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muMﬁies Saliy pateike praSymg radtu kitaj Saliai
su silllymu pradéti derybas,

I9. APSKAITA

19.1.  Paslaugy reikéjas issamiaj ir tiksliaj
warko sgskailas, jradus ir kvitus, susijusius su

visomis Perkanéivsios organizacijos
kompensuojamomis  iSlaidomis kitais
Perkantiosios organizacijos vykdomais

mokéjimajs, susijusiais su Paslaugomis.

192,  Perkantiosios organizacijos
pra¥ymu Paslaugy teikéjas pateikia Perkaniajai
organizacijai er nepriklausomam euditoriui bet
kokiu protingu laiku patikrinti vises Syskaitas,
pradus ir kyitus, Pastangy teikéjas pateikin visus
paaifkinimbs, susijusius su iSlaidomis, kurias
Perkantioji organizacija prafo paaidkinti.

193. Paslaugy teikgas uitikring, kad
minétos sgskaitos, jradai ir kvitai biity saugomi
dvejus metus po Sutarties nutraukimo  ar
pasibaigimo ar kita Saliy nustatyt laikotarpj.

20. BAIGIAMOSIOS NUOST. ATOS

20.1.  Sioje Sutartyje esminémis
salygomis laikoma;
20.1.1. Sutarties kaina ir kainodaros

taisykiés;

20.1.2, Sutarties galiojimo terminas;

20.1.3. Paslaugy suteikimo terminas (-ai);

20.1.4. Sutarties dalykas.

202, N viens Salls neturs teisés perleisti
visy) arba dafies teisiy ir pareigy pagal $is Sutart]
Jokiai tretiajai $aliai be ifankstinio radtitko kitos
Salies sutikimo.

1 “Bet kokios nuostatos negaliojimas
oevinas  Lietvos  Res
istatyiitys & kitiéms norminidins teisés aktams
Sioje Sutartyje neatleidzia Saliy nuo prisiimty
jsipareigojimy vikdymo. Siso stvejn tokia
nuostata turi biiti pakeista atitinkania teisés akty
reikalavimus kiek jmanoma artimesne Sutarties
tikslui bei kitoms jos nuostatoms. ‘

204.  Jei pasikeitia Salies adresas it / ar
kiti duomenys, 1okin Salis turj informuoti kitg Salj
praneSdama ne véliau kaip pries 3 darbo dienas,
Jei Saliai nepavyksta laikytis 8iy reikalevimy, ji
meturi teisés j pretenziig, jei kitos Salies veiksmai,
tinomais jai

atlikti :
sglygoms arba

remiantis  paskutiniais
duomenimis, prieftarauja Sutarties

claims arising from or in relation to this Contract,
its violation, termination or validity shall be
adjudicated before a competent court of the
Republic of Lithuania. The beginning of
negotiations shall be the day on which one of the
Parties to the Contract submits written notice to
the other Party Proposing to start negotiations.

19. ACCOUNTING

15.1. The Service Provider shall keep in a
detailed and precise manner the invoices, entries
and receipts related 1o all éXpenses compensated
by the Contracting Authority and other payments
made by the Contracting Authority in relation to

Services.
192. At the request of the Contratting
ori Provider commits to provide
receipts relited 10 the performance of the coptract
and the Service Provider shall provide the
Contracting Authority any clarifications related to
€ co the Contracting Authority which are

requested for explanation,

19.3. The Service Provider shill gnarintee
that the aforementioned invoices, entries and
receipts are retained for two Years after the
termination of the Contract or for another period
established by the Parties.

20. FINAL PROVISIONS

20.1. For the purposes of this Contract the
essential terms and conditions shall comprise:
20.1.1. the Contract price and pricing rules;

20.1.2. the perod of validity of the
Contract; :

20.1.3. the time limit(s) of the supply of
Services;

20.1.4. the subject matter of the Contract,

20.2. Neither of the Parties shall haye the
right to transfer all or part of the rights and
obligations according to this Contract to any third
Party without advance written consent of the other
Party.

203. Any provision in this Contract which
is invalid or contradicts laws or other regulatory
coactments of the Republic of Lithuania shall not
relicve the Parties from the fulfilment of assumed
obligations. In that case such provision must be
replaced by the provision which complies with
requirements of legal aets and js ag close as
possible to the objective of the Contract and the
remaining provisions thereof. ,

20.4. In the event of change of the Party’s
address and/or other particulars, the Party must
notify to the effect the other Party no later than 3
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Ji negavo Jjokio pranesimo, iSsiysto pagal tuos
duomenis.

20.5.  Visus
neaptarti Sutartyje,
Respublikos teises aktai,

Klausimus, kurie
Lietuvos

kitus
regulinoja

yra
perskaityta, Jy suprasta i
patvirtintas  ant
kiekvienos $aljes tinkamus 1galiojimus turingiy
asmeny parafajs,

20.7.

prieStaravimy tarp Sutarties nNuostaty Jietuyiy
kalba ir angly kalba, pirmenybeé teikiama Sutarties
Ruostatoms lietuviy kalba,

20.9. Sutarties priedai,
sudétinés ir neatskiriamos $ios Sutarties dalys:

20.9.1. 1 priedas »Paslaugy  technine
specifikacija®

2092, 2 priedas »outarties kainos
sudeétinés dalys®,

21. SALIY ADRESAY IR KITI REKVIZITAL

Perkantioji organizacija Paslaugy
teikéjas
Valstybinis turizmg TQC Agency
departamentas 15 Rue
prie Ukio ministerijos Monsigny,
Gedimino pr. 38, LT-01104 ParyZiys,
ilnius, Lietuya Prancﬁzija
Juridinio asmens kodag Tel.
188708758 33(0)158010130
AB SEB bankas, kodas 70440 ELp. info@tge.fr
Banko SWIFT kodas CBVI Mmf
LT 2X
As. LT20 7044 0600 0090
8046

Tel. +37p 70664976

Faks. +37¢9 70664988
Elp. ; ourism, [t
http://www.tourism.h
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(three) working days in advance, The Party failing
o comply with these requirements shal] have no
right of claim, if the other Party’s acts carried oyt

not receive the notification sent according to such
data.

20.5. All other matters not covered by this
Contract shal] be regulated by legal acts of the
Republic of Lithuania,

the Contract.

20.7. The Contract has been concluded in
the Lithuanian and English language in 2 (two)
copies of equal lega] power, delivering one copy to
each of the Partjes.

prevail.
20.9. The below specified Annexes to the
Contract constitute component and inseparable

20.9.1. Anpex |
of Services™;

20.9.2, Annex 2
Contract Price”,

“Technical Specification

“Components of the

21. ADDRESSES AND OTHER REQUISITES
OF THE PARTIES

Contracting Authorit
State Tourism

Service Provider
TQC Agency

Department under the 15 Rue Monsigny,
Ministry of the Economy Paris, France
Gedimino pr. 38, LT01104

Vilnius, Lithuania Phone

33(0)158010;30
E-mail info@tqc. fr
: Y, 2 fr

Legal entity’s code
188708758

AB SEB bankas, code
70449

SWIFT code of the Bank:
CBVILT 2X

S/A LT20 7044 0600 0090
8046

Phone: +370 70664976
Fax: +379 70664988

E-maijl: infg@ourism.!l

http://www.touﬁsm.lt
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Sutarties
. 1 priedas
PASLAUGUY TECHNINE SPECIFIKACIJA

KOMPLEKSINIY RINKODAROS PRIEMONIY IGYVENDINIMO PASLAUGOS
PRANCUZLIOJE

Kempleksiniy rinkodaros priemoniy jgyvendinimo paslauges Pranciizijoje bus jsigyjamos, siekiant
tikslo, nustatyto 2014-2020 mety Europos Sajungos fondy investicijy veiksmy programos 5 prioriteto
~Aplinkosaliga, gamtos iStekliy damus navdojimas ir prisitaikymas prie kiimato kaitos™ priemonés N,
05.4.1-LVPA-V-812 »Nacionaliniy rrizmo marsruty, trasy ir produkty rinkodara bei turizmo Zenklinimo
infrastruktaros plétrat projekty finansavimo salyzy aprale Nr. 1, patvirtintame Lietuvos Respublikos ikio
ministro 2015 m. gruodio 9 d. jsakymu Nr. 4-778 — didint kultBros ir gamtos Paveldo objekty lankomumg
ir Zinomumg, igyvendinant remiama veiklg - nacionaliniy turizmo marSruty, turizmo trasy ir prioritetiniy
turizmo produlety, apimaniiy Kultiiros ir gamtos paveldo objektus, rinkodarg,

Sgvokos techningje specifikacijoje apibréziamos taip:

s Gamtos paveldo objektai —1ai vandens tetkiniai ir jy pakrantés, gyviinija, rekreaciniaj miskai,
rekreacinés ir saugomos teritorijos bei saugomi kradtovaizdsio objektai, kuriy vertybés sudaro galimybes
naudoti juos jvairioms turizmo riigims,

° Kultiros paveldo objektai — taj archeologijos, istorijos, meno, mokslo ir technikos,
urbanistikos paveldo objektai, folkloras, kulinarija, tradicijos ir Haudies amatai, Siuolaikinia; meno kiiriniai ir
mokslo laiméjimai, kolekeijos, kiti kirttiros objektai ir saugomos teritorijos, kuriy vertybés sudaro galimybes
nandoti juos jvairioms turizmo Mgims.

Kompleksiniy rinkodaros priemoniy jgyvendinimo peslaugos (tolisu — Kompleksinés rinkodaros

rinkodarg, reklamines kampanijas, bendradarbiavimg su Ziniaskiaida, Listuvos gamitos ir Lulttros objekty
pristatymy regioninése teminiése ir tarptautingse turizmo perodose, turizmo skatinimo renginius jvairinose
Pranciizijos miestiose, skafinti bet wliadarbiavinog su mﬁzmosmiqs atstovais,

o prss paslaigas Pasiougy teikéias (olian - Tieldjas) turi akosnmoti hsskin akingo turizmo
skatinimg, ~ skstine potencialis Listus 05 Wristus optimaliai navdoti idiekbius, prisides prie gimjos ir
kubites JagEiBo objekty issaugo 1gciifio bei io tarpkuitiirinio
suptatimo ir folesat n. Tiekeias ulienio. twristus
atsakingai kalja Komunikac kompleksinés rinkodaros

pricmonésé irapimti gyve . i Komuritkacijos tonas tiri aksentuct. bent vieng
i§ atsakingo turizmio principy: optimaly itekliy taidofimg, pagarby turistus priimandiy bendruomeniy
sociokultliriniam aitentigkumaui, prisidéjimg prie tarpkaltirinio’ supratimo ir toferancijos, &yvybingy ir
ilgalaikiy ekonominiy veikly palaikyms, duodanthy socialing ir ekondining naudg visoms dalyvaujantioms
inferesy grupéms, vietovei tinka; iausiy wrizmo formy — gamtos ir kultiros paveldo objekty lankymo
skatinirng, '

Tickéjas turi siekti, kad kompleksinés rinkodaros priemonés biity nukreiptos ne tik | Lietuvos
miestus, bet ir j Salies regionus. Padidéja turisty srautai regionuose skatinty Lietuvos ¥moniy smalsumy ir
norg puoseléti savo krato tradicijas, prisidéty prie tarpkultiirinio supratimo ir tolerancijos, kultiirine patirtimi

praturtindama abi interesy grupes.
Tiekéjo jgyvendinamos Kompleksinés rinkodaros priemones Pranciizijos rinkoje delalizuojamos 1 lenteléje.
1 lentelé. Kompleksinés rinkodaros priemonés Pranciizijos rinkoje

Kompleksinés | Detalus kompleksinés rinkodares priemonds Siektinas Paslaugy teikimo
rinkodaros apradymas rezaltatas (kiekybinis ir kokybinis
priemoné matas)
Periodiskai etapais: Per visg
4] 1-12 mén. Paslaugy
teikimo
| laikotarp |

Ty
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turinj ,,Facebook* Paskyrai turi biiti nuolat sekama
bei  pasitelkiama informacija i Lietuvos
informaciniy bei turizmui  skirty internietiniy
portaly, PO ir kity informaciniy Saltiny angly kalba,
pavyzdZjui:
° www.faccbook.com/[.ikeLiﬂxuaniaLT;
° hup:/lissuu.com]goodmmn-aveﬂdocs/good__m
ood__travel_ma_gazine“aummn_w?.()/ 1;
¢ Www.madeinvilnjus.com;
http://wclovelithuania.conu
Lietuvos miesty turizmo informacijos centry
(toliau ~ TIC) internetiniy svetainiy (pvz,

Www.vilniug-tourism It, www.vjlnius-events I,
Www. kaunastic It ir kt.)

Rengiant medZiaga komunikuoti su Lietuvos miesty
TIC bei kultiros ir gamtos Paveldo objekius
kuruojantiomis institucijomis, Komunikacijg
»Facebook* paskyroje sieti su iraZais i§ , Likeable
Lithuania« paskyry socialinivose  tinkluose
»Pinterest, «Instagram*, »Youtube® (arba kity
socialiniy tinkly, kurie atsirasty Projekto eigoje).
Skaitytojy komentarai, reikalaujantys atsakymo,
privadios Zinutés turi biti atsakytos ne véljan kaip
per vieng darbo dieng.

Tiekéjas  turi inicijuoti  reklamos pirkima
»Facebook” tinkle arba kitame lygiavertiame
socialiniame tinkle. Per ménesj maZiausiai 5
atrinkti jrasai turi biitj platinami mokamos reklamos

iskaitant
(II) etapy
13-24
meén.; i%
viso 24
mén.
L. Elektroniné |71, Lieruvos kuiroras & gamtos paveldo objekly | Facebook paskyroje Padidintas |
rinkodara lankomumo ir ¥nomumo didinimas bei turizmo paskelbta ne maziay Projekto
(e-rinkodara) produkty, apimanéiy Lietuvos gamtos ir kultiiros | kaip 180 Zinu&iy/jrady pradZioje
paveldo isteklius, populiarini socialiniuose | (15 iraSy per ménesj), is turimas
tinkluose, kuriy daugiausiai paskyros
Igyvendinant 5ig priemong turi biti sukurta ir nuolat | reakcijy, komentary ir fany
administruojama Pranciizijos  rinkaj skirta { dalinimosi sulaukusiy skaigjus
nFocebook”  paskyra  arpa paskyra  kitame | top 12-0s Zinugiy/jra%y | ne maziay
lygiaveréiame socialiniame tinkle. Tickéjas privalo isitraukimo vidurkis kaip
uztikrinti sukurtng Ppaskyros palaikymg be; vykdyti | (reakcijos, komentarai ir 5.000
joje  nuolating komunikaciig, ty. dalintis dalinimasis) biity pe naujy
akivaliomnis navjienosmis, 2braldyviomis | ma¥iau kaip 300 fany;
Hinutémis/jratais, patranklia vaizdine medziaga, | (Facebook tinkle pakitus | paskelbta
bendrauti su vartotojais prancizy kalba ir k. | jsitraukimo rodikiio ne maZiay
»Facebook* paskyroje pateikiama tekstine i skai&iavimui, kaip 360
vaizdiné medZinga turi skatinti sekéjy gktyvumg ir | ataskaitinin rodikliu imti | jragy;
didinti jy skai&iy. Paskyroje pateikiama vaizding ir [ kitg Iygiavert] rodiklj, igyvendin
tekstiné informacija turj atitikti tikslinés auditorijos atspindint] vartotojo tane
| komunikavimo stiliy ir tons, tekstai turi biti Isitraukimag). maZiau
gramatibkai ir stilistiskai teisingi. Paskyros trinys | Jgyvendinta ne magiay kaip 120-
ir stilivs turi bits Vieningss, suderintas sy PO, | kaip 60-ies jrasy (5 per ties jrady
NepaZeisti trefiyjy Saliy autoriniy teisiy. RuoXjant ménesj) reklama reklama

pd
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pagalba, su vienu jrafu pasiekiant nuo 4.500
attinkty pagal segmentus (amiius, pajamos,
pomnégiai, gyvenamoji vieta ir kt.) tiksliniy

vartotojy.

1.2. Sukurti ir suderinus su PO igyvendinti ne | Jgyvendinta ne mazian Igyvendin
maZiau kaip 2 kampanijas esamoje  Lietuvos | kaip 1 kampanija tos ne
paskyroje ,Facebook socialiniame tinkle arba | socialiniame tinkle maziau
kitame  lygiaverfiame  socialiniame tinkle, | ,,Facebook* kaip 2
kvietiandias vartotojs jsitraukti ir dalinantis kampanij
patirtimi, kurti turinj, susijus su Lietuvos gamtos ir os
kultiros  paveldo objektais  (pavyzd¥iui, socialinia
#visitlithuania, #holidayinLithuania, me tinkle
#tastelithuania). Geri ussienio Saliy pavyzd¥iai »Faceboo
»Share your Story*” Portugalijoje k*
(bt_tgg://ggﬁugg}.com/about—us/share-m ur-story),

»Game of Thropes® Airijoje

thrones-campaign), ,Epic  Estonia® Estijoje

hitp://epicestonia.con) ir k1.

Atrinktus laimétojus Tiekéjas turi apdovanoti

isteigtais prizais (originals, autenti¥ki lietuviski

suvenyrai ar kiti i§ anksto su PO suderinti prizai).

Atrinkti jdomiausi, originaliausi vartotojy sukurti

jraai, citatos apie Lietuva, nuotraukos, video ar

kita mediaga tri biti pateikta PO savo

komunikacijos naudojimui.

Projekto eigoje atsiradus naujoms tendencijoms ar

naujiems jrankiams, produktams  socialiniuose

tinkluose. pasifilyti panafios apimties alternatyvas

Sioms kampanijoms ir suderinus su PO jas
| igyvendinti.

1.3. Pasitlyta ir jgyvendinta e-reklamos kampanija, | Jgyvendinta 1 e- Jgyvendin
skirta Lietuvos kultiiros ir gamtos paveldo objekty | reklamos kampanijas, su | tos 2 e-
lankomumui bei Finomumui didinti, E-reklamos kuria pasiekta ne reklamos
kampanija turi bati vykdoma populiariuose, | ma%esné kaip 300.000 | kampanij
akuualjuose Pranciizijos rinkai turizimo- portaluose | auditorija os,
(pavyzd#ivi TripAdvisor ar lygiaver&ivose), i kuriomis
anksto suderinus su PO. Kampanija turi biti pasiekta
siékiama skatinti turistos  Pranciizijos apsilankyti ne
Lietuvos miestuose ir regionuose bei plétojant mazesné
damy turizmg skatinti atsakinga gamtos ir kultliros kaip
paveldo objekty lankyms. 600.000
Reklaminés kompanijos metu sukurtos priemonés — auditorija
reklaminiai skydeliai, tekstai, priminimai ir/ar kt.

turi biiti diegiamos ne tik tradiciniais tikslinio

variotojo pasiekiamumo kanalajs, tokiais kaip PC

(asmeninis kompiuteris), bet ir mobiliesiems

jrenginiams pritaikytuose internetiniuose

portaluose, tinklaras&iuose ir kt. (mobili reklama).

Vykdant reklaming kampanijs galima naudoti

tokius reklamos pirkimo bidus kaip Real Time

Bidding ir/ar kt.

1.4. Naujienlaiskiy pranctzy kalba parengimas ir | Parengti ir i¥platinti ne Parengti
iSplatinimas  turizmo  sektorjaus atstovams | maziau kaip 4 ir
Pranclizijoje. Per metus (kiekvieno ataskaitinio naujienlai¥kiai turizmo iSplatinti
laikotarpio pabaipoje) parengiami ne maZiay kaip 4 | sektoriaus atstovams ne ma¥iay
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naujienlaiskiai. Rengiant naujienlaidkius Tiekéjas | Prancizijoje pagal kaip 8
turi  remtis informacija pateikiama Lietuvos turima kontakty baze, naujienlai
informaciniy bej turizmui skirty interneto svetainiy | kurig sudaro ne maziau | ¥kiaj
medziaga, PO ir kity informaciniy  Saltiny | kaip 1000 kontakty turizmo
medZiaga, pavyzdziui: sektoriaus
® www.faocbook.com/LikeLithuaniaLT; aistovams
L] http://issuu.com/goodmoodtravcl/docs/good_m Pranciizij
ood_travel magazine autumn_20/1; oje pagal
www.madeinvilnius.com; turimg
o http://welovelithuania.com; kontakty
Lietuvos miesty TIC internetiniy svetainiy baz?»
medZiaga ir kt. kurig
Naujienlaitkyje turi biti pateikiama informacija sudaro ne
apie prioritetinius, aktualius tikslinei auditorijai maziau
turizmo produktus, apiman&ius Lietuvos gamtos ir kaip 2000
kultiros paveldo objektus bei su jais susijusios kontakty
naujovés, renginiai ir kt Tekstai turi biiti
gramatidkai ir stilistitkai teisingi, atitikti tikslinés
andiiorifos  komunikavimo  stilly ir tong.
Naujienlaiskio turinys ir stilius turi biti vieningas,
i§ anksto suderintas su PO, nepaZeisti trefiyjy Yaliy
autoriniy tejsiy,
2. Reklamos 2.1. Pasitilyti ne maZiau kaip 4 reklaminiy | Igyvendinta ne mazian Igyvendin
kampanijos kampanijy idéjas, kuriomis biity siekiama didinti kaip 1 reklaminé tos ne
Lietuvos Zinomumg Prancizijoje, gerinti Lietuvos, | kampanija, kuria maZiau
kaip patrauklios turizmo falies ivaizdj bei pristatyti | pasiekta ne maesné kaip 2
Lietuvos gamtos ir kuhiros paveldo objektus. 1 | kaip 500.000 auditorija reklaminé
pasitilyty 4 idéjy turi buti jgyvendintos ne ma¥iau 5
kaip 2 su PO i& anksto suderintos reklaminiy kampanij
kampanijy idéjos. os,
kuriomis
pasickta
ne
- maZesné
kaip |
min.

- = anditorija
3.Bendradarbia | 3.1. Tiekéjas turi tiesiogiai ar per Lietuvos | Atsakyta ne maiau kaip Atsakyta
vimas su Respublikos ambasadg Pranciizijoje bendradarbiauti | j 30 Ziniasklaidos ne maZiau
Ziniasklaida ir | su Ziniasklaidos atstovais, teikti jiems aktualig | atstovy usklausy kaip j 60
viedieji ryfiai informacijg, atsakyti j uklausas. Per metus turi Ziniasklaj

biiti atsakyta ne maZiau kaip j 30 Ziniasklaidos dos
atstovy uZklausy. atstovy
uZklausy
3.2. Spaudos pranedimy pranciizy kalba parengimas | Parengta ir i8platinta ne Parengta
ir platinimas Ziniasklaidos atstovams. Spaudos | maiau kaip 8 spaudos | ir
prane$imy temos, turinys ir galutinis maketas turi praneimai pagal turimg | iplatinta
biiti suderinti su PO. kontakty baze (ne ne mazjau
maZiau kaip 400 kaip 16
kontakty), spaudos
prane$imy
pagal
turima
kontakty
bazg (ne
maziau
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aktualig medZiags,

28
kaip 800
kontakiy),
3.3. Ziniasklaidos atstovy ir/ar tinklaradtininky | Atrinkta ir pasiiilvta ne i
(angl. blogger), rasanéiy apie keliones, kultiira, | maZiau kaip § ir
gyvenimo bidg, kuriandiy bej vedantiy radijo ar | Ziniasklaidos atstovai pasitlyta
televizijos laidas atranka bei pasililymas PO (2017 ne maZiau
m. atrinkti ir pasitlyti 8 iniasklaidos atstovus, kaip 14
2018 m. 6 atstovus) individualiems arba grupiniams Ziniasklai
paZintiniams turams po Lietuvg. Pa¥intiniy tury po dos
Lietuvg organizavimo tikslas — paskatinti atstovy
Pranciizijos Ziniasklaidos atstovus savo
straipsniuose, reportazuose pristatyti Lietuvos
gamtos ir kultiiros paveldo objekty unikalumsg,
patraukluma ir i¥skirtinuma.

Turus organizuoja ir i§laidas padengia PO,

Po tury Tiekéjas turi pateikti  apsilankiusiy
Zumnalisty sukurty medziags apie Lietuvg -
straipsnius, reportazus, nuotraukas, video irfar kt.

34, Pranclizijos Ziniask laidoje  pasirodzi iusiy
straipsniy, reportady apie Lietuvg monitoringas.
Tiekéjes pateikia PO susisteminty apkviiga,
nurodant témas, vieSinimo kanalus, piniging verte ir
kt. Prie monitoringo ataskaitos turj biti pridedami ir
straipsniai ar jy kopijos, nuorodos i video, audio
reportaZus ir kt.

Pateiktos ne maZiau kaip | Pateiktos
4 monitoringo | ne maZiau
ataskaitos. Monitoringo kaip 8
ataskaitos teikiamos kas | monitorin
ketvirtj, po kiekvieno | go
ataskaitinio Jaikotarpio. | ataskaitos

Monitorin
£0
ataskaitos
teikiamog
kas
ketvirtj,
po
Kiekvieno
ataskaitini

o
laikotarpi
o]

4. Lietuvos’

Dalyvauta ne ma¥ian Dalyvauta

4.1. Dalyvavimas ir Lietuvos Kultiros ir gamtos
kultaros ir paveldo objekty pristatymas regioninése, teminése kaip 1 parodoje ne maZiau
gamtos paveldo | turizmo  parodose Prancizijoje  (pavyzdiui kaip 2
objekty bei » Tourissima*® Lilije, »Top Resa® ParyZiuje ir pan.). parodose
Btekliy Lietuvos kultiiros ir gamtos paveldo objekty
pristatymas pristatymas atrinktose ir i§ anksto su PO suderintose
regioninése parodose vykdomas kooperuojantis,
teminése ir bendradarbiaujant su Lietuvos turizmo galimybes
tarptautinése | pristatanéiais partneriais,
turizmo Tiekéjas i§ PO turi j savo bsting atsivezti
parodose (transportavimo  ilaidas padengia Tiekéjas) ir
iSplatinti ne maziau kaip 300. kg Lietuvos gamies
bei kultiiros paveldo objektus pristatandiy leidiniy
turizmo parodose, renginiuose, pagal ufklausas ir
pan.
Tiekéjas turi jsigyti ne maZiay kaip 300 vnt. keliy
rusiy (brangesniy ir pigesniy) suvenyry ir dovany,
atitinkaniy vykdomos rinkodaros veikios tiksling
auditorija, pavyzd¥iui 2enklinti tulinukai, servetéles |
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| akiniams, USB laikmenos, gintariniai 3aukiteliai,

lino suvenyrai ar pan. Tikslds kiekiai ir
suvenyry/dovany tipaj turi biiti suderinti su PO.
Visi suvenyrai (arba jy pakuotés) turi biti
paZenklinti ES struktiiriniy fondy viesinimo
logotipu. [sigyti suvenyrai/dovanos, pristatantys
Lietuva, Lietuvos kultiros ir gamtos paveldo
objektus, turi biiti naudojami vykdant rinkodaros
veiklas, t. y. dalyvaujant turizmo parodose,
renginiuose ir kt.

5. Renginiy,
pristatantiy
Lietuvos
knltairos ir
gamtos paveldo
objektus,
organizavimas
kartusu LR
ambasada,
Lietuvos bei
Pranciizijos
turizmo
asociacijomis,
ar dalyvavimas
juose

5.1. Turizmo skatinimo renginiy serijos (Road
Show), pristatangios Lietuvos gamtos ir kultiiros
paveldo objektus suorganizavimas ir pilnas
igyvendinimas. Renginiy serija turi apimti ne
maZiau kaip 2 Pranciizijos miestus.

Renginiy datos, miestai, dalyviai, turinys ir pan. turi
biti i3 anksto suderinti su PO,

Paslaugy teikéjas turi i¥nuomoti reprezentatyvia
renginio viets kiekviename mieste, paruodti
pristatyma/prezentacijg kiekvieno renginio tikslinei
auditorijai pagal renginio temg ir informaciniy
leidiniy apie Lietuvg paketus renginiy dalyviams;
suorganizuoti vuides kiekvieno renginjo dalyviams,
Jei reikia padengti kitas i8laidas, kurios gali atsirasti
| organizuojant turinmo skatinimo renginiy serijas.

Suorganizuota 1
renginiy serija

Suorganiz
uotos 2
renginiy
serijos

5.2. Dalyvavimas jvairly turizmo asociacijy,
kultiros institucijy, LR ambasados Pranciizijoje
(pagal galimybes ir LR Garbés konsulaty)
organizuojamuose  renginiuose Pranciizijoje,
kontakty mugése, pristatant Lietuvos gamtos ir
kultiiros paveldo objektus bei nanjoves.

Renginiy sgraas turi biiti suderintas su PO,
pateikiant preliminaria renginio programa, Jikus ne
maziau kaip 2 savaitéms iki renginio,

Dalyvavimui renginiuose Tiekéjas turi paruogti
(jeigu renginio formatas leid%ia) Lietuvos turizmo
galimybiy, apimangiy kultiiros ir gamtos paveldo
objektus pristatyma/prezentacijg, atsizvelgiant i
renginio temg ir tiksling auditorija.

Renginio dalyviams Tiekéjas tri  paruosti
informaciniy leidiniy apie Lietuva paketus, esant
poreikiui Lietuvg reprezentuojandius
suvenyrus/dovanas, pristatymo viet apipavidalinti
Lietuvg reprezentuojanéia atributika — roll-up‘u,
véliava, plakatais ir pan,

Esant poreikiui Tiekéjas turi padengti kitas i¥laidas,
kurios gali bilti reikalingos organizuojant renginj.
Dalyvaujant reginiuose Tiekéjas turi
bendradarbiauti su Lietuvos turizmo asociacijomis,
TIC atstovais, pagal poreikj juos konsultuoti ir
teikti aktualia informacijs.

Sudalyvauta ne ma¥iau
kaip 2 renginiuose

Sudalyva
uta ne
ma2iau
kaip 4
renginiuo
se

6. Turizmo
rinkos analizé

| Projekto laikotarpiais.

6.1. Dviejy Pranciizijos wvykstamojo turizmo
rinkos analiziy parengimas (angly kalba) skirtingais
Turinys bei parengimo
laikas turi biiti suderintas su PO, ApZvalgoje turi
biti trumpai (ne daugiau kaip 1 lapas) aprafyta

Salics ekonominé situacija (pagrindiniai rodikliai),

Parengta 1 Pranciizijos
i%vykstamojo turizmo
rinkos analizés. Vienos
analizés apimtis — nuo 3
iki 7 A4 lapy teksto

Parengtos
2
Pranciizij
0s
iSvykstam

ojo
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r pateikti paprindiniai kiekybimiai ir kokybiniaj tuizmo |
i$vykstamojo turizmo rodikliai (y tarpe ir j Lietuva, rinkos
Latviig, Estijg). apraivtos pagrindinés isvykstamojo analizes,
turizmo tendencijos wristy elgesio pokydiai ir kiti Vienos
pastebéjimai, kurie biity naudingi organizuojant analizés
veikla siekiant padidint atvystamojo  turizmo apimtis —
srautus i§ Prancilzijos, Apavalga taip pat turi Bpimii nuo 3 jki
kaimyniniy Yaliy (Latvijos, Estijos, Lenkijos) 7 Ad lapy
reklaminiy lurizmo kempanijy ap2valgs Prancizijos teksto
rinkoje bei Pranciizijos kelioniy organizatoriy ir
agentiiny kelioniy pasifiiymus Lietuvg (TO/TA
sgradas, suvestiné ir pokytis projekto pabaigoje).
Pageidauting pateikt; iZvalgas ir pasililymus del
i priemoniy efektyvinimo Prancizijoje.
7. Naujy turizmo  sektoriaus specialisty kontakty | Suteikios konsultacijos | Suteikios
Bendradarbjav | paietks ir esamy kontakty palaikymas bei jy | 10 turizmo sektoriaus konsultacj
imas su konsultacijos, siekiant pristatyti Lietuvos gamtos ir specialisty jos 20
turizmo srities | kultiiros paveldo objektus. Turi biti numatyti ir turizmo
atstovais (if igyvendinti  individualgs susitikimini  astovybés sektoriaus
Pranctizijosir | biistinéje, susitikimai ivairiy renginiy, parody metu specialist
Lietuvos) bei komunikacija kitais kanalais (telefonu, el. y
pristatant paitu).
Lietuvos Pranciizijos turizmo  specialisty atranka | Pasifilyta ir sudaryta ]
gamftos ir paZintiniams turams po Lietuvg, pristatant kultiiros grupe i§ 5 Pranciizijos
kultiiros ir gamtos paveldo objektus. turizmo sekioriaus Pasiiilytos
objektus Tiekejas turi atrinkti, sudaryti ir su PO suderinti ne specialisty ir
maZiau kaip | Pranciizijos turizmo sektoriaus sudarytos
specialisty grupe per metus, 2 grupés
PaZintinius turus organizuoja ir i§laidas dengia PO, 310
Pranciizij
os
turizmo
sektoriaus
specialist
Y

TQC Agency

Stephanie Pj

o ghe o
Generaliné dirgtft £H 3
o,

Paslaugy teikéjas

Tél. : 33(0)1 58 01 01 30
E-mail : info@tqc.fr - www.loc.fr
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Annex |

TECHNICAL SPECIFICATION OF THE SERVICES

SERVICES OF THE IMPLEMENTATION OF INTEGRATED MARKETING MEASURES IN
FRANCE

pursuit of the goal established in the Description No. 1 of project funding conditions of the Measure No,
05.4.1-LVPA-V-812 “Marketing of National Tourist Routes, Tracks and Products and the Development of
Tourism Marking Infrastructure™ of the 5* priority axis "Environment, Sustainable Use of Natural Resources
and Adaptation to Climate Change” of the Cohesion Fund Operational Programme for 2014-2020 approved
by Order No. 4-778 of the Minister of Economy of the Republic of Lithuania of 9 December 2015 - 1o
increase visitation and recognition of objects of cultural and nawral heritage in the implementation of
supported activities — marketing of uational tourism routes, tourism tracks and priority tourism products
covering objects of cultural and natural heritage,

The following shall be the definition of concepts in the technical specification:

® Objects of natural heritage are bodies of water and their coastlines, wildlife, recreations
forests, recreational and protected areas 8 well 25 protected objects of landscape, the value of which allows
using them for various types of tourism,

° Objects of cultural heritage are objects of archaeological, historical, artistic, scientific and
technical as well as urban heritage, folklore, gastronomy, traditions and folk crafts, contemporary art works
and scientific achievements, collections, other cultura] objects and protected territories, the value of which
allows using them for various types of tourigm, '

The services of the implementation of integrated marketing messures (hereinafter — the integrated
marketing measures) in France must be designated for increasing. visitation and recognition of objects of
nigtural and cultural beritage of Lithuania promoting respousible t1ourism. The integratéd marketing measures

cting, edvertising campaigns, cooperation with the medis, presentation of naturs

promote imtercultursl understanding and tolerance, élc. The Supplier must establish a communication tone
cncouraging forejgn tourists to responaibly trivel throughout Lithumia, The commumication tone muost be
used in all integrated marketing messures and cover the entire project implementation period. The
communication tone must emphasize af least one of the principles of Tesporisible tourism: optimal use of
resources, respect for socio-cultural authenticity of communities hosting tourists, contribution to intercultural
understanding and tolerance, support for viable and long-term economic activities resulting in social and
€conomic benefits for all participating interest groups, promotion of tourism forms most suitable for the area
— visitation of objects of natural and cultura] heritage. '

The Supplier must seck for the integrated marketing measures to be targeted not only at cities of
Lithuania, but also at regions of the country. Increased flows of tourists in regions would encourage curiosity
of Lithuanian people and their wish to foster traditions of their region, also, they would contribute to
intercultural understanding and tolerance, culturally enriching both interest groups.

The integrated marketing measures implemented by the Supplier in the French market are listed in Table |.

Table 1. Integrated marketing measures in the French market

-

Integrated | Detailed description of the integrated ’ Target result of the provision of Services
marketing marketing measure (quantitative and qualitative unit of
measare measure)
Periodically in stages: The entire
(ID) 1-12 | Service provision

an N
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[ 5]

months, period
including stage
(ID 13-24
months; tota) 24
months
1. Electronic 1.1, Increasing Visitation and recognition of | At least 180 At least 5,000
marketing objects of cultura] and natural heritage of messages/posts (15 new fans were
(e-marketing) Lithuania and popularity of tourism POSts per month) must added to the
products covering natura] and cultural { be posted to the number of fans of
resources of Lithuania op social networking | Facebook account and the account that
websites. the average involvement | existed at the start

During the implementation of this measure,
a Facebook or other equivalent socia]
networking website account designated for
the French market must be created and
continuously administered. The Supplier
shall be obligated to ensure the support of
the created accoupt and carry out constant
communication via the account, i.e. share
relevant news, interesting messages/posts,
attractive visual material; the Supplier shall
also communicate with the users in French,
etc. Textual and visyg] materials presented
in the Facebook account must encourage
follower activity and increase the number
of followers. Textual and visual materia]s
presented in the account must correspond to
the communication style and tone of the
target audience; the texts must be
graminatically and stylistically correct. The
content and style of the account must be
unified and approved by the CA, without
violating the copyrights of any third parties,
When preparing content for the Facebook
account, information from Lithuanja’s
informationa] and  websiteg

° www.fhcebqok.com/LikcLithuaniaLT;

° http://issuu.com/goodmoodnavel/docs/
good_mood_tra\rcl_magazine_autunm_
20/1;

www.madeinvilnius.com;
http://we]ovelithuarﬁa.com;

® The websites of tourism information
centres  (hereinafier . TIC) of
Lithuanian citjes (e.g., w.vilnius-
tourism.It, Www.vilnjug-events |t

Www kaunastic.Jt, etc.)
Materials  must  pe prepared  in

communication with TIC of the cities of
Lithuania apd institutions administering
objects of cultural and natural heritage,
Communication in the Facebook account
should be associated with posts in Likeable

(replies, comments, and
shares) of the top-12
messages/posts that
received the most
replies, comments and
shares shall be at Jeast
300 (if the calculation of
the involvement
indicator in Facebook
changes, a different
equivalent indicator of
user involvement shaj]
be used as the reference
indicator),

At Jeast 60 Pposts (5 per

month) were
successfully advertised

, |

. |

of the Project; at
least 360 posts
were published; at
least 120 posts
were successfully
advertised

f’vN J\
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Lithuania  accounts on the social
networking websites Pinterest, Instagram,
and Youtube (or other social networks
which would emerge in the course of the
Project). Reader comments requiring
response and private messages must be
answered no later than within one business
day.

The Supplier must initiate the purchase of
advertisements on Facebook or other
equivalent social networking website, At
least 5 selected posts per month must be
distributed via paid advertisements, with
one post reaching at least 4,500 target users
selected according to segments (age,
income, hobbies, place of residence, etc.).

website. to encourage users to participate
and to share experience by creating content
related to objects of cultural and natural
heritage of Lithuania (for example,
#visitlithuania, #holidayinLithuania,
#tastelithuania). Good examples from other
countries: “Share Your Story” in Portugal
. Lcon -
story), f

ditps:/

prizes
Lithuanian
souvenirs or other prizes approved by the
CA in advance) from the Supplier.

The most interesting and original user-
created posts, quotations about Lithuania,
photographs, videos or other materials shall
be selected and provided to the CA for use
in communication.

If during the Project new trends or new
tools of products in social networks appear,
to suggest similar alternatives for these
campaigns and to implement them after
obtainin_g the approval of the CA.

1.2. To create and, after obtaining the | At least 1 campaign At least 2
approval of the CA, to implement at least 2 implemented in the campaigns
campaigns in the existing account of | social network implemented in
Lithuania in the social network Facebook Facebook the social network
or other equivalent social networking Facebook

oo

1.3. An e-advertising campaign to increase
visitation and recognition of objects of
cultural and natural heritage of Lithuania
was suggested and implemented. The e-
advertising campaign must be implemented
via popular tourism portals that are relevant
to the French market (for example,
TripAdvisor or equivalent portals) afier

One e-advertising
campaign that reached
an audience of at least
300,000 people was
implemented

Two e-advertising
campaigns that
reached an
audience of at
least 600,000
people were
implemented

obtaining the approval of the CA in

lusf ol
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’ advance. The goal of the campaign must be

to encourage tourists from France to visit
Lithuanian cities and regions and to
promote responsible visitation of objects of
natural and cultural heritage via the
development of sustainable tourism,
Media created during the advertising
campaign ~— billboards, texts, reminders, etc.
must be implemented not only via
traditional methods of reaching target users,
such as PCs (personal computers), but also
via online portals, blogs, etc. optimised for
mobile devices (mobile advertising).
Advertising campaigns may be conducted
by using such methods of advertising
urchase as Real Time Bidding, etc.

-

1.4. Preparation of newsletters in the At least 4 newsletters At least 8
French language and distribution thereof to | were drawn up and newsletters were
the representatives of the tourism sector in distributed to the drawn up and
France, At least four newsletters Per year | representatives of the distributed to the

(at the end of each reporting period) must
be prepared. The Supplier shall prepare the
newsletters on the basis of information
provided by informational and tourism-
oriented Lithuanian websites as well on the
basis of materials of the CA and other
sources of information, for example:
° www.faccbook.mm&ikcLithuaniaLT;
®  http://issuu.com/goodmoodtravel/docs/
goodqmood_u'avcl_magazine_autumn_
20/1;
® www.madeinvilnius.com;
® http://weloveiithuania.com;
® Materials of TIC websites of
Lithuanian cities, etc.
The newsletter must present information on
priority tourism products that are relevant
to the tarpet audience and encompass
objects of natural and cultural heritage of
Lithuania as well as innovations and events
related  thereto. Texts must be
grammatically and stylistically correct and
correspond to the communication style and
tone of the target audience. The content and
style of the newsletter must be unified and
approved by the CA in advance, without

‘ vioiatjng the copyrights of any third parties.

tourism sector in France
using the available
contacts base consisting

of at least 1000 contacts,

representatives of
the tourism sector
in France using
the available
contacts base
consisting of at
least 2000
contacts.

2. Advertising
campaigns

2)1. To suggest at lcast 4 ideas for
advertising campaigns to increase the
recognition of Lithuania in France, to
improve the image of Lithuania as an
attractive tourist destination and to present
the objects of cultural and natural heritage
of Lithuania. At least 2 of the suggested 4
advertising campaign ideas shall be
implemented upon obtaining the approval
of the CA in advance.

At least 1 advertising
campaign that reached
an audience of at Jeast
500,000 people was
implemented

At least 2

advertising
campaigns that
reached an
audience of at
least 1 million
people were
implemented

Wy |
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3. Cooperation | 3.1. The Supplier shall cooperate directly or | At least 30 queries of ] At least 60 j
with the media | via the embassy of the Republic of media representatives queries of media
and public Lithuania in  France with media | were answered representatives
relations representatives, provide them with relevant were answered
information, and reply to their queries. At
least 30 queries of media Tepresentatives
must be answered per year.

3.2 Creation of press releases in French | Af least 8 press releases | At least 16 press
and distribution of press releases to media | were prepared and releases were
representatives. Topics, content and final distributed according to prepared and
layout of press releases must be approved | the available contacts distributed

by the CA. base (at least 400 according to the
contacts), available contacts

base (at least 800
contacts).

3.3. Selection of media representatives and | At least 8§ media At least 14 media

(or) bloggers who write about travel, | representatives selected | representatives

culture, and lifestyle and create and host and suggested selected and

radio or television programmes and suggested

suggesting them to the CA (8 media
representatives  shall be selected and
suggested in 2017, 6 media representatives
shall be selected and suggested in 2018) for
individual or group sightseeing tours in
Lithuania. The purpose of the sightseeing
tours is to encourage French media
representatives to present the uniqueness,
attractiveness and distinctiveness of objects
of natural and cultural heritage of Lithuania

in their articles and reports.
The CA shall arrange the tours and cover
expenses,
After the tours, the Supplier shall provide
Materials about Lithuania that were created
by the visiting journalists: articles, reports,
photographs, video recordings and (or)
other relevant materials.
3.4, Monitoring of articles and feports | At least 4 monitoring | At Jeast 8
about Lithuania published in French media. | reports were submitted. monitoring
—-| The Supplier shall provide the CA with a Monitoring reports shall reports were
" | structured  review indicating topics, { be submitted once per | submitted,
publicity channels, monetary value, etc. | quarter, after each | Monitoring
Articles or copies thereof as well as Jinks {0 | reporting period. reports shal] be
videos and audio reports shall be attached submitted once
to the monitoring report. Per quarter, after
each reporting
period.
4. Presentation | 4.1, Participation during presentation of Participation in at least 1 Participation in at
of objects of objects of cultural and natural heritage of | exhibition least 2 exhibitions
cultaral and Lithuania during regional and thematic
natural exhibitions in France (for example,
heritage and “Tourissima” in Lille, “Top Resa” in Paris,
resources of etc.).
Lithuania in Presentation of objects of cultural and
regional natural heritage during selected exhibitions
thematic and approved by the CA in advance, in
international cooperation with partners presenting the ]

Y] ud




fourism
exhibitions

opportunities of Lithuanian tourism.

The Supplier shall bring from the CA to its
headquarters (with the Supplier covering
transportation costs) and distribute at least
300 kg of publications presenting objects of
natural and cultural heritage of Lithuania
during tourism exhibitions, events, in
response to inquiries, etc.

The Supplier shall purchase at least 300
pieces of souvenirs and gifis of several
types (more expensive and cheaper ones)
corresponding to the target audience of
respective  marketing  activities, for
example, promotional pens, eyeglasses
cleaning tissues, USB flash drives, amber
spoons, linen souvenirs, etc. FExact
quantities and types of souvenirs/gifts must
be approved by the CA. All souvenirs (or
their packaging) shall bear a publicity logo
of EU Structural Funds, The purchased
souvenirs/gifts presenting Lithuania and
objects of cultural and natural heritage of
Lithuania must be used during marketing
activities, i.e. during tourism exhibitions,

| events, etc.

5. Organization
of events
introducing
objects of
cultural and
natural

heritage of
Lithuania -
together With,
the Embassy of |
the Republic of
Lithuania,
tourism
associations of
Lithuania and
France, or
participation
therein

5.1. Organization of a series of events
(Road Show) for promoting tourism and
introducing objects of natural and cultural
heritage of Lithuania and complete
implementation thereof. The series of
events shall include at least 2 cities in
France.

Dates, cities, participants, content, etc. of
the events shall be discussed with the CA in
advance.

The Service Provider must rent a
representative venue in each city, prepare a
presentation for the target audience of each
event according to the topic of the event as
well as sets of information brochures about
Lithuania for the participants of the events;

| the Supplier shall organise refreshments for

the participants of each event, and, if

necessary, cover other expenses which may

result from organising series of events to
romote tourism.

Arranged 1 series of
events

Arranged 2 series
of events

5.2. Participation in events and contact fairs
in France organised by various tourism
associations, cultural institutions, and the
embassy of the Republic of Lithuania in
France (if possible, by Honorary Consulates
of the Republic of Lithuania as well)
presenting objects of natural and cultural
heritage of Lithuania as well as innovations.
The list of events shall be discussed with
the CA by providing a preliminary event
Pprogramme at least 2 weeks before the

Participation in at least 2
events

Participation in at
least 4 events

gl \
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event.

For participation in events, the Supplier
shall prepare a presentation (if event format
so allows) of Lithuanian tourism
possibilities encompassing objects of
natural and cultural heritage according to
the topic of the event and the target
audience.

The Supplier shall prepare sets of
information brochures about Lithuania for
the participants, and, if necessary,
souvenirs/gifts representing Lithuania, and
shall decorate the location of the event with
items representing Lithuania: roll-up, flag,
posters, etc.

If necessary, the Supplier shall cover other
expenses which may result from organising
the event.

During participation in events, the Supplier
shall cooperate with Lithuanian tourism
associations and TIC representatives, and if
necessary, hold consultations with them and
provide them with relevant information.

6. Tourism 6.1. Preparation of two analyses of the | One French outbound Two French

market analysis | outbound tourism market of France (in the | tourism market analysis | outbound tourism
English language) during different periods | prepared. The scope of | market analyses
of the Project. The content and time of | one analysis should prepared. The
preparation shall be approved by the CA. range from 3 to 7 A4 scape of one
The overview shall briefly (up to 1 page) | text pages. analysis shouild
describe the economic situation (key range from 3 to 7
indicators) of the country, presenting the A4 text pages,

main quantitative and qualitative outbound
tourism indicators (including to Lithuania,
Latvia and Estonia), analysing key
outbound tourism trends, changes in tourist
behaviour and other observations, which
would be beneficial in the organization of
activities in order to increase inbound
tourist flows from France. The overview
shall also cover the review of promotional
tourism campaigns of the neighbouring
countries (Latvia, Estonia and Poland) in
the French market and travel offers of
French travel agencies and tour operators to
Lithuania (TA/TO list, summary and
change at the end of the project).
Presentation of insights and offers for
increasing  efficiency of marketing
measures in France would be desirable.
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7. Cooperation | Search for new contacts among tourism | Consultations provided | Consuitations

with sector specialists and maintenance of | to 10 tourism specialists provided to 20

representatives | existing contacts, also consultations tourism

in the tourism | provided to them with the aim of presenting specialists

area (from objects of natural and cultural heritage of

France and Lithuania. Individual meetings in the

Lithuania) headquarters of the agency, meetings

introducing during various events and exhibitions as

objects of well as communication via other channels

patural and of communication (by phone or e-mail) | One group consisting of | Two groups

cultural must be planned and implemented. 5 French tourism consisting of 10

heritage of Selection of French tourism specialists for | specialists proposed and | French tourism

Lithuania sightseeing tours to Lithuania presenting | formed specialists
objects of cultural and natural heritage. proposed and

formed

The Supplier shall select, form and discuss
with the CA at least 1 group of French
tourism specialists per year.

The CA shall organize the sightseeing tours
and cover the expenses,

* A specific time for holding marketing activities (year, month) shall be planned in the work schedule drawn
up afier the signing of the Contract.

Contracting Authority _ Service Provider
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Sutarties
2 priedas

SUTARTIES KAINOS SUDETINES DALYS

Pirma pirkimo dalis - KOMPLEKSINIY RINKODAROS PRIEMONIU JGYVENDINIMAS

PRANCUZIJOJE
Eil. Paslaugy pavadinimas Kiekis Kaina, Eur sy
Nr. PYM
1 2 3 4
1. | Elektroniné rinkodara
1.1. | Pranciizijos rinkai skirtos »Facebook“ paskyros (arba Fany skaiéius ne 3.000,0
paskyros kitame lygiaveriame socialiniame tinkle) { maZiau kaip 5.000
sukiirimas, administravimas, palaikymas bei naujy fany
komunikacijos  pranciizy kalba vykdymas, sekéjy | Paskelbta ne maZiau 16.800,0
skaiiaus didinimas (Techninés specifikacijos 1.1 punktas) kaip 360 jra¥y
Igyvendinta ne 5.400,0
maZiau kaip 120-ties
jrady reklama
1.2. | Kampanijos esamoje Lietuvos paskyroje ,,Facebook® arba | [gyvendintos ne 8.600,0
kitdine lygiaversiame socialiniame tinkle sukirimas ir |  maiau kaip 2
igyvendinimas (Techninés specifikacijos 1.2 punktas) kampanijos
1.3. ) Pasiillyta ir jgyvendinta e-reklaminé kampanija, skirta| Igyvendintos 2 e- 14.000,0
Lietuvos kultiros ir gamtos objekty lankomumui ir | reklamos kampanijos
Zanomumui didinti (Techninés specifikacijos 1.3 punktas) T — o0
kaip 600.000
auditorija
1.4. | Naujienlaitkiy prancizy kalba parengimas ir platinimas | Parengti ir iSplatinti 9.000,0
(Techninés specifikacijos 1.4 punktas) ne maZiau kaip 8
naujienlaidkiaj
2. | Reklamos kampanijos
2.1. | |gyvendintos  reklaminés kampanijos  (Techninés lgyvendintos ne 27.000,0
specifikacijos 2.1 punktas) maZiay kaip 2
reklaminés
kampanijos.
Pasiekta ne maZesné 0,0
kaip 1 min. auditorija_
3. | Bendradarbiavimas su ¥iniasklaida ir vieSieji ry$iai
3.1. | Bendradarbiavimas  su Zinigsklaidos  atstovais, Atsakyta ne maZiau 12.000,0
iinforiacijos teikimas ir atsakymas j uklausas (Technines kaip j 60
{ specifikacijos 3.1 punktas) Ziniasklaidos atstowy
uiklausy
3.2, | Spaudos pranesimy prancizy kalba parengimas ir Parengta ir i¥platinta 11.000,0
platinimas  Ziniasklaidos  atstovams (Techninés [ ne maZiau kaip 16
specifikacijos 3.2 punktas) spaudos pranesimy
3.3. | Ziniasklaidos atstovy ir/ar tinklaraStininky parinkimas | Atrinkta ir pasifilyta 16.000,0
paZintiniams turams j Lietuva (Techninés specifikacijos | ne ma¥iay kaip 14
3.3 punkias) Zinigsklaidos atstovy,
3.4, | Pranciizijos Ziniasklaidoje pasirodZiusiy  straipsniy, | Pateikios ne maZiay 3.000,0
reportaZy apie Lietuvg monitoringas  (Techninés kaip 8 monitoringo
specifikacijos 3.4 punktas) ataskaitos
4. | Lietuvos kultfiros jr gamtos paveldo objekty bei iStekliy pristatymas regioninése teminése ir

tarptantinése turizmo parodose
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4.1 | Dalyvaviroas ir [ietyvos kulitiros ir gamtos paveldo | Dalyvauta ne maZiau 8.000,0
objekty pristatymas teminése, regioninése turizmo kaip 2 parodose
parodose Pranciizijos (Techninés specifikacijos 4.1
punktas)

5. | Renginiy, pristatanfiy Lietuvos Kultaros ir gamtos paveldo objektus, organizavimas karty su
LR ambasada, Lietuvos bei Pranciizijos turizmo asociacijomis, ar dalyvavimas juose

5.1. | Turizmo skatinimo renpiniy serijos (Road Show) 2 renginiy serijos 14.,000,0
suorganizavimas ir pilnas jgyvendinimas {Techninés
specifikacijos 5.1 punktas)

5.2. | Dalyvavimas jvairiy turizmo asociacijy, kultiros | Ne maiau kaip 4 11,000,0
institucijy, LR ambasados Pranciizijoje organizuojamuose renginiai
renginiuose, kontakty mugése (Techninés specifikacijos
527 )

6. | Turizmo rinkos analizé

6.1. | Pranclizijos i¥vykstamojo turizmo tinkes analiziy 2 apZvalgos 4.500,0
parengimas (angly kalba) {Techninés specifikacijos 6.1 |
punktas)

7. Béndradarbiavimas Su turizmo srities atstovais (i¥ Pranciizi ijos ir Lietuvos) pristatant Lietuvos

umtos ir kultiiros objektus
Naujy turizmo srities specialisty kontakty paiedka ir Suteiktos 16.700,0
esamy kontakty palaikymas bei jy konsultacijos |  konsultacijos 20
(Techninés specifikacijos 7 punktas) turizmo sektoriaus
specialisty
Pranciizijos turizmo specialisty atranka paZintiniams Pasinlytos ir
turams po Lietuva (Techninés specifikacijos 7 punktas) | sudarytos 2 grupés i
10 Pranciizijos
turizmo sektoriaus
) __Specialisty
Bendra pasiiilymo kaina, Eur su PVM: 180.000,0
"Perkengioji organizacija Paslaugy teikéjas
Valstybinis turizmo departamentas | TQC Agency I
prie Ukigkisterijos. . '
Direktoré ff,f’il" P s Generaliné direktore
Jurgita Kazjauskiéne W& WHELUAY ~ Stephanie Bic,
= hf F L5 -~
LS IFTAE Wty 3 - 1
t\ i\ AE LrE _Z W\ 2
o e £t ~% . communicutic.
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