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MASTER LICENSE AGREEMENT

SAGE PUBLICATIONS, LTD.
AND
LITHUANIAN RESEARCH LIBRAY CONSORTIUM

THIS MASTER LICENSE AGREEMENT (the “Agreement”) is effective as of 26 | C‘—;ﬁ/ 030 (“Effective
Date) by and between SAGE Publications, Ltd., 1 Oliver’s Yard, 55 City Road, London EC1Y1SP, UK (“SAGE”),
and Lithuanian Research Library Consortium, with its principal offices located at Gedimino Ave. 51, LTO1109
Vilnius, Lithuania (“Customer”), which has been authorized to sign this Agreement on behalf of its members as
hereinafter defined that elect to purchase and/or subscribe to any of the Products listed in the applicable Exhibits
attached hereto, as members of Customer's non-profit academic consortium (collectively referred to herein as the
“Parties”) to document the purchase of and/or subscription to any of the Products by Customer. All such purchases
and subscriptions shall be documented by an Exhibit or Exhibits, which are attached hereto as Exhibits “A” and “B”.

RECITALS

A. WHEREAS, SAGE holds a copyright and/or license to the Product (as defined below) and Customer
desires to purchase and/or subscribe to the Product with rights to access and use the Product pursuant to the terms and
conditions herein and in the attached applicable Exhibits and Schedules that detail the terms and conditions for each
specific Product offered by SAGE (examples of which are attached hereto) that are executed from time to time by the
Parties in connection therewith;

B. WHEREAS, Customer’s purchase of the Product shall entitle Authorized Users (as defined below) certain
rights to access and use the Product pursuant to the terms and conditions herein and in the applicable Exhibits and
Schedules that are executed from time to time by the Parties in connection therewith; and

C. WHEREAS, each Institution (as defined below) that desires to obtain certain rights to access and use the
Product hereby agrees to be bound by and comply with the specific terms and conditions applicable to the Product as

—set-forth-herein-and-in-the-applicable-Exhibits-and-Schedules-that-are-issued-and-executed-hereunder-from-time to-time——— .

by the Parties in connection therewith.

NOW, THEREFORE, in consideration of the mutual promises contained herein and other good and valuable
__consideration,. the receipt and sufficiency of which is hereby acknowledged, the Parties agree as follows: .

I. DEFINITIONS
The following terms shall have the following meanings:

“Authorized Users” shall mean individuals who are authorized by the Customer (as defined below), (which shall
include those individuals authorized by the Institutions hereunder), to access the Customer’s information services
whether on-site or off-site via Secure Authentication, including via institutional proxy server, and who are affiliated to
the Customer as a current student (undergraduates and postgraduates), teaching, research, or clinical faculty, member
of staff (whether on a permanent or temporary basis), alumni, or contractor of the Customer. Persons who are not a
current student, member of staff or a contractor of the Customer, but who are permitted to access the Customer’s
information services from computer terminals or other devices within the physical premises of the Customer ("Walk-
In Users") are also deemed to be Authorized Users, only for the time they are within the physical premises of the
Customer. Walk-In Users may not be given means to access the Product when they are not within the physical
premises of the Customer.

“Commercial Use” shall mean use for the purpose of monetary reward (whether by or for the Customer or an
Authorized User) by means of the sale, resale, loan, transfer, hire or other form of exploitation of the Product. For the
avoidance of doubt, neither recovery of direct cost by the Customer from Authorized Users, nor use by the Customer
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or Authorized Users of the Product in the course of research funded by a commercial organization shall be deemed to
constitute Commercial Use.

“Educational Purposes” shall mean for the purpose of education, teaching, distance learning, private study and/or
research as described in Section V below.

“Exhibit(s)” shall mean the Exhibits attached hereto and incorporated herein that identify and describe the various
Product(s) purchased and/or subscribed to and set forth the additional terms and conditions applicable to such
Product(s). In a case Agreement or Exhibit A contradicts Exhibit B, Exhibit B (Tender) shall prevail.

“Fees” shall mean the fees as set out in the applicable Exhibit(s) and Schedule 2 issued and executed hereunder.

“Institutions” shall mean Customer’s Institutions, as applicable, identified on the applicable Exhibits and Schedules
issued and executed hereunder.

“Intellectual Property Rights” shall mean patents, trademarks, trade names, design rights, copyright (including
rights in computer software and moral rights), database rights, rights in know-how and other intellectual property
rights, in each case whether registered or unregistered and including applications for the grant of any of the foregoing
and all rights or forms of protection having equivalent or similar effect to any of the foregoing which may subsist

anywhere in the world.

“Lijcense” shall mean the non-exclusive, non-transferable right to access and use the Product pursuant to the specific
terms and conditions set forth in this Agreement and the applicable Exhibit(s) and Schedules attached hereto and
issued and executed hereunder.

“Licensed Material” shall mean the materials that are subject to this Agreement, the Exhibits and Schedules issued
and executed hereunder and shall consist solely of the electronic information published by SAGE.

__“Product”._shall mean the Product, Licensed Materials and/or information contained therein that are subject to this
Agreement, the Exhibits and Schedules attached hereto and issued hereunder.

“Product Initial Term” shall mean the timeframe for the effective dates of the Agreement and Exhibits and
Schedules related to the Product and the timeframe for hosting services.

“Reasonable Amount” shall mean not more than ten percent (10%) of any individual book or journal issue where
these are included in a database, and not more than five percent (5%) of the total database content.

“Schedule(s)” shall mean the Schedules, issued and executed hereunder that provide additional details relating to the
Product.

“Secure Authentication” shall mean access to the Product by Internet Protocol (“IP”) ranges, including via
institutional proxy server, or by another means of authentication agreed between SAGE and Customer or the

Institutions (if applicable) from time to time.

II. GRANT OF LICENSE

SAGE hereby grants the License to use the Product pursuant to the terms of this Agreement and the applicable
Exhibit(s) and Schedules issued and executed hereunder.

111. PROPRIETARY RIGHTS IN THE PRODUCT

On its own behalf and on behalf of the Institutions and Authorized Users, Customer acknowledges and agrees that (i)
the Product and the Intellectual Property Rights are proprietary to SAGE, (ii) the Product and the Intellectual Property
Rights shall remain the exclusive property of SAGE, and (iii) the Customer, the Institutions and the Authorized Users
shall have no rights in or to the Product and the Intellectual Property Rights other than as set forth herein. The Product
is copyrighted by SAGE or third parties and all rights are reserved by SAGE except as set forth in this Agreement.
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Neither Customer nor the Institutions shall duplicate, distribute, sell, commercially exploit, create derivative works
from, or otherwise make available the Product or the materials and/or information contained therein, in any form or
medium, to any third party other than Authorized Users or as otherwise specifically authorized by this Agreement.

IV. FEES

Customer shall be invoiced for the Product and shall be liable for payment of the Fees as set forth in the attached
Exhibit(s) and Schedules issued and executed hereunder as set forth therein,

All Fees shall be due and payable by Customer within sixty (60) days from the date of invoice.

The Publisher shall issue only an electronic invoice to the Licensee. The Publisher may use any means of an electronic
invoice if it is in line with the European standard on electronic invoicing as prescribed by the Commission
implementing decision (EU) 2017/1870 of 16 October 2017 on the publication of the reference of the European
standard on electronic invoicing and the list of its syntaxes pursuant to Directive 2014/55/EU of the European
Parliament and of the Council. Electronic invoices, which are not compatible with the European standard on electronic

invoicing should be issued via www.esaskaita.eu.
Fees for purchased Product are non-refundable, except as provided herein in the Agreement,

V. AUTHORIZED USE OF PRODUCT

Except as otherwise set forth in any specific Exhibit, Customer, the Institutions and Authorized Users may use the
Product for Educational Purposes as follows:

Analysis. Authorized Users shall be permitted to extract or use information contained in the Product for Educational
Purposes, including, but not limited to, text and data mining, extraction and manipulation of information for the
purposes of illustration, explanation, example, comment, criticism, teaching, research, or analysis.

Course Packs. Customer, the Institutions and Authorized Users may use a Reasonable Amount of the Product in the
preparation of course packs or other educational materials.

Digital Copy. Customer, the Institutions and Authorized Users may download and digitally copy a Reasonable
Amount of the Product.

Display. Customer, the Participating Institutions and Authorized Users shall have the right to electronically display
the Product to the extent necessary to further the intent and purpose of this Agreement.

~Electronic Reserve. Customer, the Institutions and Authorized Users may use a Reasonable Amount of the Productin-

connection with specific courses of instruction offered by Customer.

Inter-Library Loan, The Customer and the Institutions shall be permitted to use Reasonable Amounts of the Product
to fulfill occasional requests from other, academic institutions, a practice commonly called Inter-Library Loan
(“ILL”). Customer and the Institutions shall fulfill such requests in compliance with the Copyright, Designs and
Patents Act 1988 Ch. 48, s. 41 (Eng.), as amended by European Directive 2003, and any other applicable
law relating to the physical and digital reproduction and distribution by Libraries of copyrighted works.

The electronic form of the Product may be used as a source for ILL. Secure electronic transmission as used by Ariel or
Prospero or another approved technology to fulfill ILL requests shall be permitted and fulfillment of Loansome DocR
service requests shall be permitted. Customer and the Institutions shall include copyright notices on all ILL
transmissions. Notwithstanding anything herein to the contrary, in no event shall any non-secure electronic
transmission of files be permitted.

Print Copy. Customer, the Institutions and Authorized Users may print a Reasonable Amount of a Product.

Recover Copying Costs. Customer and the Institutions may charge a reasonable fee to cover costs of copying or
printing portions of Product for Authorized Users.




Scholarly Sharing. Authorized Users may transmit to a third party colleague in hard copy or electronically,
Reasonable Amounts of the Product for personal use, professional use or Educational Purposes but in no event for
Commercial Use. In addition, Authorized Users have the right to use, with appropriate credit, figures, tables and brief
excerpts from the Product in the Authorized User’s own scientific, scholarly and educational works.

Text Mining. Authorized Users may use the licensed material to perform and engage in text mining /data mining
activities for legitimate academic research and other educational purposes. Those uses beyond educational use shall

require SAGE’s permission.

VI. RESTRICTIONS ON USE

Except as provided herein, the Customer, Institutions and Authorized Users shall not use, alter, decompile, modify,
display or distribute the Product as follows:

Alter Identification. Remove, obscure or modify copyright notices, text acknowledging, attributions or other means of
identification or disclaimers as they appear.

Alter Product. Alter, decompile, adapt or modify the Product, except to the extent necessary to make it perceptible on
a computer screen, or as otherwise permitted in this Agreement. Alteration of words or their order is strictly

prohibited.

Commercial Use. No Commercial Use of the Product shall be permitted unless the Customer, Institution or an
Authorized User has been granted prior written consent by an authorized representative of SAGE. Use of all or any
part of the Product for any Commercial Use or for any purpose other than Educational Purposes is strictly prohibited.

Distribution. Display or distribute any part of the Product on any electronic network, including without limitation, the
Internet, and any other distribution medium now in existence or hereinafter created, other than by a Secure
Authentication; print and distribute any portion(s) of the Product to persons or entities other than the Customer,

Institution or Authorized Users.

VII. CONFIDENTIALITY

" “Customer agrees that, except with the prior written consent of an authorized representative of SAGE, oras required
by law or compelled by legal process, it may only disclose the terms of this Agreement and any personal data provided
hereunder to those who shall agree to maintain said terms as confidential and only share such information with those
who have a legitimate business purpose to receive such information. In the event Customer or any of its authorized
representatives or agents are required by law or compelled by legal process to disclose the terms of this Agreement to
third-parties other than the Institutions, it shall provide SAGE with prompt written notice of such requirement prior to
the actual disclosure so that SAGE may seek an appropriate protective order. For avoidance of doubt, parties
acknowledge, that the Agreement and its Exhibits shall be published on Central Public Procurement Informational

System (CVP IS).

Notwithstanding anything herein to the contrary, in no event shall Customer disclose to anyone any of the access
codes, passwords, or any other access information provided to Customer by SAGE to enable Customer to access and
use the Products, and Customer hereby agrees to treat all such information as strictly confidential at all times.
Customer acknowledges and agrees it has a duty to protect and safeguard SAGE’s confidential information from
unauthorized use and accordingly agrees to provide an adequate level of protection and to employ an appropriate
security measures at all times in compliance with all applicable laws.

VIII. NO WARRANTIES/COMPLIANCE WITH LAWS

SAGE IS PROVIDING THE PRODUCT AND THE SAGE PLATFORM IN AN "AS IS" CONDITION. SAGE
DOES NOT MAKE ANY REPRESENTATIONS OR WARRANTIES WHATSOEVER, EXPRESS OR
IMPLIED, WITH RESPECT TO THE PRODUCT OR THE SAGE PLATFORM INCLUDING, WITHOUT
LIMITATION, THE USE OR RESULTS TO BE OBTAINED FROM USING THE PRODUCT OR THE

.
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SAGE PLATFORM.

CUSTOMER REPRESENTS AND WARRANTS THAT IT WILL COMPLY WITH ANY AND ALL
APPLICABLE RULES, LAWS AND REGULATIONS, COURT OR ADMINISTRATIVE ORDERS OR
DECREES OF ANY FEDERAL, PROVINCIAL, LOCAL OR OTHER GOVERNMENTAL UNIT WHICH
HAS JURISDICTION IN SUCH CIRCUMSTANCES INCLUDING THOSE CONCERNING DATA
PROTECTION, OR PRIVACY INCLUDING, WITHOUT LIMITATION, THE EUROPEAN GENERAL
DATA PROTECTION REGULATION (“GDPR”).

IX. LIMITATION OF LIABILITY

NOTWITHSTANDING ANYTHING HEREIN TO THE CONTRARY, NONE OF THE PARTIES SHALL BE
LIABLE FOR ANY INDIRECT, SPECIAL, INCIDENTAL, PUNITIVE OR CONSEQUENTIAL DAMAGES,
INCLUDING BUT NOT LIMITED TO LOSS OF DATA, OR BUSINESS INTERRUPTION, ARISING OUT
OF THE USE OF OR THE INABILITY TO USE THE PRODUCT AND/OR THE SAGE PLATFORM (EVEN
IF SAGE HAS BEEN ADVISED OF THE POSSIBILITY OF SUCH DAMAGES). IN ADDITION, NONE OF
THE PARTIES SHALL BE LIABLE FOR ANY DAMAGES OR LIABILITY THAT RESULT OR ARISE
FROM THE RESULTS OF CUSTOMER’S USE OR INABILITY TO USE THE PRODUCT AND/OR THE
SAGE PLATFORM. BECAUSE SOME STATES OR JURISDICTIONS DO NOT ALLOW THE
EXCLUSION OR LIMITATION OF LIABILITY FOR CONSEQUENTIAL OR INCIDENTAL DAMAGES,
THE ABOVE LIMITATION MAY NOT APPLY. BUT, TO THE EXTENT THE FOREGOING
LIMITATIONS OF LIABILITY ARE, IN WHOLE OR IN PART, HELD TO BE INAPPLICABLE OR
UNENFORCEABLE FOR ANY REASON, THEN THE AGGREGATE LIABILITY OF EITHER OF THE
PARTIES FOR ANY REASON AND UPON ANY CAUSE OF ACTION ARISING OUT OF OR IN ANY
WAY RELATED TO THE PRODUCT AND/OR THE SAGE PLATFORM OR THIS AGREEMENT SHALL
BE LIMITED TO CUSTOMER’S DIRECT DAMAGES ACTUALLY INCURRED UP TO THE FEES PAID
BY CUSTOMER FOR THE PRODUCT AND ACCESS TO THE SAGE PLATFORM WITHIN THE
TWELVE MONTH PERIOD PRECEDING CUSTOMER’S ASSERTION OF LIABILITY,

X. SYSTEM REQUIREMENTS

Customer acknowledges that there are certain system requirements that are necessary in order to use the Product
which may be modified from time to time by SAGE during the Term (as defined in Section XII below) of this
Agreement, and Customer and the Institutions are financially and technically responsible for ensuring that these
requirements are met. As of the date of this Agreement, the system requirements are: (a) full access to the Internet

~(TCPIP) and (b) a World Wide Web browser. As of the date of this Agreement, the Product will operate optimally oi
the following browsers:

For Mac: The latest versions of Safari, Firefox and Google Chrome.and

For Windows: The latest versions of Microsoft Internet Explorer, Firefox, and Google Chrome

As of the date of this Agreement, other suitable browsers should include support for HTML 4.0, XHTML 1.0, and
CSS I (Cascading Style-sheets). Use of the Administrative Profile Module requires support for Javascript 1.5. SAGE
recommends using the most current browsers available or other technologies as updated from time to time that can be
found in the administrator area of the applicable SAGE platform.

XI. FORCE MAJEURE

Neither SAGE nor Customer shall be responsible or liable in any way for any failure to perform, or delay in
performance, in whole or in part, due to unforeseen circumstances or circumstances beyond its control including,
without limitation, acts of God, strikes, lockouts, riots, acts of war, epidemics, governmental laws and regulations
imposed after the fact, fire, communication line failures, power failures, earthquakes, floods or other natural disasters.

XI1. TERM AND TERMINATION

This Agreement shall commence on the Effective Date and shall remain in effect till 31-03-2021 or until terminated
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earlier as permitted herein (the “Term”).

Customer is responsible for ensuring that each Institution complies at all times with the terms of this Agreement and
any Exhibit(s) and Schedule(s) issued and executed hereunder. SAGE may terminate this Agreement if Customer or
any Institution or Authorized User violates any of the terms and conditions set forth herein or in any Exhibit or
Schedule(s) issued and executed hereunder.

SAGE may terminate access and use to a particular Institution if it or one of its Authorized Users violates materially
or persistently any of the terms and conditions set forth herein or in any Exhibit or Schedule(s) issued and executed
hereunder. Any Institution that has had its License terminated due to breach shall not be entitled to receive or access
the Product or any portion thereof and/or the SAGE platform after such termination. Termination of access and use
with regard to one Institution shall not affect the rights of any other Institution or Authorized User whose access and
use has not been terminated, to continue to have access and use of the Product and/or the SAGE platform hereunder.
Customer may terminate this Agreement at any time on the material or persistent breach by SAGE of any obligation
on its part under this Agreement by serving a written notice to the other party identifying the nature of the
breach. The termination will become effective thirty days after the receipt of the written notice unless during
the relevant period of thirty (30) days the defaulting party remedies the breach forthwith by a written notice to
the other party. Customer may also terminate this Agreement: if the License was awarded to the Publisher in
view of a serious infringement of the obligations under the Treaties and Directive 2014/24/EU of the
European Parliament and of the Council of 26 February 2014 on public procurement and repealing Directive
2004/18/EC that has been declared by the Court of Justice of the European Union in a procedure pursuant to
Article 258 TFEU (Treaty on the Functioning of the European Union); or if the Agreement has been subject to
a substantial modification as prescribed in clause XV of the Agreement; or if SAGE should have been
excluded during the procurement procedure. Upon termination of this Agreement according to this clause,
SAGE shall reimburse to Customer a pro rata proportion of the then remaining paid Fee for the unexpired

period of this Agreement.

XIII. GOVERNING LAW AND DISPUTE RESOLUTION

This Agreement shall be construed under, and the performance governed by, the laws of THe Republic of Lithuania.
Any controversy or claim arising out of or relating to this Agreement, or the breach thereof, shall be settled by binding
arbitration, before one (1) arbitrator, administered by the International Chamber of Commerce under its then current

Commercial Arbitration Rules, and judgment on the award rendered by the arbitrator may be entered in any court of
competent jurisdiction. The place of arbitration shall be London, England. The arbitrator shall apply the substantive
law of England and Wales applicable to the claims asserted. The arbitrator shall determine how the fees will be
allocated between the parties and may award the prevailing party all or part of its costs and reasonable attorney fees.
The arbitration award shall be final and binding on the parties and judgment upon any award may be entered in any
court of competent jurisdiction. Notwithstanding the foregoing, the Parties specifically reserve the right to seek
provisional remedies or injunctive relief or other equitable remedy in a court of competent jurisdiction without
waiving any right to arbitration.

XIV. ENTIRE AGREEMENT

This Agreement along with the attached Exhibits and Schedules issued and executed hereunder constitute the entire
agreement of the Parties and supersedes all prior communications, understandings and agreements relating to the
subject matter hereof, whether oral or written, except in the case of past purchases (as documented in prior
agreements) that grant perpetual rights (as set forth in prior agreements) via prior agreements, exhibits or amendments,
in which case the terms of those prior documents still apply and be controlling. In the event of a conflict between a
provision of this Agreement and an Exhibit or Schedule the specific provision of this Agreement shall govern unless
expressly stated to the contrary in the Exhibit and Schedule.

XV. AMENDMENT

No modification or claimed waiver of any provision of this Agreement shall be valid except by written amendment
signed by authorized representatives of all the Parties hereto. The parties acknowledge that any amendments to this
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Agreement shall be subject to the requirements set forth in Article 89 of the Law on Public Procurement of the
Republic of Lithuania.

XVI. SEVERABILITY

If any provision or provisions of this Agreement shall be held to be invalid, illegal, unenforceable or in conflict with
the law of any jurisdiction, the validity, legality and enforceability of the remaining provisions shall not in any way be
affected or impaired thereby.

XVIH. WAIVER

Waiver of any provision herein shall not be deemed a waiver of any other provision herein, nor shall waiver of any
breach of this Agreement be construed as a continuing waiver of other breaches of the same or other provisions of this

Agreement.

XVIIL. CONSENT FOR COMMERCIAL ELECTRONIC MESSAGES (As REQUIRED BY CANADIAN ANTI-SPAM LEGISLATION)

Customer hereby provides its express consent for SAGE, its affiliates and their respective designees to contact
Customer (including, without limitation, its personnel and other contacts made by SAGE during the course of its
business dealings with Customer) in connection with this Agreement and/or in connection with any promotional,
marketing, sales and/or any other business communication, correspondence or matters related to SAGE or its
affiliates. Customer understands that such consent may be withdrawn by Customer at a later time. This clause shall
survive expiration or earlier termination of this Agreement,.

XIX. NOTICES
All notices given pursuant to this Agreement shall be in writing and may be hand delivered, or shall be deemed

received within five (5) business days after mailing if sent by registered or certified mail, return receipt requested.
Either party may from time to time change its notice address by written notice to the other party.

If to SAGE:

SAGE Publications, Ltd.

1 Olivers Yard, 55 City Road

London, EC1Y1SP, UK

Attention: Mark Walford

VP, Rights & Business Development
Editorial, Open Access

If to Customer:

Inga Kavaliauskiené

Lithuanian Research Library Consortium
Gedimino Ave. 51,

LT-01109 Vilnius, Lithuania

tel. +370 5 239 8684

Imba@Inb.lt

XX, ASSIGNMENT

Customer shall not assign its rights and duties under this Agreement without the prior written consent of SAGE which
shall not be unreasonably withheld. This Agreement will inure to the benefit of and be binding upon each party and its
respective successors and permitted assigns.



XXI. SURVIVING OBLIGATIONS

The Parties’ rights and obligations, which by their nature would continue beyond the expiration or termination of this
Agreement including, without limitation, Sections II, IV, V, VI, VII, VIII, IX, XII, X101, X1V, XVII, and XVIII
herein, shall survive such expiration or termination of this Agreement as required herein or in the applicable
Exhibit(s), Schedules or other documentation issued and executed hereunder.

XXI11. ELECTRONIC SIGNATURE AUTHORIZATION

Customer and SAGE agree that this transaction may be conducted by electronic means and the Parties authorize that
their electronic signatures act as their legal signatures of this Agreement. This Agreement will be considered signed by
a party when his/her/its electronic signature is transmitted. Such signature shall be treated in all respects as having the
- same effect as an original handwritten signature. Customer is not required to conduct this transaction by electronic
means or use an electronic signature, but if he/she/it does so, then his/her/its authorization is hereby given pursuant to
this Section.

XXII1. COUNTERPARTS

This Agreement may be executed in counterparts, which together constitute one and the same agreement. If a party
sends a signed copy of this Agreement via digital transmission, such party, will upon request by the other party,
provide an originally signed copy of this Agreement.

IN WITNESS WHEREOF, the Parties have executed this Agreement by their respective, duly authorized
representatives on the dates written below.

SAGE Publications Ltd..:
BY: Mo L3sAL A pATE:_2b]1] 2o
A +:
Mark Walford
VP, Rights & Business Development
Editorial, Open Access

Customer: Lithuanian Research Library Consortium:

C%, o~ ~fA s
Sy DATE: f fggﬂ,‘a? y@»@
Emilija Banionyté ,

President .

BY:




EXHIBIT A
APPLICABLE TO THE FOLLOWING PRODUCTS:

SAGE RESEARCH METHODS AND
SAGE IMechE JOURNALS
SUBSCRIPTION TERMS AND CONDITIONS

A. GRANT OF LICENSE

SAGE hereby grants to Customer on its own behalf, for use of the Institutions, a non-exclusive right to use the Product
in a manner consistent with the Agreement and this Exhibit. Such use shall be in accordance with the provisions of
the Agreement and this Exhibit and any Schedules or other documentation issued in relation thereto, which provisions
shall survive any termination of the Agreement.

Customer has access to content as stated herein Section E: FEES.

B. ACCESS AND USE

This Exhibit shall be in effect for the dates stated in Section E: Fees (the “Product Initial Term”). Access to the
content shall be provided as described in section D: PRODUCTS provided that the Customer pays all Product Fees
due under the Agreement and this Exhibit.

This Exhibit may be renewed for successive one-year periods (each a “Product Renewal Term”) by both parties in
written, on the same terms, on receipt of payment of the renewal access fee from the Customer, unless terminated by
either party upon thirty (30) days’ notice to the other party. The Product Initial Term and any Product Renewal Term
shall collectively be referred to herein as the “Product Term”. On completion of the Product Term, SAGE’s
obligations set forth in the Agreement and this Exhibit shall automatically cease.

The License granted herein shall be extended to the Authorized Users of Customer. The Product(s) may be networked
to the agreed registered IP address(es) as listed in Schedule I and Exhibit B, attached hereto and incorporated herein
by this reference, throughout the geographic areas of Customer as applicable, and may also be made available

remotely to Authorized Users through secure access procedures established by Customer.

For as long as SAGE provides a service of hosting the Product(s), and subject to payment by Customer of all Fees due
under the Agreement and this Exhibit, the Customer and Authorized Users shall have unlimited access to the

Product(s), 24 hours/day, seven days/week subject to the terms of the Agreement and this Exhibit. Notwithstanding
the foregoing, SAGE reserves the right to interrupt the Hosting Service without prior notice to resolve any technical
issues that may arise at any time as determined in SAGE’s sole and absolute discretion. If an interruption of the access
and use of the Licensed Material lasts for more than 5 consecutive days (after Customer has notified SAGE about the
lost access), SAGE shall pay Customer a fine equalling to 0.02 percent of the Fee for each delayed day starting with
the sixth delayed day after the notification to SAGE. No fine will be paid for the accumulating periods of non-
continuous interruptions or any interruption caused by any negligence or wilful misconduct by Customer or any
Authorised Institution or Authorised User.

In the event SAGE removes any content from the Product(s), SAGE may, at its sole discretion, replace such removed
content with similar content which shall be selected by SAGE at its sole discretion.

Notwithstanding the foregoing, the Parties may terminate this Exhibit as follows:

1. Either party may terminate upon thirty (30) days’ written notice prior to the end of any Product Term (i.e.,
the Product Initial Term or any Product Renewal Term); and

2. SAGE may terminate if payment for any Term is not received within sixty (60) days of the date of
invoice,



SAGE may terminate access and use to a particular Institution if it or one of its Authorized Users violates any of the
terms and conditions set forth herein or in any Exhibit or Schedule(s) issued and executed hereunder. Any Institution
that has had its License terminated due to breach shall not be entitled to receive or access the Product or any portion
thereof and/or the SAGE platform after such termination. Termination of access and use with regard to one Institution
shall not affect the rights of any other Institution or Authorized User whose access and use has not been terminated, to
continue to have access and use of the Product and/or the SAGE platform hereunder.

SAGE may cancel this Agreement if Customer violates any of the terms and conditions set forth herein. Any
Customer that has had its subscription cancelled due to breach shall not be entitled to access the Products or any
portion thereof after such cancellation.

Notwithstanding anything herein to the contrary, upon expiration or termination of the Agreement or this Exhibit,
Customer’s right to access and use the Product(s) and/or the SAGE platform as set forth herein shall immediately
cease and for the avoidance of doubt, Customer will have no right to continued and/or perpetual access or use of the
Product(s) and/or the SAGE platform.

C. CUSTOMERS

The Customer(s) (including their respective IP addresses) are listed in Schedule 1 and Exhibit B, attached hereto and
incorporated herein by this reference.

D. PRODUCTS
The Products governed by this Exhibit are as set forth at:

SAGE Research Methods: methods.sagepub.com/core

SAGE IMechE Journals
) Frontfile
SAGE IMechE Complete Collection Titles EISSN | [onie LS| Last Issue
ssue Online .
Online

Proceedings of the Institution of Mechanical Vol. 213 Iss. 1
! Engineers; Part A: Journal of Powerand Energy - 20412967 - (Feb; 1999y |~ Current®

Proceedings of the Institution of Mechanical Vol. 213 Iss. 1 Current*
2 Engineers, Part B: Journal of Engineering 2041-2975 (Ja'm 1 999')

Manufacture ’

Proceedings of the Institution of Mechanical Vol. 213 Iss. 1 Current*
3 Engineers, Part C: Journal of Mechanical 2041-2983 (J;m 1999')

Engineering Science ’

Proceedings of the Institution of Mechanical Vol. 213 Iss. 1 Current*
4 Engineers, Part D: Journal of Automobile 2041-2991 (Je'm 1999')

Engineering ’

Proceedings of the Institution of Mechanical Vol. 213 Iss. 1 Current*
5 Engineers, Part E: Journal of Process 2041-3009 (F;ab 1999')

Mechanical Engineering ’

Proceedings of the Institution of Mechanical Vol. 213 Iss. 1 Current*
6 Engineers, Part F: Journal of Rail and Rapid 2041-3017 ) :

Transit (Jan, 1999)

Proceedings of the Institution of Mechanical Vol. 213 Iss. 1 Current*
7 Engineers, Part G: Journal of Aerospace 2041-3025 ( Ja.m 1999‘)

Engineering ’

Proceedings of the Institution of Mechanical Vol. 213 Iss. 1 Current*
8 Engineers, Part H: Journal of Engineering in 2041-3033 ) :

Medicine (Jan, 1999)
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Proceedings of the Institution of Mechanical Vol. 213 Iss. 1 Current

9 En.gineers, Part J: Journal of Engineering 2041-305X (Jan, 1999)
Tribology
Proceedings of the Institution of Mechanical Vol. 213 Iss. 1 Current*
10 Engineers, Part K: Journal of Multi-body 2041-3068 ' .
. (Jun, 1999)
Dynamics
Proceedings of the Institution of Mechanical Vol. 213 Iss. 1 Current

11 Engineers, Part L: Journal of Materials: Design 2041-3076 (Jan, 1999)
and Applications ’
Proceedings of the Institution of Mechanical Vol. 216 Iss. 1 Current*
12 Engineers, Part M: Journal of Engineering for 2041-3084 ( JL'm 20 02')
the Maritime Environment ’
Proceedings of the Institution of Mechanical Vol. 218 Iss. 1 Current*
13 Engineers, Part N: Journal of Nanoengineering 2041-3092 ( JL.m 200 4')

and Nanosystems ’ ;

Proceedings of the Institution of Mechanical Vol. 220 Iss. 1 Current*
14 Engineers, Part O: Journal of Risk and 1748-0078 ' .
oy ere (Jun, 2006)
Reliability
Proceedings of the Institution of Mechanical Vol. 222 Iss. | Current*
15 Engineers, Part P: Journal of Sports Engineering | 1754-338X ) .
(Mar, 2008)
and Technology
. . . - -~ C t*
16 The.Joumal of Strain Analysis for Engineering 2041-3130 Vol. 34 Iss. 1 urren
Design (Jan, 1999)
i ; a Vol. 1Iss.1 | Current*
17 International Journal of Engine Research 2041-3149 (Feb, 2000)
Proceedings of the Institution of Mechanical Vol. 213 Iss. 1 Current*
18 Engineers, Part I: Journal of Systems and 2041-3041 (F;ab ;'999')

Control Engineering

of which the content therein may be modified from time to time by SAGE in its sole discretion. The parties
acknowledge that any amendments to this Exhibit shall be subject to the requirements set forth in Article 89 of the

Law on Public Procurement of the Republic of Lithuania and may not be substantial.

E. FEES

- Total price of the subscription, VAT inclusive — 64,517.20 EUR.
This amount includes all costs and all taxes, as well as the VAT which is equal 11,197.20 EUR.

The VAT rate is 21 %.

SAGE Publications, Ltd., shall issue the Invoices for the below indicated amounts payable for the following

terms:
3.1. Instalment 1 — from the date of coming into effect of the Agreement till 31 December 2020 —

51,203.57 EUR (VAT inclusive)
3.2. Instalment 2 — from 1 January 2021 till 31 March 2021 - 13,313.63 EUR (VAT inclusive).

This Exhibit may be renewed for successive one-year periods, by written Agreement of both parties on the same
terms, on receipt of payment of the renewal access fee from the Customer, unless terminated by either party upon
thirty (30) days’ notice to the other party.

11
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Payment in full is due within sixty (60) days of invoice date.
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SCHEDULE 1 TO THE EXHIBITS

CUSTOMER

LIST OF SITES, AND/OR INSTITUTIONS

NAME(S) AND IP ADDRESSES (IF PROVIDED)

PLEASE NOTE, IP ADDRESSES IF PROVIDED ARE FOR INFORMATION ONLY AND MAY BE SUBJECT TO CHANGE DURING THE
TERM OF THE AGREEMENT.

CUSTOMER AND INSTITUTIONS (IF APPLICABLE) MAY CHECK 1P ADDRESSES CURRENTLY IN USE THROUGH THEIR ONLINE
ADMINISTRATOR PORTAL, OR BY CONTACTING [PUpdates@sagepub.com.

ANY CHANGES OR CORRECTIONS TO IP ADDRESSES MUST BE REQUESTED BY CONTACTING IPUPDATES@SAGEPUB.COM

13




EXHIBIT B

TENDER FOR THE SERVICES OF SUBSCRIPTION TO THE ONLINE RESEARCH DATABASE
SAGE RESEARCH METHODS AND
SAGE IMECHE JOURNALS SUBMITTED BY SAGE PUBLICATIONS ON 28-11-2019

In a case Agreement or Exhibit A contradicts Exhibit B, Exhibit B (Tender) shall prevail.

14




ANNEX 1
to the Contract Documents
THE FORM OF THE TENDER

To the Lithuanian Research Library Consortium

TENDER FOR THE SERVICES OF SUBSCRIPTION TO THE ONLINE

RESEARCH DATABASES
SAGE RESEARCH METHODS AND SAGE IMECHE JOURNALS
_28/11/2019
(Date)
___London
(Place)
The Supplier’s name SAGE Publications LTD (trading name SAGE
If a group of Suppliers is submitting the | Publishing)
Tender, the names of all members of the
group must be listed
The name, sumame and position of the Urszula Sasimowicz
person responsible for the availability of the
access
Phone +48 724 041124
E-mail Urszula.sasimowicz@sagepub.co.uk

1. By this Tender we confirm that we accept all procurement conditions laid down by the

Contract Documents of the negotiated procedure without prior publication.
2. We would like to propose the following services indicated in the Contract Documents:

ltem o - N . Price in EUR, Price in EUR, VAT
No. typeorproposedservices VAT exclusive inclusive!
1. The services of subscription to the online | 12,836 15,531.56
research database SAGE Research Methods
for the Authorised Users of the LMBA |
Authorised Institutions from the date of
coming into effect of the Licence Agreement
till 31 December 2020:
1.1 Kaunas University of Technology 6,418 7,765.78
1.2 Mykolas Romeris University | 6,418 7,765.78
2. The services of subscription to the online | 3,338 4,038.98
research database SAGE Research Methods
for the Authorised Users of the LMBA
Authorised Institutions from 1 January 2021
till 31 March 2021:
24 Kaunas-University-ef Technology{-1,669 201949
22 MyKolESRONTErSUive: 5669 201949
3. Total for SAGE Research Methods (1+2): | 16,174 19,570.54

* The Supplier shall indicate the price, VAT inclusive, with regard to the VAT rate indicated under the
Table. Should the VAT rate be 0, the price excluding VAT shall correspond to the price including VAT.

1
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4, The services of subscription to the online | 29,481 35,672.01
research SAGE IMechE Journals for the
Authorised Users of the LMBA Authorised
Institutions from the date of coming into effect
of the Licence Agreement till 31 December

2020:
4.1 Klaipeda University | 9,827 11,890.67
4.2 Kaunas University of Technology | 9,827 11,890.67
43 Vilnius Gediminas Technical University | 9,827 11,890.67
5. The services of subscription to the online | 7,665 9,274.65

research database SAGE IMechE Journals
for the Authorised Users of the LMBA
Authorised Institutions from 1 January 2021

till 31 March 2021:
5.1 Klaipeda University | 2,555 3,091.55
52 Kaunas University of Technology | 2,555 3,091.55 (
53 Vilnius Gediminas Technical University | 2,555 3,091.55
6. Total for SAGE IMechE Journals (4+5): | 37,146 44,946.66
TOTAL (3+6): | 53,320 64,517.20
Total price of the Tender, VAT inclusive — ........ 64,517.20. 00t EUR.

This amount includes all costs and all taxes, as well as the VAT which is equal...11,197.20........ EUR.
The VAT rate is ...... 2l %.

3. The Supplier shall issue the Invoices for the below indicated amounts payable for the

following terms:
3.1. Instalment 1 — from the date of coming into effect of the License Agreement till 31

3.2. Instalment 2 — from 1 January 2021 till 31 March 2021 ~.13,3 13.63...... EUR (VAT
inclusive).
4. We confirm that the content and scope of the proposed services comply with the

Requirements for the scope of the services set forth in Annex 2 Part II of the Contract Documents.
5. We offer to provide the services for the institutions listed in Annex 2, Part III Authorised

Institutions of the Contract Documents.
6. The Tender shall be valid for the time period set forth in the Contract Documents.

7. The following documents are enclosed to the Tender:

Number of pages in the
No. Type of the document document
1. Specification of the Procurement Object 26
13 T THESUPPLIER'S OATHDECLARATION __— ooovoo e oo 2 oo s e v oo
3. ESPD 17

'8 To perform the Agreement, we intend to invoke the following sub-suppliers
n/a for this part of the Licence Agreement

n/a

(name and address)

X



9. The Tender contains the following confidential information*:

No.

Title of the submitted document or the part thereof

* To be completed only in the cases when the confidential information is being submitted.

Mark Walford

VP, Rights & Business Development '
- Mart: Walford

(Name, surname, position and signature of the Supplier or its authorised representative)
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ANNEX 2
to the Contract Documents
SPECIFICATION OF THE PROCUREMENT OBJECT

TECHNICAL SPECIFICATION

FOR THE SERVICES OF SUBSCRIPTION TO THE ONLINE RESEARCH
DATABASES SAGE RESEARCH METHODS AND SAGE IMECHE JOURNALS

I Background information

1. The Lithuanian Research Library Consortium (hereinafter referred to as the LMBA or the
Contracting Authority) wishes to procure the access to the Licensed Materials of the research
databases SAGE Research Methods and SAGE IMechE Journals for the Authorised Users of the!(
LMBA Authorised Institutions listed in Part III. Authorised Institutions herein.

2. During the validity period of the Licence Agreement, a contact person of the Contracting
Authority on the issues of the Technical Specification, availability of the access and the
databases administration shall be Jevgenija Sevcova, Manager of Databases:

E-mail: jevgenija.sevcova@inb.lt; phone: +370 5 239 86 84
Lithuanian Research Library Consortium
Gedimino av. 51
LT-01109 Vilnius
Lithuania

3. A contact person of the Supplier on the issues related to the availability of the access shall be
indicated in the Supplier’s Tender. The information about the contact person appointed by the
Supplier shall be copied to the Licence Agreement. The contact information of other persons

responsible for technical solutions, statistical data and administration can be sent at the e-mail

address indicated herein above. If the data of the Supplier’s contact person are changed, the
Supplier shall provide in writing the updated information during the reasonable time period after

the change of the data. (

1. Requirements for the scope of the services

4. The Authorised Users of the LMBA Authorised Institutions shall have access to the following

Licenced Materials:

4.1. SAGE Research Methods, which includes books, reference works, and instructional videos
from across the social sciences, including the collection of qualitative methods books
available online from scholarly publisher. The list of the titles is provided in Annex A to the
Technical Specification The List of the Titles of the Online Research Database SAGE

Research Methods.
4.2. SAGE IMechE Journals listed hereunder:

SAGE IMechE Complete Collection Titles EISSN . Last Issue
Issue Online .
Online
Proceedings of the Institution of Mechanical Vol. 213 Iss. 1 "
l Engineers, Part A: Journal of Power and Energy 2041-2967 (Feb, 1999) Current
4
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DocuSign Envelope ID: 1257205F-8B1F-4C48-B742-85BC802ED12D

Proceedings of the Institution of Mechanical Vol. 213 Iss. | Current*
2 Engineers, Part B: Journal of Engineering 2041-2975 U,{'m 19995
Manufacture ’
Proceedings of the Institution of Mechanical Vol. 213 Iss. | Current*
3 Engineers, Part C: Journal of Mechanical 2041-2983 ( Jz;m 19995
Engineering Science i
Proceedings of the Institution of Mechanical Vol. 213 Iss. 1 Current*
4 Engineers, Part D: Journal of Automobile 2041-2991 ( Ja'm 1 9995
Engineering i
Proceedings of the Institution of Mechanical Vol. 213 Iss. 1 Current*
5 Engineers, Part E: Journal of Process 2041-3009 (F;ab ]999')
Mechanical Engineering ’
Proceedings of the Institution of Mechanical Vol. 213 Iss. 1 Current*
6 Engineers, Part F: Journal of Rail and Rapid 2041-3017 J‘ ]999'
Transit (Jan, )
Proceedings of the Institution of Mechanical Vol. 213 Iss. 1 Current*
o 7 Engineers, Part G: Journal of Aerospace 2041-3025 (.}e.m i 9995
) Engineering i
Proceedings of the Institution of Mechanical Vol. 213 Iss. 1 Current*
8 Engineers, Part H: Journal of Engineering in 2041-3033 ) N
Medicine (Jan, 1999)
Proceedings of the Institution of Mechanical Vol. 213 Iss. 1 Current*
9 Engineers, Part J; Journal of Engineering 2041-305X J' 1 9995
Tribology (Jan,
Proceedings of the Institution of Mechanical Vol. 213 Iss. 1 Current*
10 Engineers, Part K: Journal of Multi-body 2041-3068 J. 1999'
Dynamics (Jun, )
Proceedings of the Institution of Mechanical Vol. 213 Iss. 1 Current*®
11 Engineers, Part L: Journal of Materials: Design 2041-3076 (Jz;m 19995
and Applications . i
Proceedings of the Institution of Mechanical Vol. 216 Jss. 1 Current*
12 Engineers, Part M: Journal of Engineering for 2041-3084 |~ _(Jun 2002)
the Maritime Environment i
Proceedings of the Institution of Mechanical Vol. 218 Iss. 1 Current*
{ 13 Engineers, Part N: Journal of Nanoengineering 2041-3092 ( J(m 200 4')
and-Nanosystems-—- ? —
Proceedings of the Institution of Mechanical Vol. 220 Iss. 1 Current®
14 Engineers, Part O: Journal of Risk and 1748-0078 (J(m 20065
Reliability ’
Proceedings of the Institution of Mechanical Vol. 222 Iss. 1 Current*
15 Engineers, Part P: Journal of Sports Engineering | 1754-338X (Mar 2008.)
and Technology ’
16 The Journal of Strain Analysis for Engineering 20413130 | Vol 34Iss. 1 Current*
Design (Jan, 1999)
&
17 International Journal of Engine Research 2041-3149 X:Zli)’lzlg(?b; Current
Proceedings-ofthe-Institution-ofMechanical Currentt
18. .. . Engineers. Partl: Journal of Systems.and 2041-3041 Vol.213 ISS'.L
Control Engineering Fre0-55)

*Online access in the Frontfile Last Issue Online column marked as current shall mean the access

given up to and including the most current issue published by the Publisher during the validity period of the
License Agreement.
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5 The Authorised Users of the LMBA Authorised Institutions indicated in Part III herein, shall
have the online access to the Licensed Materials of the online research databases SAGE
Research Methods and SAGE IMechE Journals from the date of coming into effect of the
License Agreement till 31 March 2021, 24 hours per day, 7 days per week, including weekends
and days-off, except short periods of technical maintenance and repairs service or other
unexpected downtime about which, when they are known, the Publisher shall in advance inform
the Authorized Users. If an interruption of the access and use of the Licensed Material lasts for
more than 5 consecutive days (after the LMBA has notified the Supplier about the lost access),
the Supplier shall pay the LMBA a fine equalling to 0.02 percent of the Fee for each delayed
day starting with the sixth delayed day after the notification to the Supplier. No fine will be paid
for the accumulating periods of non-continuous interruptions or any interruption caused by any
negligence or wilful misconduct by the LMBA or any Authorised Institution or Authorised
User.

6. Upon coming into effect of the Licence Agreement, a Uniform Resource Locator (URL), as well
as all other information deemed necessary for the availability of the access to this research
database SAGE Research Methods and SAGE IMechE Journals shall be sent to the Manager of -
Databases by the e-mail indicated in Item 2 herein. .

7. The Supplier shall make available to the Authorized Institutions COUNTER-compliant usage

statistics on at least a quarterly basis.

I Authorised Institutions

8. Access to the Licensed Materials listed in Item 4 shall be given to the Authorised Users of the
Authorised Institutions.listed in Item 9 by allocating as follows:

Data bases Authorised Institutions-
Kaunas University of Technology

SAGE Research Methods .
e Mykolas Romeris University
SAGE IMechE Journals e Klaipeda University
e Kaunas University of Technology
e Vilnius Gediminas Technical University (

9. The online access, including the remote access by the Authorised Users, to the Licensed
Materials of the online research databases SAGE Research Methods and SAGE IMechE
Journals shall be given to the unlimited number of the concurrent Authorised Users via the
servers of the Virtual Library of Lithuania (http:/www.Ivb.I/) through reputable discoverability
service partners indexing portals (such as Primo,
https://knowledge.exlibrisaroup.com/primo), and the IP addresses of 4 (four) Authorised
Institutions — members of the LMBA set forth in the below Table:

No Institution FTE Address IP addresses
1 Kaunas 8265 K. Donelaicio g. 20, 193.219.32-36.*
University of LT-44239 Kaunas, 193.219.63.*
T = Technelogy— ERAuEniE 19321866571 P o —— ————

193.219.74.0-191
193.219.154.*
193.219.156-160.*
193.219.170.*
193.219.171.*




193.219.174-175.*
193.219.176.0-127

193.219.184.”

83.171.9-11.”

83.171.156.*

83.171.18.*

158.129.0-31.*

158.129.32-38.*
193.219.170.64-193.219.170.7T VPN
193.219.171.0-193.219.171.7 Wi-Fi

2. Klaipeda 2618 Herkaus Manto g. 193.219.76.*
University 84,
92294 Klaipéda,
Lithuania
3. Mykolas 8312 Ateities g. 20, 193.219.67.*
Romeris LT-08303 Vilnius, 193.219.57.125 (proxy)
University Lithuania 83.171.16.128-255
4, Vilnius 9121 | Saulétekio al. 14, 1568.129.192-224.*
Gediminas LT-10223 Vilnius,
Technical Lithuania
University

10. Any of the IP addresses indicated in Item 9 herein can be adjusted. The Supplier shall be
informed about the adjusted IP address by the Manager of Databases by e-mail by specifying
the date of the adjustment of the IP addresses and providing for a time period of at least three
business days to make the relevant technical modifications for assuring the access to the
Licensed Material at the newly provided IP addresses. Should the IP addresses be adjusted
prior to concluding the License Agreement, the new valid IP addresses of the Authorised
Institutions shall be entered into the Licence Agreement.
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ANNEX A TO THE TECHNICAL SPECIFICATION

SERVICES OF SUBSCRIPTION TO THE ONLINE RESEARCH DATABASE
SAGE RESEARCH METHODS

The List of the Titles of the Online Research Database SAGE Research Methods

2011 | Teaching and Supervision

2011 | Textual Analysis

2011 | The A-Z of Social Research
2011 | The Essential Guide to Postgraduate Study

2011 | The Ethnographic Self

2011 | The SAGE Handbook of Online Research Methods

2011 | The Handbook of Visual Analysis

2011 | The Nvivo Qualitative Project Book

2011 | The Quality of Qualitative Research

2011 | The SAGE Dictionary of Qualitative Management Research
2011 | The SAGE Dictionary of Social Research Methods

2011 | The SAGE Dictionary of Statistics

13 2011 | The SAGE Handbook of Spatial Analysis

14 2011-}-The-Social.Science Jargon Buster

Wik iN iy h (Wi
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15 2011 | Understanding and Using Advanced Statistics
16 2011 | Understanding and Using Scientific Evidence
17 2011 | Understanding Audiences

18 2011 | Understanding Management Research
19 2011 | Understanding Qualitative Research and Ethnomethodology

20 2011 | Understanding Social Science Research

21 2011 | Using Diaries for Social Research

22 2011 | Using Documents in Social Research

23 2011 | Using Foucault's Methods

24 2011 | Using Narrative in Social Research

25 2011 | Using Social Theory

26 2011 | Using Visual Data in Qualitative Research

27 2011 | Virtual Ethnography

28 2011 | Visual Methods in Social Research

29 2011 | Winning and Managing Research Funding
- ga-l- 9099~ \Writing-and Presenting Research—— ———— — —

31 2011, Writing for Publication e

32 2011 | Action Research in the Classroom
33 2011 | Advances in Mixed Methods Research
34 2011 | An Introduction to Critical Management Research

35 2011 | Case Study Method

o
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36 2011 | Communication Theory and Research
37 2011 | Developing Educational Leadership
38 2011 | Doing Action Research
39 2011 | Doing Criminological Research
40 2011 | Doing Qualitative Research Using Your Computer
41 2011 | Grounded Theory in Management Research
42 2011 | Key Concepts and Techniques in GIS
43 2011 | Key Concepts in Feminist Theory and Research
44 2011 | Learning to Read Critically in Teaching and Learning
45 2011 | Methodology for Creating Business Knowledge
46 2011 | Modern Regression Techniques Using R
47 2011 | Online Interviewing
48 2011 | Practitioner Research and Professional Development in Education
( 49 2011 | Practitioner Research for Teachers
50 2011 | Public Information Campaigns and Opinion Research
51 2011 | Qualitative GIS
52 2011 | Questioning Qualitative Inquiry
53 2011 | Research Methods in Politics
54 2011 | Research Practice for Cultural Studies
55 2011 | Researching Learning Difficulties
56 2011 | Researching Leisure, Sport and Tourism
57 2011 | Researching 'Race' and Ethnicity
58 2011 | Resources for Nursing Research
59 2011 | Social Work Research
60 2011 | Statistics for Marketing and Consumer Research
61 2011-"Survey Research
62 2011 | Understanding Research in Persaonal Relationships
) 63 2011 | Understanding Social Work Research
’\ 64 2011 | A Researcher's Guide to the National Statistics Socio-economic Classification
65 2011 | Doing Narrative Research
66 2011 | Using Software in Qualitative Research
67 2011 | Doing Visual Ethnography
68 2011 | How to Study
69 2011 | Marketing Research
70 2011 | Methods of Critical Discourse Analysis
71 2011 | Research Methods for Health Care Practice
72 2011 | Qualitative Methods in Business Research
73 2011 | Research Training for Social Scientists
74 2011--Service-UserResearchin-Health-and Secial-Care
75=1===2031-1~Fhe-Multivariate:SocialSeientistasmmmmems
76 2011 | SAGE Qualitative Research Methods
77 2011 | SAGE Quantitative Research Methods
78 2011 | Doing Ethnography
79 2011 | Media Research Methods

ha




80 2011 | Using Biographical Methods in Social Research
81 2011 | A Guide to Conducting Online Research
82 2011 | Researching Social Change
83 2011 | Research Methodology in the Social, Behavioural and Life Sciences
84 2011 | Introducing Qualitative Research
85 2011 | Working with Qualitative Data
86 2011 | Encyclopedia of Evaluation
87 2011 | The SAGE Encyclopedia of Social Science Research Methods
88 2011 | Encyclopedia of Measurement and Statistics
89 2011 | Encyclopedia of Survey Research Methads
90 2011 | The Handbook of Marketing Research
91 2011 | The Handbook of Narrative and Psychotherapy
92 2011 | Handbook of Public Policy Evaluation
93 2011 | Handbook of Interview Research |
94 2011 | The SAGE Handbook for Research in Education 3
95 2011 | The SAGE Handbook of Rhetorical Studies
96 2011 | A Handbook for Social Science Field Research
97 2011 | A Mathematical Primer for Social Statistics
98 2011 | A Narrative Approach to Organization Studies
99 2011 | Achievement Testing
100 2011 | Agent-Based Models
101 2011 | An intermediate Guide to SPSS Programming
102 2011-|-Anintraduction-to-Generalized Linear Madels
103 2011 | An Introductory Guide to SPSS® for Windows®
104 2011 | Analysis of Covariance
- 105 2011 | Analysis of Nominal Data
106 2011 | Analysis of Ordinal Data
107 2011 | Analysis of Variance
108 2011 | Analytic Mapping and Geographic Databases
109 2011 | Analyzing Complex Survey Data
110 2011 | Analyzing Costs, Procedures, Processes, and Outcomes in Human Services
111 2011 | Analyzing Decision Making
112 2011 | Analyzing Documentary Accounts
113 2011 | Analyzing Panel Data
114 2011 | Analyzing Repeated Surveys
115 2011 | Analyzing Visual Data
116 2011 | ANOVA
117 | 2011 | Applied Correspondence Analysis
118 | . .2011 | Applied Logistic Regression Analysis . ..
119 2011 | Applied Regression |
120 2011 | Applied Research Design ‘
121 2011 | Appreciative Inquiry
122 2011 | Archival Strategies and Techniques
123 2011 | Basic Content Analysis
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124 2011 | Basic Math for Social Scientists
125 2011 | Bayesian Statistical Inference
126 2011 | Blending Qualitative and Quantitative Research Methods in Theses and Dissertations
127 2011 | Bootstrapping
128 2011 | Building Evaluation Capacity
129 2011 | Calculus
130 2011 | Canonical Analysis and Factor Comparison
131 2011 | Canonical Correlation Analysis
132 2011 | Causal Analysis with Panel Data
133 2011 | Causal Modeling
134 2011 | Central Tendency and Variability
135 2011 ; Chaos and Catastrophe Theories
136 2011 | Clinical Research in Mental Health

{ 137 2011 | Cluster Analysis

\' 138 2011 | Cognitive interviewing
139 2011 | Cohort Analysis
140 2011 | Collaborative Research in Organizations
141 2011 | Communicating Social Science Research to Policy Makers
142 2011 | Communication Research Statistics
143 2011 | Composing Qualitative Research
144 2011 | Computational Modeling
145 2011 | Computer-Assisted Interviewing
146 2011 | Concept Mapping for Planning and Evaluation
147 2011 | Conducting Interpretive Policy Analysis
148 2011 | Conducting Online Surveys
149 2011--Confidence-Intervals
150 2011 | Confirmatory Factor Analysis

. 151 2011 | Contextual Analysis

‘ 152 2011 | Conversation Analysis

153 2011 | Correlation
154 2011 | Correlation and Regression
155 2011 | Covariance Structure Models
156 2011 | Dangerous Fieldwork
157 2011 | Data Analysis
158 2011 | Data Collection and Management
159 2011 | Data Theory and Dimensional Analysis
160 2011 | Designing Surveys
161 2011 | Designs and Methods for Youth-Led Research
162-|-——2011-|-Developmental-Research-Methods—
163 2013=-=Bictionary-of Statistics-&-Methedology
164 2011 | Differential Equations
165 2011 | Discourse Analysis
166 2011 | Discriminant Analysis
167 2011 | Doing Critical Ethnography




168 2011 | Doing Legal Research

169 2011 | Doing Research

170 2011 | Doing Team Ethnography

171 2011 | Doing Urban Research

172 2011 | Dynamic Modeling

173 2011 | Ecological Inference

174 2011 | Effect Size for ANOVA Designs

175 2011 | Embedded Case Study Methods

176 2011 | Emergent Methods in Social Research

177 2011 | Emotions and Fieldwork

178 2011 | Employing Qualitative Methods in the Private Sector
179 2011 | Ethics and Values in Applied Social Research

180 2011 | Ethnographic Decision Tree Modeling

181 2011 | Ethnography in Organizations

182 2011 | Ethnomethodology

183 2011 | Ethnostatistics

184 2011 | Evaluation Fundamentals

185 2011 | Evaluation Roots

186 2011 | Evaluative Inquiry

187 2011 | Evaluator's Handbook

188 2011 | Event History Analysis

189 2011 | Experience Sampling Method

190.| 2011 | Experimental Design and Analysis

191 2011 | Expert Systems

192 2011 | Exploratory Data Analysis

193 2011 | Exploratory Research in the Social Sciences

194 2011 | Factor Analysis

195 2011 | Feminist Fieldwork Analysis

196 2011 | Feminist Research Practice

197 2011 | Focus Groups as Qualitative Research

198 2011 | Foundations of Muitimethod Research

199 2011 | Fuzzy Set Theory

200 2011 | Game Theory

201 2011 | Game Theory Topics

202 2011 | Gender Issues in Ethnography

203 2011 | Generalized Linear Models

204 2011 | Graph Algebra

205 2011 | Graphing Data

206 | 2011 | Handbook of Research Design and Social Measurement
207 2011 | How to Ask Survey Questions

708 | 2011 | How To Assess and interpret Survey Psychometrics
209 2011 | How to Conduct In-Person Interviews for Surveys
210 2011 | How to Conduct Telephone Surveys

211 2011 | How to Conduct Self-Administered and Mail Surveys
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212 2011 | How To Design Survey Studies

213 2011 | How to Manage, Analyze, and Interpret Survey Data
214 2011 | How To Report On Surveys

215 2011 | How to Sample in Surveys

216 2011 | Information Theory

217 2011 | inside Interviewing

218 2011 | interaction Effects in Factorial Analysis of Variance
219 2011 | Interaction Effects in Logistic Regression

220 2011 | Interaction Effects in Multiple Regression

221 2011 | Interactive Qualitative Analysis

222 2011 | internal Evaluation

223 2011 | Internet Data Collection

224 2011 | Interpreting and Using Regression

225 2011 | Interpreting Probability Models

226 2011 | Interpretive Biography

227 2011 | Interpretive Interactionism

228 2011 | interrupted Time Series Analysis

229 2011 | Introduction to Action Research

230 2011 | Introduction to Analysis of Variance

231 2011 | Introduction to Applied Demography

232 2011 | Introduction to Facet Theory

233 2011 | Introduction to Factor Analysis

234 2011 | Introduction to Linear Goal Programming

235 2011 | Introduction to Nonparametric ltem Response Theory
236 2011 | Introduction to Survey Sampling

237 2011 Introduction-to-the-Comparative-Method With-Boolean Algebra
238 2011 | Knowing Children

239 2011 | Latent Class Analysis

240 2011 | Latent Class Scaling Analysis

241 2011 | Latent Growth Curve Modeling

242 2011 | Linear Probability, Logit, and Probit Models

243 2011 | Linear Programming

244 2011 | Linking Auditing and Meta-Evaluation

245 2011 | Linking Data

246 2011 | LISREL Approaches to Interaction Effects in Multiple Regression
247 2011 | Living the Ethnographic Life

248 2011 | Logistic Regression

249 2011 | Logistic Regression Models for Ordinal Response Variables
256 2011--tegitand-Prebit——————— e
25% 2033=~Logit-Modeling=

252 2011 | Log-Linear Models

253 2011 | Loglinear Models with Latent Variables

254 2011 | Longitudinal Research

255 2011 | Magnitude Scaling




256 2011 | Mail Surveys
257 2011 | Making Sense of Factor Analysis
258 2011 | Making Sense of Multivariate Data Analysis
259 2011 | Matrix Algebra
260 2011 | Maximum Likelihood Estimation
261 2011 | Measurement Error and Research Design
262 2011 | Measures of Association
263 2011 | Measuring Community Indicators
264 2011 | Mediation Analysis
265 2011 | Membership Roles in Field Research
266 2011 | Meta-Analysis
267 2011 | Meta-Analytic Procedures for Social Research
268 2011 | Meta-Ethnography
269 2011 | Meta-Study of Qualitative Health Research
270 2011 | Methods for Policy Research {
271 2011 | Methods of Meta-Analysis
272 2011 | Metric Scaling
273 2011 | Microcomputer Applications in Qualitative Research
274 2011 | Microcomputer Methods for Social Scientists
275 2011 | Missing Data
276 2011 | Mobility Tables
277 2011 | Models for innovation Diffusion
278 2011 | Modern Methods for Robust Regression
279 2011 | Monte Carlo Simulation
280 2011 | Muitiattribute Evaluation
281 2011 | Multidimensional Scaling
282 | 2011 | Multilevel Modeling™
283 2011 | Multiple and Generalized Nonparametric Regression
284 2011 | Multiple Attribute Decision Making )
285 2011 | Multiple Comparison Procedures h
286 2011 | Multiple Comparisons
287 2011 | Multiple Indicators
288 2011 | Multiple Regression in Practice
289 2011 | Multiple Time Series Models
290 2011 | Multivariate Analysis of Variance
291 2011 | Multivariate Tests for Time Series Models
292 2011 | Narrative Analysis
293 2011 | Narrative Research
294 | . 2011 | Need Analysis .
295 2011 | Neural Networks
206 | 2011 | Next Steps With SPSS
297 2011 | Nonparametric Measures of Association
298 2011 | Nonparametric Simple Regression
299 2011 | Nonparametric Statistics




300 2011 | Nonrecursive Causal Models

301 2011 | Odds Ratios in the Analysis of Contingency Tables

302 2011 | On Time and Method

303 2011 | Operations Research Methods

304 2011 | Ordinal Log-Linear Models

305 2011 | Participant Observation

306 2011 | Participatory Action Research

307 2011 | performance Ethnography

308 2011 | Planning Ethically Responsible Research

309 2011 | Polytomous Item Response Theory Models

310 2011 | Pooled Time Series Analysis

311 2011 | Practical Program Evaluation

312 2011 | Practical Sampling

313 2011 | Practicing Evaluation

314 2011 | Principal Components Analysis

315 2011 | Probability Theory

316 2011 | Processing Data

317 2011 | Psychoanalytic Aspects of Fieldwork

318 2011 | Q Methodology

319 2011 | Qualitative Market Research

320 2011 | Qualitative Media Analysis

321 2011 | Qualitative Methods for Marketplace Research

322 2011 | Quantile Regression

323 2011 | Random Factors in ANOVA

324 2011 | Randomized Experiments for Planning and Evaluation

325 20111 Randomized Response

326 2011 | Rasch Models for Measurement

327 2011 | Regression Diagnostics

328 2011 | Regression Models

329 2011 | Regression with Dummy Variables

330 2011 | Relating Statistics and Experimental Design

331 2011 | Reliability and Validity Assessment

332 2011 | Reliability and Vvalidity in Qualitative Research

333 2011 | Research and Evaluation Methods in Special Education

334 2011 | Research Designs

335 2011 | Research in Educational Settings

336 2011 | Research in Health Care Settings

337 2011 | Research Methods for Community Change
~.338.|-...2011 | Research.Methods.in Applied Behavior Analysis = -

339 2011.| Research.Methods.in.Special Education

340 2011 | Research with Hispanic Populations

341 2011 | Researching Persons with Mental lliness

342 2011 | SAS Programming for Researchers and Social Scientists

343 2011 | Savvy Decision Making




344 2011 | Scaling Procedures
345 2011 | Score Reliability
346 2011 | Secondary Analysis of Survey Data
347 2011 | Secondary Research
348 2011 | Secrecy and Fieldwork
349 2011 | Semiotics and Fieldwork
350 2011 | Situational Analysis
351 2011 | Social Choice
352 2011 | Social Measurement
353 2011 | Social Network Analysis
354 2011 | Sorting Data
355 2011 | Spatial Regression Models
356 2011 | Speaking of Ethnography
357 2011 | Spline Regression Models
358 2011 | Standard Setting
359 2011 | Standardized Survey Interviewing
360 2011 | Standards-Based and Respansive Evaluation
361 2011 | Statistical Analysis Quick Reference Guidebook
362 2011 | Statistical Data Analysis Using Your Personal Computer
363 2011 | Statistical Graphics for Univariate and Bivariate Data
364 2011 | Statistical Graphics for Visualizing Multivariate Data
365 2011 | Statistics for the Social Sciences
366-1---2011-} Stochastic Parameter Regression Models
367 2011 | Strategies for Interpreting Qualitative Data
368 2011 | Studying Families
369 2011 | Studying Organizational Symbolism
370 2011 | Summated Rating Scale Construction
371 2011 | Survey Questions
372 2011 | Synergic Inquiry
373 2011 | Systematic Data Collection
374 2011 | Systematic Self-Observation
375 2011 | Telephone Survey Methods
376 2011 | Test Item Bias
377 2011 | Testing and Measurement
378 2011 | Tests of Significance
379 2011 | The Active Interview
380 2011 | The Clinical Perspective in Fieldwork
381 2011 | The Ethnographer's Method
382 | . 2011 | The Handbook for Focus Group Research.. o
3183 2011 | The Handbook of Ethical Research with Ethnocultural Populat:ons and Communities
384 2011 | The Handbook of Social Work Research Methods ' o
385 2011 | The Human Resources Program-Evaluation Handbook
386 2011 | The Life Story Interview
387 2011 | The Logic of Causal Order




388 2011 | The Long Interview

389 2011 | The Nature of Qualitative Evidence

390 2011 | The New Handhook of Organizational Communication

391 2011 | The New Handbook of Teacher Evaluation

392 2011 | The Qualitative inquiry Reader

393 2011 | The Qualitative Researcher's Companion

394 2011 | The SAGE Dictionary of Qualitative Inquiry

395 2011 | The SAGE Handbook of Quantitative Methodology for the Social Sciences
396 2011 | The Survey Handbook

397 2011 | Theoretical Frameworks in Qualitative Research

398 2011 | Theory-Based Data Analysis for the Social Sciences

399 2011 | Three Way Scaling

400 2011 | Time Series Analysis

401 2011 | Translating Questionnaires and Other Research instruments
402 2011 | Tree Models of Similarity and Association

403 2011 | Typologies and Taxonomies

404 2011 | Understanding Ethnographic Texts

405 2011 | Understanding Regression Analysis

406 2011 | Understanding Regression Assumptions

407 2011 | Understanding Significance Testing

408 2011 | Unidimensional Scaling

409 2011 | Univariate Tests for Time Series Models

410 2011 | Using Microcomputers in Research

411 2011 | Using Published Data

412 2011 | Using Qualitative Research in Advertising

413 2011 | Using Web and Paper Questionnaires for Data-Based Decision Making
414 2011 | Visual Research Methods

415 2011 | Working With Archival Data

416 --20313--Writing Strategies -

417 2011 | Advanced Focus Group Research

418 2011 | New Directions in Group Communication

419 2011 | Evaluating Sex Offenders

420 2011 | How to Publish Your Communication Research: An Insider’s Guide
421 2011 | The Student Evaluation Standards

422 2011 | How to Build Social Science Theories

423 2011 | Handbook of Science and Technology Studies

424 2011 | Evaluating Services for Survivors of Domestic Violence and Sexual Assault
425 2011 |~The Handbook of Group Research and Practice

426, 2011} Sourcebook of Family Theory and Research

427 2011 | Practical Evaluation for Educators

428 2011 | Program Evaluation in Gifted Education

429 2011 | Evaluating Teaching

430 2011 | Effective Teacher Evaluation




431 2011 | Methods of Family Research
432 2011 | Evaluating Programs to Increase Student Achievement
433 2011 | Evaluation in Action
434 2011 | Calendar and Time Diary Methods in Life Course Research
435 2011 | Studies in Applied Interpersonal Communication
436 2011 | Adventures in Criminal Justice Research
437 2011 | The Research Funding Guidebook
438 2011 | Handbook of Program Development for Health Behavior Research and Practice
439 2011 | Handbook of Clinical Nursing Research
440 2011 | Engaging Crystallization in Qualitative Research
441 2011 | Focus Groups
442 2011 | Why does narrative need rescuing from qualitative research?
443 2011 | What has given rise to the interest in mixed methods research today?
444 2011 | When should | choose a mixed methods approach? .
445 2011 | What do you mean by the term "ethnography"?
446 2011 | How should one go about designing a qualitative research project?
447 2011 | When should a researcher choose a qualitative approach?
2011 What factors should someone consider when conducting an online interview in real

448 time?
449 2011 | How should a real time online interview be incorporated into a research design?
450 2011 | What is naturally occurring data?
451 20111 Fixed Effects Regression Models
452 2011 | Fraccal Analyss 1
453 2011 | Quantitative Narrative Analysis
454 2011 | Assessing Inequality
455 2011 | Multiple Correspondence Apalysis
456 2011 | Differential item Functioning
457 2011 | Association Models
458 2011 | When should one consider doing an online interview in real time?
459 2011 | Quality of research: How do | know if my research findings are any good?
460 2011 | What is multilevel modelling?
461 2011 | What is longitudinal research?
462 2011 | What is latent class analysis?
463 2011 | What is conversational interviewing?
464 2011 | What is netnography?
465 2011 | What is participatory research?
466 2011 | What is simulation?
4657 2011 How-do-l-research-social-change?

68~ 2043 How-do--choose-between-different-research-methods?
469 2011 | What is sensory ethnography?
470 2011 | What is secondary analysis of qualitative data?
471 2011 | Methodology: Who needs it?
472 2011 | How do | go about engaging young people as researchers?




473 2011 | How do | design policy focused research?

474 2011 | What is web link mining?

475 2011 | Best Practices in Quantitative Methods

476 2011 | What Counts as Credible Evidence in Applied Research and Evaluation Practice?

477 2011 | Heuristic Research

478 2011 | Phenomenaological Research Methods

479 2011 { Analysing Qualitative Data in Psychology

480 2011 | Handbook of Marketing Scales

481 2011 | Case Study Methods

482 2011 | The SAGE Handbook of E-learning Research

483 2011 | The SAGE Handbook of Qualitative Research in Psychology

484 2011 | The SAGE Handbook of Action Research

485 2011 | The SAGE Handbook of Grounded Theory

486 2011 | The SAGE Handbook of Social Science Methodology

487 2011 | The SAGE Handbook of Evaluation

488 2011 | The SAGE Handbook of Fieldwork

489 2011 | Handbook of Data Analysis

490 2011 | Qualitative Research Practice

491 2011 | Handbook of Ethnography

492 2011 | A Primer in Longitudinal Data Analysis

493 2011 | Analysis of Variance via Confidence intervals

494 2011 | Analyzing Quantitative Data

495 2011 | Analyzing Social and Political Change

496 2011 | British Social Attitudes

497 2011 | British Social Attitudes

498-———2011-|-British-Social-Attitudes

499 2011 | British Social Attitudes

500 2011 | British Social Attitudes

501 2011 | British Social Attitudes

502 2011 | British Social Attitudes

503 2011 | British Sacial Attitudes

504 2011 | Building Networks

505 2011 | Building Your Academic Career

506 2011 | Categories in Text and Talk

507 2011 | Classroom-based Research and Evidence-based Practice

508 2011 | Computer-Assisted Text Analysis

509 2011 | Context and Method in Qualitative Research

510 2011 | Conversation Analysis and Discourse Analysis
513 |——2011-|-Creative-Methods-in.Organizational Résearch .

53:2 2011--Criminological-Research

513 2011 | Data Analysis Using SPSS for Windows Versions 8 - 10

514 2011 | Data Collection and Analysis

515 2011 | Delivering Results in Qualitative Market Research

516 2011 | Designing Qualitative Research
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517 2011 | Developing Advertising with Qualitative Market Research
518 2011 | Developing Brands with Qualitative Market Research
519 2011 | Developing Focus Group Research
520 2011 | Development Fieldwork
521 2011 | Discourse Analysis as Theory and Method
522 2011 | Documents of Life 2
523 2011 | Doing Conversation Analysis
524 2011 | Doing Conversation, Discourse and Document Analysis
525 2011 | Doing Critical Management Research
526 2011 | Doing Development Research
527 2011 | Doing Ethnographic and Observational Research
528 2011 | Doing Ethnographies
529 2011 | Doing Focus Groups
530 2011 | Doing Interviews
531 2011 | Doing Management Research N
532 2011 | Doing Practitioner Research
533 2011 | Doing Qualitative Research Differently
534 2011 | Doing Quantitative Research in Education
535 2011 | Doing Research in Cultural Studies
536 2011 | Doing Research in Political Science
537 2011 | Doing Research with Children
538 2011 | Doing Your Dissertation in Business and Management
539 2011_| Doing Your Undergraduate Project
540 2011 | Educational Research, Policymaking and Practice
541 2011 | Ethics in Qualitative Research
542 2011 | Evaluating, Doing and Writing Research in Psychology
543 2011 | Evaluation Research '
544 2011 | Evidence-Based Policy
545 2011 | Feminist Dilemmas in Qualitative Research
546 2011 | Feminist Methodology
547 2011 | Focus Group Practice
548 2011 | Focus Groups in Social Research
549 2011 | From Postgraduate to Social Scientist
550 2011 | Gender and Qualitative Methods
551 2011 | Getting Started on Research
552 2011 | Getting the Most Out of the Research Experience
553 2011 | Getting Your PhD
554 2011 | Grounded Theory
555 | 2011 | Health and Inequality
556 2011 | Health Science Research
557 | 2011 | Inside Culture
558 2011 | Interactionism
559 2011 | Internet Communication and Qualitative Research
560 2011 | Internet Research Methods

L



561 2011 | Internet Research Skills
562 2011 | Interpreting Quantitative Data
563 2011 | interpreting Quantitative Data with SPSS
564 2011 | Interviewing for Social Scientists
565 2011 | Interviewing Groups and Individuals in Qualitative Market Research
566 2011 | Introducing LISREL
567 2011 | Introducing Multilevel Modeling
568 2011 | Introducing Social Networks
569 2011 | Introduction to Quantitative Research Methods
570 2011 | Key Concepts in Social Research
571 2011 | Keywords in Qualitative Methods
572 2011 | Learning to Read Critically in Language and Literacy
573 2011 | Making Sense of Social Research
574 2011 | Managing Quality in Qualitative Research
575 2011 | Measuring Attitudes Cross-Nationally
576 2011 | Methods Beyond Interviewing in Qualitative Market Research
577 2011 | MultiMedia
578 2011 | Narrative and Psychotherapy
579 2011 | Narrative Methods for Organizational & Communication Research
580 2011 | Narratives in Social Science Research
581 2011 | New Approaches in Social Research
582 2011 | Organizational Ethnography
583 2011 | Organizational Research Methods
584 2011 | Organizing and Managing Your Research
585 2011 | Personalizing Evaluation
586 2011 | Postgraduate Research in Business
587 2011 | Practical Statistics for Students
588 2011 | Practitioner Research in Counselling
-589.]-..2011.| Presentation.Skills ..
590 2011 | Program Evaluation
591 2011 | Qualitative Evaluation
592 2011 | Qualitative Marketing Research
593 2011 | Qualitative Marketing Research
594 2011 | Qualitative Research and Hypermedia
595 2011 | Qualitative Research in Action
596 2011 | Qualitative Research in Counselling and Psychotherapy
597 2011 | Qualitative Research in Education
598 2011 | Qualitative Research in Information Systems
599 2011 Qualitative Research in Social Work
""" 600 2011 ECEETCH T SOTIGIoT
601 2011 | Qualitative Research Interviewing
602 2011 | Qualitative Research through Case Studies
603 2011 | Qualitative Researching with Text, Image and Sound
604 2011 | Quality of Life Research
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605 2011 | Quantitative Geography
606 2011 | Realist Evaluation in Practice
607 2011 | Research Ethics for Social Scientists
608 2011 | Research for Development
609 2011 | Research Methods for Clinical and Health Psychology
610 2011 | Research Methads in Accounting
611 2011 | Researching Children's Experience
612 2011 | Researching Life Stories and Family Histories
613 2011 | Researching the Small Enterprise
614 2011 | Researching the Visual
615 2011 | Researching the Vulnerable
616 2011 | Reworking Qualitative Data
617 2011 | Small-Scale Evaluation
618 2011 | Small-Scale Evaluation in Health
619 2011 | Small-Scale Research {
620 2011 | Social Networks and Organizations '
621 2011 | Social Research
622 2011 | Social Research Methods
623 2011 | Sociological Practice
624 2011 | Statistical Methods for Geography
625 2011 | Statistics for Health Care Professionals
626 2011 | Succeeding with Your Doctorate
627 2011.].Survey Research
628 2011 | Talk and Interaction in Social Research Methods
629 2012 | International Handbook of Practice-Based Performance Management
630 2012 | Postmodern Interviewing
631 2012 | Introduction to Structural Equation Modelling Using SPSS and Amos
632 2012 | Using SPSS Syntax
633 2012 | First (and Second) Steps in Statistics {
634 2012 | Doing Sensory Ethnography
635 2012 | Applied Statistics with SPSS
636 2012 | Understanding Social Statistics
637 2012 | The SAGE Handbook of Case-Based Methods
638 2012 | Researching Young People's Lives
639 2012 | Beginning Statistics
640 2012 | Doing Quantitative Research in Education with SPSS
641 2012 | The Art of Funding and Implementing ideas
642 2012 | Introduction to Online Learning
-643 2012-|. A Practical Guide_to_Program Evaluation Planning L
644 2012 | Nonrecursive Models , .
645 2012 | The Association Graph and the Multigraph for Loglinear Models
646 2012 | Models for Social Networks With Statistical Applications
647 2012 | Handbook of the Arts in Qualitative Research
648 2012 | Handbook of Narrative Inquiry




649 2012 | Configurational Comparative Methods

650 2012 | Structural Equation Modeling

651 2012 | The Tao of Research

652 2012 | Recording Culture

653 2012 | The SAGE International Handbook of Educational Evaluation
654 2012 | Completing Your Qualitative Dissertation

655 2012 | Handbook of Probability

656 2012 | The Tao of Statistics

657 2012 | The Action Research Dissertation

658 2012 | Qualitative Interviewing

659 2012 | Foundations of Qualitative Research

660 2012 | Evaluation Methodology Basics

661 2012 | Statistical Persuasion

662 2012 | Technology-Based Health Promotion

663 2012 | Data Analysis Using SAS

664 2012 | Basics of Qualitative Research

665 2012 | Survey Research Methods

666 2012 | Taking the Measure of Work

667 2012 | Analyzing Narrative Reality

668 2012 | Writing Up Qualitative Research

669 2012 | Geographic Information Systems for the Social Sciences
670 2012 | The SAGE Handbook of Social Research Methods

671 2012 | 100 Statistical Tests

672 2012 | Analysing Qualitative Data

673 2013 | The SAGE Handbook of Quantitative Methods in Psychology
674 2013 The SAGE Handbook of Educational-Action-Research

675 2013 | British Social Attitudes

676 2013 | Encyclopedia of Epidemiology

677 2013 | Encyclopedia of Case Study Research

678 2013 | Encyclopedia of Research Design

679 2013 | The SAGE Encyclopedia of Qualitative Research Methods
680 2013 | British Social Attitudes

681 2013 | How to Develop Children as Researchers

682 2013 | Statistical Modeling for Management

683 2013 | Social Research and Reflexivity

684 2013 | Assessing the Quality of Survey Data

685 2013 | The SAGE Handbook of Measurement

636 4 2013 | The SAGE Handbook of Qualitative Methods in Health Research
687 2013 | British Social Attitudes

638 2013 | The SAGE Handbook of Innovation in Social Research Methods
689 2013 | The SAGE Handbook of Visual Research Methods

690 2013 | The SAGE Handbook of Criminological Research Methods
691 2013 | British Social Attitudes 28

692 2013 | Key Concepts in Ethnography




693 2013 | Researching with Children and Young People
694 2013 | Case Study Research in Pracfice
695 2013 | interpreting Interviews
696 2013 | Introducing Survival and Event History Analysis
697 2013 | The Ethics of Research with Children and Young People
698 2013 | Teaching Quantitative Methods
699 2013 | Qualitative Data Analysis Using a Dialogical Approach
700 2013 | SAGE Internet Research Methods
701 2013 | SAGE Biographical Research
702 2013 | Cartographies of Knowledge
703 2013 | Bare-Bones R
704 2013 | Ordinal item Response Theory
705 2013 | Pocket Glossary for Commonly Used Research Terms
706 2013 | Muitivariate General Linear Models
707 2013 | Using Stata for Quantitative Analysis {
708 2013 | Best Practices in Data Cleaning '
709 2013 | Feminist Measures in Survey Research
710 2013 | Methods of Randomization in Experimental Design
711 2013 | Event History and Survival Analysis
712 2013 | Building SPSS Graphs to Understand Data
713 2013 | Running Behavioral Studies With Human Participants
714 2013 | Social Network Analysis and Education
715 2013.| Heteroskedasticity in Regression
716 2013 | An Introduction to Exponential Random Graph Modeling
717 2013 | Developing a Learning Culture in Nonprofit Organizations
718 2013 | Sampling Essentials
2013 The SAGE Sourcebook of Advanced Data Analysis Methods for Communication™ |~
719 Research
720 2013 | Quantitative Research in Education ,
721 2013 | Qualitative Journeys '
722 2013 | Narrative Research: An Interview with Corrine Squire
723 2013 | SAGE Secondary Data Analysis
724 2013 | SAGE Visual Methods
725 2013 | The SAGE Handbook of Public Opinion Research
726 2013 | An Invitation to Ethnomethodology
727 2014 | Understanding Research Methods and Statistics in Psychology
728 2014 | Introductory Statistics for Health and Nursing Using SPSS
729 2014 | Advances in Visual Methodology
o e =730 - 2014 -Key-Research and Study-Skills.in Psychology-.— T
731 2014 | The SAGE Handbook of Qualitative Data Analysis
732 2014 | Social Psychophysiology for Social and Personality Psychology
733 2014 | Qualitative Research and Theory Development
734 2014 | Scale Construction and Psychometrics for Social and Personality Psychology
735 2014 | Starting Statistics
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736 2014 | Doing Work Based Research

737 2014 | Case Study Research in Counselling and Psychotherapy

738 2014 | Diary Methods

739 2014 | Case Study Research for Business

740 2014 | The Essential Guide to Using the Web for Research

741 2014 | Designing Social Research

742 2014 | Methodology: Who Need:s 1t?

743 2014 | Doing & Writing Qualitative Research

744 2014 | Structural Equation Modeling for Social and Personality Psychology

745 2014 | Understanding Social Research

746 2014 | Multilevel Modeling for Social and Personality Psychalogy

747 2014 | Reflective Interviewing

748 2014 | Using Photographs in Social and Historical Research

749 2014 | Researching Power, Elites and Leadership

750 2014 | The Problem-Centred Interview

751 2014 | Principles of Methodology

752 2014 | Publishing Journal Articles

753 2014 | The SAGE Handbook of Regression Analysis and Causa! Inference

754 2014 | Using Narrative in Research

755 2014 | Constructing Survey Data

756 2014 | Qualitative Text Analysis

757 2014 ; Designing and Managing Your Research Project

758 2014 | Advances in Social Network Analysis

759 2014 | Focus Group interviews in Education and Psychology

760 2014 | Objectivity and Subjectivity in Social Research

761 2014 Planning a Research Project: An Interview with Graham Crow

762 2014 | Designing Your Research Proposal

763 2014 | What is Multimodal Research?

764 2014 | Research Design

765 2014 | Secondary Data in Your Research

766 2014 | Survey Research

767 2014 | Longitudinal Surveys

768 2014 | Regression Analysis

769 2014 | Thinking about Program Evaluation

770 2014 | The SAGE Handbook of Applied Social Research Methods

771 2014 | The Uses and Misuses of Data and Models

772 2014 | Evaluation for the 21st Century

773 2014 | Principles of Statistical Data Handling

~2014--Methods-of Life-Course-Research-

~I
~I
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776 2014 | Experimental Design and the Analysis of Variance

777 2014 | How to Measure Survey Reliability and Validity

778 2014 | Logistic Regression

779 2014 | The Handbook of Social Research Ethics
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780 2014 | The Researcher Experience in Qualitative Research
781 2014 | Successful Focus Groups

782 2014 | Qualitative Nursing Research

783 2014 | Constructing Effective Questionnaires

784 2014 | Case Studies in Interdisciplinary Research

785 2015 | Doing Q Methodological Research

786 2015 | Creating Autoethnographies

787 2015 | Critical Management Research

788 2015 | The SAGE Encyclopedia of Action Research

789 2015 | The SAGE Handbook of Child Research

790 2015 | The SAGE Handbook of Interview Research

791 2015 | interactive Evaluation Practice

792 2015 | The Data Revolution

793 2015 | Participatory Research with Children and Young People
794 2015 | The Science of Evaluation

795 2015 | Understanding Criminological Research

796 2015 | Understanding Social Work Research

797 2015 | Using Case Study in Education Research

798 2015 | The SAGE Handbook of the Philosophy of Social Sciences
799 2015 | Success with your Early Years Research Project

800 2015 | Sampling and Choosing Cases in Qualitative Research
801 2015 | Researching the Visual

802 20151 Qualitative Inquiry in Everyday Life

803 2015 | Ethics in Qualitative Research

804 2015 | Objectivity and Subjectivity in Social Research

805 2015 | Doing Excellent Small-Scale Research

806 2015 | A Companion to Survey Researcn

807 2015 | Achieving Impact in Research

808 2015 | Action Research in Education

809 2015 | Doing Your Qualitative Psychology Project

810 2015 | Introducing Counselling and Psychotherapy Research
811 2015 | Comparative-Historical Methods

812 2015 | Data Collection

813 2015 | Secondary Data Analysis: the Environment and Health and Well-being
814 2015 | My Career as a Social Scientist

815 2015 | Research Ethics and Working with Children and Young People
816 2015 | What is Oral History Interviewing?

817 2015 | What is Practitioner Inquiry?

818 2015 |-Mixed Methods Research - -

819 | 2015 | Qualitative Research and Ethnography

820 2015 | Choosing which Method to Use

821 2015 | An Introduction to Survey Research Methods

822 2015 | What are Surveys?

823 2015 | What is Life Course Studies?




824 2015 | What is Qualitative Longitudinal Research?
825 2015 | Engaging Students with Research Methods
826 2015 | What is Feminist Empiricist Research?
827 2015 | Monte Carlo Simulation and Resampling Methods for Social Science
828 2015 | Single-Case Research Methods for the Behavioral and Health Sciences
829 2015 | Do the Math!
830 2015 | The SAGE Handbook for Research in Education
831 2015 | Nonsampling Error in Social Surveys
832 2015 | Q Methodology
833 2015 | Applied Thematic Analysis
834 2015 | Introduction to Educational Research
835 2015 | Hierarchical Linear Modeling
836 2015 | Qualitative and Mixed Methods in Public Health
837 2015 | Visualizing Social Science Research
838 2015 | Cross-Cultural Analysis
839 2015 | Essentials of Marketing Research
840 2015 | Experimental Design
841 2015 | Handbook of Feminist Research
842 2015 | Designing and Conducting Research in Education
843 2015 | Practical Statistics
844 2015 | Regression Basics
845 2015 | Participatory Action Research
846 2015 | Handbook of Critical and Indigenous Methodologies
847 2015 | Psychological Testing
848 2016 | The SAGE Handbook of Multilevel Modeling
849 2016 | Ethnography in Education
850 2016 | Practical Research and Evaluation
851 2016 | Constructing Research Questions
—852-1-—-2016-]- Understanding the Research Process ——
853 2016 | The SAGE Handbook of Digital Technology Research
854 2016 | The SAGE Handbook of Social Network Analysis
855 2016 | Research Methods for Community Change
856 2016 | Case Studies for Ethics in Academic Research in the Social Sciences
857 2016 | The Limits of Social Science
858 2016 | Ethics and Education Research
859 2016 | Research Ethics and Integrity for Social Scientists
860 2016 | Cognitive Interviewing Practice
861 2016 | Making Sense of Statistical Methods in Social Research
862 2016 T The SAGE Hardbook of Researchrvianagement
863 20167 RESESTCHINE OTganiZations e
864 2016 | The SAGE Handbook of Early Childhood Research
865 2016 | The Impact of the Social Sciences
866 2016 | Qualitative Research in Education
867 2016 | Ethics in Qualitative Research




868 2016 | The Myth of Research-Based Policy and Practice

869 2016 | An Introduction to the Philosophy of Methodology

870 2016 | Doing Discourse Research

871 2016 | Focus Group Methodology

872 2016 | Designing Research in the Social Sciences

873 2016 | Digital Tools for Qualitative Research

874 2016 | Ethnography in a Laboratory Setting

875 2016 | Studying Quantitative Methods

876 2016 | Using Twitter in Social Science Research

877 2016 | Conducting Research with Young People

878 2016 | Top Tips for First Time Researchers

879 2016 | Learning Research Methods

880 2016 | Social Media for Student Researchers

881 2016 | Introduction to Social Media for Researchers

882 2016 | Enhancing Communication & Collaboration in Interdisciplinary Research
883 2016 | Introduction to Time Series Analysis

884 2016 | Factorial Survey Experiments

885 2016 | Theory-Based Data Analysis for the Social Sciences

886 2016 | Evidence-Based Public Health Practice

887 2016 | Varieties of Narrative Analysis

888 2016 | Enhancing Evaluation Use

889 2016 | An Introduction to MATLAB for Behavioral Researchers

890 2016-|-Essential-First Steps-to.Data Analysis

891 2016 | Cases in Online Interview Research

892 2016 | Planning Ethically Responsible Research

893 2016 | Active Learning Exercises for Research Methods in Social Sciences
894 2016 | Conducting Online Surveys

895 2016 | SAGE Handbook of Mixed Methods in Social & Behavioral Research
896 2016 | SAS2 ;
897 2016 | Quantitative Social Research Methods '
898 2017 | The SAGE Handbook of Historical Theory

899 2017 | Qualitative Media Analysis

900 2017 | Using Propensity Scores in Quasi-Experimental Designs

901 2017 | Doing Qualitative Research in Social Work

902 2017 | Using Software in Qualitative Research

903 2017 | Writing Successful Reports and Dissertations

904 2017 | Linguistic Ethnography

905 2017 | Evaluation Practice for Projects with Young People

906 2017 | Advances in Membership Categorisation Analysis -

907 2017 Presenting Your Research e

908 2017 | Participatory Qualitative Research Methodelogies in Health

909 2017 | The Anatomy of the Case Study

910 2017 | The SAGE Handbook of Action Research

911 2017 | Discourse and Narrative Methods




912 2017 | The SAGE Handbook of Survey Methodology

913 2017 | Action Research for Nurses

914 2017 | Epistemology and Metaphysics for Qualitative Research

915 2017 | Basics of Structural Equation Modeling

916 2017 | A Survivor's Guide to R

917 2017 | How to Use SPSS Syntax

918 2017 | Using Mplus for Structural Equation Modeling

919 2017 | Evaluability Assessment

920 2017 | Credible and Actionable Evidence

921 2017 | Restarting Stalled Research

922 2017 | Methods of Meta-Analysis

923 2017 | Creating and Verifying Data Sets with Excel

924 2017 | How Many Subjects?

925 2017 | Best Practices in Logistic Regression

—

926 2017 | Data Literacy

927 2017 | Randomized Response and Related Methods

928 | 2017 | Your Statistical Consultant

929 2017 | Collecting Qualitative Data

930 2017 | Interpretive Autoethnography

931 2017 | Methods for Policy Research

932 2017 | How to Design, Write, and Present a Successful Dissertation Proposal

933 2017 | Writing Your Doctoral Dissertation or Thesis Faster

934 2017 | Research Foundations

935 2017 | Grounded Theory for Qualitative Research

936 2017 | Designing and Doing Survey Research

937 | ....2017 | Doing Research with Children

938 2017 | Developing Research Proposals

939 2017 | Doing Qualitative Research Differently

940 2017 | Action Research in Education

941 2017 | Introduction to Structural Equation Modeling Using I8M SPSS Statistics and Amos

2017 A Very Short, Fairly interesting and Reasonably Cheap Book about Qualitative
942 Research

943 2017 | Doing Narrative Research

944 2017 | Developing Transferable Skills

945 2017 | Philosophy of Research

946 2017 | Defining a Topic

947 2017 | Reviewing the Literature

948 2017 | Developing a Researchable Question

-849.1.. 22017 |_RésearchDésign.. . B B

950t 2017 Dl;\nning..:mdk.Drarﬁr;ﬂiﬁec

951 2017 | Research Ethics

952 2017 | Data Collection

953 2017 | Data Analysis and Interpretation

954 2017 | Writing Up

29

73




955 2017 | Dissemination
956 2017 | Social Media Research & Ethics
957 2017 | Mixed Methods in Practice: Researching Children's Mobility
958 2017 | Positivistic & Non-Positivistic Qualitative Business Research
959 2017 | The Essentials of Qualitative Business Research
960 2017 | Mixed Methods for Policy Evaluation
961 2017 | Data Types for Policy and Evaluation
962 2017 | Mixed Methods & Ethical Research with Children
963 2017 | Action Research
964 2018 | The SAGE Handbook of Remote Sensing
965 2018 | Handbook of Collaborative Management Research
966 2018 | The SAGE Handbook of GIS and Society
967 2018 | Community-Based Participatory Research
968 2018 | A Practical Guide to Using Panel Data
969 2018 | Narrative Networks
970 2018 | Social Network Analysis for Ego-Nets
971 2018 | Qualitative Methodology
972 2018 | Doing International Research
973 2018 | Transcribing for Social Research
974 2018 | Covert Research
975 2018 | The SAGE Handbook of Online Research Methods
976 2018 | Doing Fieldwork
977-|.....2018 | Doing Surveys Online ...
978 2018 | Thinking Ethnographically
979 2018 | Understanding Global Development Research
980 2018 | The SAGE Handbook of Social Media Research Methods
981 2018 | The SAGE Encyclopedia of Communication Research Methods
982 2018 | Mixed Methods in Health Sciences Research
983 2018 | Statistics for Political Analysis
984 2018 | Empirical Research and Writing
985 2018 | Applied Regression
986 2018 | Data Visualization & Presentation With Microsoft Office
987 2018 | Mixed Methods for Policy Research and Program Evaluation
988 2018 | Mixed Methods Research
989 2018 | Public Health Research Methods
990 2018 | Mixed Methods Research and Culture-Specific Interventions
991 2018 | Learning Statistics Using R
992 2018 | Mathematics for Social Scientists
—gyz——2018|-Fhe SAGE Encyclopediaof Educational-Researeh; M cationahReseareh Measurement
9o =20 T8~ Usifg Mixed Methods Research Syntiresisfor- i :
995 2018 | The SAGE Handbook of Qualitative Business and Management Research Methods
996 2018 | The SAGE Handbook of Qualitative Business and Management Research Methods
997 2018 | The SAGE Handbook of Qualitative Research in Psychology



998 2018 | The SAGE Handbook of Qualitative Data Collection

999 2018 | Research Design
1000 2018 | Video in Qualitative Research
1001 2018 | Qualitative Inquiry
1002 2018 | Social Research
1003 2018 | Internet Research Skills
1004 2018 | Interpreting Quantitative Data with IBM SPSS Statistics
1005 2018 | The Importance of Pilot Studies
1006 2018 | Facilitating Focus Groups: Parental Involvement & an Early Years Setting
1007 2018 | Researching Women and Alcohol Using Life History Interviews
1008 2018 | Using Mixed Methods to Evaluate an Educational Intervention in a Cohort of Students
1009 2018 | Using the Microgenetic Method to Observe Change in Student Understanding
1010 2018 | Integrating Qualitative and Quantitative Methods
1011 2018 | Research Methods in Education
1012 2018 | Statistics for Criminal Justice and Criminology in Practice and Research
1013 2018 | Methods for Quantitative Macro-Comparative Research
1014 2018 | Qualitative Research for the Social Sciences
1015 2018 | Research Methods and Statistics for Public and Nonprofit Administrators
1016 2018 | Basic Math for Social Scientists
1017 2018 | Humanizing Research
1018 2018 | Working with Written Discourse
1019 2019 | First Person Action Research
1020 2019 | Case Study Research
1021 2019 | Narrative Inquiry
1022 2019 | Computational Neuroscience and Cognitive Modelling
1023172019 | Early Childhood Educational Research
1024 2019 | Using Mixed Methods
1025 2019 | Understanding and Evaluating Qualitative Educational Research

10262019 | Mixed Methods Design in Evaluation .

1027 2019 | Empowerment Evaluation
1028 2019 | Dealing With Complexity in Development Evaluation
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