvirg 3alj. kurioje turistas gali gauti tikra/unikalia, nepamirstamg patirtj, kurig galima isgyventi tik Lietuvoje. Kaip 3alj,
kurioje viskas tikra — tikri skirtingi 4 mety laikai, tikras/natiiralus maistas, tikri/nuosirdiis Zmones. tikri/nepaliesti
didziuliai gamtos plotai, unikaliis/autentiski kultiiros paveldo objektai ir pan. Esant poreikiui, koncepcija ir turinys turi
biiti tobulinama tol, kol yra gaunamas PO tenkinantis ir kampanijos tikslus atitinkantis, rezultatas.

2.3. Viedqyjy rydiy kampanija turi apimti komunikacija kelioniy tinklaragzio socialiniame tinkle (turingiame ne
maziau kaip 10 tiikst. unikaliy lankytojy), islaikant vieningg reklaminés kampanijos koncepcija ir komunikacijos tong
patraukly tikslinei auditorijai ir skatinantj apsilankyti Lietuvoje.

2.4, Viedujy rysiy kampanija turi apimti Lietuvos kultiiros ir gamtos paveldo pristatymg kelioniy tinklarasdio
naujienlaidkiuose. Lietuvos turizmo galimybés turi biti pristatylos ne maziau kaip 1 naujienlaiskyje. kuris turi biiti
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issiystas ne mazesnei kaip 10 tikst. auditorijai. Naujielaiskiy turinys turi apimti Lietuvos kultiiros ir gamtos paveldo
objekty pristatving, atitiku vieninga koncepcija. komunikacijos tong ir tiksling auditorija.

2.5, Viesyjy rviiy kampanijos metu wri biti parengti 4 skirtingi straipsniai. su tekstine ir vaizdine medziaga,
publikuojant po 1 straipsnj kas 2 savaites.

2.6. Visas sukurtas priemones tiekéjas privalo derinti su PO, atsizvelgdamas j pastabas koreguoti ir publikuoti tik
gaves PO patvirtinima rastu.

2.7. Reikalavimai darby grafikui:

2.8. Tiekéjas turi per 2 darbo dienas po sutarties pasira§ymo sudanvti ir su PO suderinti darby atlikimo grafiks.
Jame turi bati numatyti realds ir tinkami veikloms jgyvendinti terminai, atsakingi asmenys bei suderinimui
patvirtinimui skirti terminai. Grafikas turi biiti paruoitas taip, kad visi paruoSiamieji darbai biity baigti iki numatytos
reklamineés kampanijos pradzios.

2.9. Pasibaigus kampanijai tiekéjas turi parengti ataskaity apie Viesyjy rysiy kampanijos kelioniy tinklaraityje
rezultatus.

2.9.1. Ataskaitg tickéjas turi pateikti prie$ pasirasant darby priémimo - perdavimo akta bei sgskaita. Ataskaita turi
biiti atspausdinta ir pateikta elektroniné Jjos versija USB laikmenoje (2 egz.). Ataskaitoje turi biti detaliai aprasytos ir
iliustruotos jvykdytos veiklos (pagal kiekvieng techninés specifikacijos punkty), pateikta vaizdiné ir tekstiné medziaga,
unikaliy lankytojy skaiciai ir ki,

2.10. Paslaugos tiekéjas turi vykdyti privalomus visuomenés informavimo veiksmus: uZtikrinti, kad Projekte
dalyvaujantiems asmenims (Projekts vykdantiems asmenims, Projekto tikslinems grupeéms, Projekto rezultatus
naudojantiems asmenims) biity pranesta apie Projekto finansavima ig Europos regioninés plétros fondo pagal Europos
Parlamento ir Tarybos reglamenty (ES) Nr. 1303/2013 (XII priedo 2.2 punktas); visose Projekto vykdytojo
igyvendinamose informavimo apie Projekta priemonése turi biti naudojamas 2014-2020 m. ES fondy investicijy zenklas
(2014-2020 m. ES fondy investicijy Zenklo naudojimo  vadovas, http:/Avww esinvesticijos.It/12014-
2020_ES_fondu_zenklas) (su pakeitimais ir papildymais). Pries naudodamas struktirinés paramos Zenkla, teikéjas tai turi
suderinti su PO.

[11. Ziniasklaidos atstovy is Nyderlandy Karalystés atranka:

3. Tiekéjas per 2 savaites po sutarties pasiraiymo turi pasiillyti atrankai ne maziau kaip 6 Ziniasklaidos atstovus,
rasancius apie keliones. kultiirg, gyvenimo biidg, kurian¢ius bei vedangius radijo ar televizijos laidas, individualiems arba
grupiniams pazintiniams turams po Lietuvg. Pazintiniy tury po Lietuva organizavimo tikslas — paskatinti Nyderlandy
Karalystés Ziniasklaidos atstovus savo straipsniuose. reportazuose pristatyti Lietuvos gamtos ir kultiros paveldo objekty
unikaluma, patraukluma ir i§skirtinuma.

4. Turus organizuoja ir itlaidas padengia PO,

Perkantioji organizacija | Paslaugy teikejas
Valstybinis turizmo departamentas O; Communijcati¢adviesbureau B. V.
prie Ukio ministerijos ll) J /

[ |

i
| i ~
Direktore Director ‘
,6 m u;xr:/ adviesbureay B.V.
5 $aig) 3500 BE Maarssen
+31(0]346 557200
oZcommunicatie.nl

Jurgita Kazlauskiené Hans Dij

vaww o2cetnmunicatie.nl

(parasas)
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Annex 1

TECHNICAL SPECIFICATION OF
THE SERVICES OF IMPLEMENTATION OF THE ADVERTISING CAMPAIGN OF LITHUANIA
NATURAL AND CULTURAL HERITAGE OBJECTS (RESOURCES) IN THE KINGDOM OF THE
NETHERLANDS

Contracting Authority: the State Department of Tourism under the Ministry of Economy (hereinafter referred to
as the "CA™).

Object of procurement: advertising campaign services in the Kingdom of the Netherlands introducing the
natural and cultural heritage objects (resources) of Lithuania (hereinafter referred to as the “advertising campaign’).

Project: the advertising campaign shall be implemented through implementation of the project No 05.4.1-LVPA-
V-812-01-0004 “Presemtation of the Lithuanian natural and cultural heritage objects (resources) to inbound tourism
markets of ltaly, France, Spain, Belgium and Netherlands™.

Time of the campaign: I1I-11I quarter, 2017

Duration of the campaign: § weeks.

Target audience: 25-60 year old residents of the Kingdom of the Netherlands interested in travel, nature, culture
and history (hereinafter referred to as the “TA™).

Objective: The service provider (hereinafter referred to as the “Supplier”) shall be requested to implement the
advertising campaign in the Kingdom of the Netherlands in the course of which Lithuania shall be introduced as a country
rich in natural and cultural heritage sites. The advertising campaign must encourage tourists to travel in a responsible
way, access people and traditions of the country, promote tolerance and contribute to increasing the notoriety of Lithuania
as a tounsm destination and formation of its positive image. Lithuania must be introduced as an interesting and open
country on the basis of the communication direction representing Lithuania as a country where everything is real and
genuine, i.e. four real/clear seasons, proper/natural food, trustworthy/sincere people, genuine/authentic and unique
cultural events, natural and cultural heritage sites, good/unique/unforgettable experience that may be gained only in
Lithuania etc,

The advertising campaign shall be implemented with a view to achieving the aim provided for in the Description
No 1 of the Project Financing Conditions for Measure No 05.4.1-LVPA-V-812 “Marketing of National Tourism Routes
and Products, and Development of the Infrastructure of Tourism Labelling™ of Priority Axis 5 “Environment, Sustainable
Use of Natural Resources and Adaptation to Climate Change” of the Operational Programme for the European Union
Funds’ Investments in 2014-2020 approved by Order No 4-778 of the Minister of Economy of the Republic of Lithuania
of 9 December 2015, i.e. to increase the number of tourists in and the visibility of cultural and natural heritage sites by
conducting the supported activities, namely, the marketing of national tourism routes and priority tourism products
mvolving cultural and natural heritage sites.

The terms used herein shall be defined as follows:

The “natural heritage sites” shall mean water bodies and coastlines, fauna, recreational forests, recreational and
protected territories and protected landscape objects the valuables of which provide opportunities to use them for different
types of tourism.

The “cultural heritage sites” shall mean the archaeological, historical. artistic, scientific and technical. urban
heritage objects, folklore, gastronomy, traditions and national crafis, modem pieces of art and research accomplishments,
collections, other cultural sites and protected territories the valuables of which provide opportunities to use them for
different types of tourism.

The “responsible tourism” shall mean the type of tourism which encourages the use of resources in an optimal
manner thus preserving natural resources and biological diversity; which encourages to respect the socio-cultural
authenticity of communities which receive tourists and in this way preserve their immovable and live cultural heritage and
traditional values, to contribute to promoting inter-cultural understanding and tolerance, to maintain vital and long-lasting
economic activities which give social and economic benefits to all involved interest groups, and to promote those tourism
forms which are most suitable to the location, etc.

When providing the services the Supplier must emphasise the promotion of responsible tourism, i.e. to prompt the
potential tourists in Lithuania to use resources optimally, to contribute to the preservation of natural and cultural heritage
as well as to the support of the world’s diversity, to promote inter-cultural understanding and tolerance, etc. The Supplier
shall creale such tone of communication which would encourage foreign tourists to travel around Lithuania in a
responsible way. The tone of communication must emphasise at least one of the principles of responsible tourism: optimal
use of resources, respect to the socio-cultural authenticity of communities which receive tourists, contribution to
promoting inter-cultural understanding and tolerance, maintenance of vital and long-lasting economic activities which
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give social and economic benefits to all involved interest groups, promotion of those tourism forms which are most
suitable to the location, i.e. visiting of natural and cultural heritage sites.

The Supplier shall make every effort to ensure that the advertising campaign focused not only on the increase of
visibility of Lithuania’s cities but also the districts of the country. Increased tourism flows in the regions would promote
curiosity and willingness to cherish the traditions of own land of the Lithuanian people, contribute to inter-cultural
understanding and tolerance enriching the cultural experience of both interest groups.

The services of the advertising campaign in the Kingdom of the Netherlands shall consist of the following:
the advertising campaign of 3 weeks on one of the largest niche radio stations, the public relation campaign of 8
weeks in one of the major travel blog in the Kingdom of the Netherlands and selection of representatives of the
media for tours around Lithuania.

1. Requirements for the advertising campaign on the radio:

6. The radio advertising campaign shall be carried out on one of the major niche radio stations in the Kingdom of the
Netherlands broadcasting classical music 24 hours per day. The main audience of the radio station must be 30-60 year old
listeners. The radio station must be broadcast on FM radio waves in the official Dutch languages. The advertising
campaign on the radio must be implemented in accordance with the requirements set out in Table | herein below and the
following requirements:

3.1.  The adventising campaign on the radio shall be carried out for 3 weeks on a continuous basis.

3.2. The advertising campaign on the radio must be of single style and shall include creation of the contents of the
campaign: radio clips, cycle of trailers, messages on the social network of the radio station and provision of information
on the website.

3.3. The concept of the advertising campaign must meet the following requirements:

3.3.1. The concept of the adverlising campaign must provide for attractive introduction of natural and cultural
hentage sites of Lithuania. Lithuania must be introduced as an interesting and open country on the basis of the
communication direction representing Lithuania as a country where everything is real and genuine, i.e. four real/clear
seasons, proper/natural food, trustworthy/sincere people, genuine/authentic and unique cultural events, natural and
cultural heritage sites, good/unique/unforgettable experience that may be gained only in Lithuania etc. The advertising
campaign must contribute to increasing the notoriety of Lithuania as a tourism destination and formation of its positive
image.

3.3.2. The measures, tone of communication, contents provided for in the concept of the advertising campaign must
be of single style, consistently planned.

3.3.3. The concept of the advertising campaign must be negotiated with the CA. Where necessary, the concept must
be improved until the result to the satisfaction of the CA and corresponding to the objectives of the campaign is reached.

34. Radio clips meeting the below requirements shall be created in the course of the advertising campaign:

3.4.1. The radio clips must introduce interesting tourism destinations, occasions, events in relation to natural and
cultural heritage sites of Lithuania in an attractive and modern manner attracting the attention of the TA. The tone of
communication must be attractive o the target audience, encouraging visiting Lithuania.

3.4.2. The clips and trailers must be broadcast online in the radio and backed up on the active website of the radio
station.

3.4.3. All audio means created by the Supplier must be agreed with the CA with regard to the remarks and broadcast
only with written approval of the CA.

3.5. The advertising campaign shall include communication in the social network of the radio station.

3.6. The advertising campaign shall include creation of a column of Lithuania and the conducted competition on
the website of the radio station with at least 100 thousand unique users per month.

3.7.  The advertising campaign shall include introduction of natural and cultural heritage of Lithuania at least in |
newsletter which must be sent to the audience of at least 15 thousand people.

3.8.  The Supplier must offer a competition idea for the advertising campaign on the radio encouraging travelling
around Lithuania and enabling to win a prize in relation to the Lithuanian tourism possibilities. Thus, created clips must
be planned so that they referred to the website of the radio publishing information on Lithuania and competition to win
the main prize. The competition organisation model, the winner selection methodology and the prize of the competition
shall be recommended and agreed with the CA by the Supplier.

3.8.1. The prize of the competition must be related to tourism and travelling around Lithuania and attractive to the
target audience. The Supplier shall provide for costs for acquisition of the afore-mentioned prize or price of analogous
value: for example, a weekend trip to Lithuania for 2 persons including the airline tickets and night in at least three-star
hotel. The prize (ravel voucher) must bear the Lithuanian logo (to be provided by the CA) and the EU support logo
(btip://www esinvesticijos.1t/1t/2014-2020_ES_fondu_zenklas. The labelling layouts shall be agreed with the CA. The
prize shall be sent to the winner by mail.

39.  The radio advertising campaign shall reach the audience of at least 120 thousand unique persons in th
Kingdom of the Netherlands. . i

3.10. Requirements for the schedule of works: L
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10.1. The Supplier shall draw up a schedule for completion of works within 2 working days from the date of
signature of the contract and agree with the CA. It must provide for real and appropriate time limits for implementation of
the activities, responsible persons and the time limits for agreement and approval. The schedule must be drawn up so that
all preparatory works were accomplished before the start of the planned broadcasting of the advertising campaign.

10.3. The Supplier shall prepare a broadcasting grid for clips, messages and trailers in accordance with Table | and
negotiate it with the CA not later than 2 weeks 10 the start of the broadcasting. The grid must be arranged so that as great
share of the TA was reached as possible. In pursuance of reaching a greater share of the audience by offering the
broadcasting grid, the supplier shall be entitled to provide for a greater number of trailer broadcasts.

3.11. Upon expiry of the campaign, the Supplier shall draw up a report on the results of the advertising campaign on
the radio:

3.11.1. The Supplier shall submit the report before signing the certificate of transfer and acceptance of works and the
Invoice.

3.11.2. The Supplier shall submit two printed copies and an electronic version (in USB carrier (2 pes.) of the report
evidencing the carried out activities in writing and visually (according to every paragraph of the technical specification)
alongside with the material referred to in paragraph 1.11.4 hereof.

3.11.3. The report shall describe all scenarios, the implemented broadcasting grid, visualisation of the prize, contact
details of the winner, programme of clips from the electronic website of the radio station, total number of each type of
clip, message, trailers and audience etc.

3.11.4. All broadcast audio means, i.e. clips, trailers, messages in an USB carrier (2 pes.) must be attached to the
report.

3.12. The service provider must carry out the mandatory public awareness raising actions: ensure that the persons
participating in the Project (persons implementing the Project, target groups of the Project, persons using the results of the
Project) were notified of financing of the Project from the European Regional Development Fund according to Regulation
(EU) No 1303/2013 of the European Parliament and of the Council (paragraph 2.2 of Annex XII); the sign of investment
of the EU funds for 2014-2020 shall be used in all measures of information of the Project implemented by the project
promoter (the user guide for the sign of investment of the EU funds for 2014-2020 available at
hnp://www.esinveslicijos.!l/lt/.?()14-2020_ES__tbndu_zenklas) (including amendments and supplements thereto). Prior to
starting using the structural assistance sign, the Service Provider shall agree the sign with the CA,

Table 1. Details of the campaign on the radio

No | Object of procurement Msmt. unit | Number of Broadcast Place of Prizes *‘
broadcasts/ interval, hours | broadcasting and
duration of number
online thereof
broadcasting
during the
period of 3
weeks

I Creation and broadcasting of | Trailer 42 (during the 7:00 - 24:00 Radio station -

trailers (~25 s length) introducing first week) (broadcasts
Lithuania and encouraging to visit last for 7
the social page of the radio station days)

and participate in the competition
to win he main prize

2, Creation and broadcasting | Tag-ons 42 (during the 7:00-24:00 | Radio station -

commercials tag-on (~10 s.) first week) (broadcasts
last for 7
days)
3. Creation of 2 radio clips (~45 s | Clip 42 (during the 10:30 - 21:00 | Radio station -
length) aimed at promotion of second and (clips
tourism in Lithuania and online third week) broadcast 3
broadcasting in the radio. times a day)
4. Advertising on the radio website Account Created account | - Website of the | 1 prize
with prepared radio station
brief

information on
Lithuania and
the competition j
which will take '
place | /J
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IV. Requirements for the public relations campaign in the travel blog:

7. The public relations campaign shall be carried out in one of the major travel blogs in the Kingdom of the
Netherlands with at least 150 thousand unique users, oriented towards 24-45 vear old audience of the Kingdom of the
Netherlands. The adventising campaign must meet the following requirements:

4.1. The public relations campaign will be spread over § weeks (each 2 weeks one new article online).

4.2. The Supplier shall offer a creative and coherent, consistent concept of the advertising campaign on the travel
bog and create visual and textual contents of the articles, The concept of the public relations campaign must provide for
attractive introduction of natural and cultural heritage sites of Lithuania, promote responsible tourism and represent
Lithuania as a modern and open country in which a tourist may gain good/unique and unforgettable experience that may
be have only in Lithuania, as a country where everything is real and genuine, i.e. four real/clear seasons, proper/natural
food, trustworthy/sincere people, genuine/unspoilt large natural areas, unique/authentic cultural heritage sites etc. Where
necessary, the concept must be improved until the result to the satisfaction of the CA and corresponding to the objectives
of the campaign is reached.

4.3. The public relations campaign shall include communication in the social network of the travel blog (with at
least 10 thousand unique users) maintaining coherent concept and tone of communication of the advertising campaign.

4.4. The public relations campaign shall include introduction of cultural and natural heritage of Lithuania in the
newsletters of the travel blog. The Lithuanian tourism possibilities must be introduced in at least in one newsletter which
must be sent to the audience of at least 10 thousand persons. The content of the newsletters must include introduction of
cultural and natural heritage sites of Lithuania, correspond to the coherent concept, tone of communication and the targel
audience.

4.5. Four different articles with textual and visual material must be prepared in the course of the public relations
campaign and one article shall be published every 2 weeks.

4.6. All means created by the Supplier must be agreed with the CA with regard to the remarks and broadcast only
with written approval of the CA.

4.7. Requirements for the schedule of works:

4.8. The Supplier shall draw up a schedule for completion of works within 2 working days from the date of
signature of the contract and agree with the CA. It mus! provide for real and appropriate time limits for implementation of
the activities, responsible persons and the time limits for agreement and approval. The schedule must be drawn up so that
all preparatory works were accomplished before the start of the planned broadcasting of the advertising campaign.

4.9. Upon expiry of the campaign, the Supplier shall draw up a report on the results of the public relations
campaign in the travel blog:

2.9.1. Before signing the certificate of transfer and acceptance of works and the invoice, the Supplier shall submit a
printed report and an electronic version of the report (in USB carrier (2 pes.). The report shall describe and illustrate the
carried out activities in detail (according to every paragraph hereof), submit visual and textual information, number of
unique users etc.

2.10. The service provider must carry out the mandatory public awareness raising actions: ensure that the persons
participating in the Project (persons implementing the Project, target groups of the Project, persons using the results of the
Project) were notified of financing of the Project from the European Regional Development Fund according to Regulation
(EU) No 130372013 of the European Parliament and of the Council (paragraph 2.2 of Annex XII); the sign of investment
of the EU funds for 2014-2020 shall be used in all measures of information of the Project implemented by the project
promoter (the user guide for the sign of investment of the EU funds for 2014-2020 available at
]ulp://www.csinvcsticijos.lt/lt/.?()l4—2020_E3_fondu_zenklas) (including amendments and supplements thereto). Prior to
starting using the structural assistance sign, the Service Provider shall agree the sign with the CA.

II1. Selection of representatives of the media from the Kingdom of the Netherlands:

8. The Supplier shall nominate at least 6 representatives of the media who write about travels, culture, lifestyle,
create and deliver radio or television broadcasts for individual or group sightseeing tours around Lithuania to be selected
within 2 weeks from the date of signature of the contract. Organisation of the sightseeing tours around Lithuania shall be
aimed at encouraging the representatives of the media of the Kingdom of the Netherlands to introduce the uniqueness,
attractiveness and oneness of natural and cultural heritage sites of Lithuania through their articles and broadcasts.

4. The tours shall be organised and the costs shall be reimbursed by the CA.




| Contracting Authority Service Provider ,

State Tourism Department under the O; Communicatieadvieshureau B, V.
Ministry of the Economy

Director general Director
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